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EXECUTIVE SUMMARY  

1 for All is a national nonpartisan organization that advocates and educates people on the 
First Amendment. This organization funds grants, creates lesson plans, and provides other 
information about the First Amendment on their website in which were created by the Middle 
Tennessee State University. They have a large network of partners and affiliated universities to 
help further achieve their goals. We found that 1 for All hasn't conducted a campaign that 
specifically targets hate speech in the past. It was expected that this campaign focus could draw 
in a lot of backlash, or the campaign’s controversial nature would cause people to ignore it. 

We mostly targeted State University of New York at Oswego students for this campaign. 
Fifty surveys were distributed throughout the community in a variety of majors to get clear 
results. The purpose of the surveys was to evaluate how we should conduct the campaign for the 
benefit of our client. The surveys also helped determine how we could successfully engage our 
target audience.  

We conducted interviews with two opinion leaders and two experts. Our in-depth 
interviews revealed that students prefer interactive on campus events. While the topic of hate 
speech is naturally offensive, we were suggested to not shock anyone into paying attention. A 
professor stated to expect students to be against the legality of hate speech, and it became our job 
to change that perception, because the First Amendment protects even controversial or wrong 
thoughts. 

After analyzing the survey research, it was evident that the students of SUNY Oswego 
were not fully clear on all five areas of the First Amendment under the U.S Constitution. It was 
also found that they thought hate speech is illegal. Based on student responses, the best way to 
teach them about these subjects and change their perspectives was to teach them by hosting an 
interactive event. 

Using the results of our focus group interviews, in-depth interviews, and survey 
responses, we developed goals and objectives that we wanted to highlight for the campaign. Our 
goals are: to increase the level of knowledge that the SUNY Oswego community has in regards 
to the First Amendment and Hate Speech on the campus, to inform the SUNY Oswego 
community on how to positively respond to hate speech when presented on campus, to increase 
the level of understanding the SUNY Oswego policies that are upheld in regards to First 
Amendment rights on campus, and lastly- to raise awareness among the SUNY Oswego 
community on the First Amendment policies that are in place on campus and change attitudes 
about hate speech. 

In order to bring our goals and objectives in to fruition we developed the necessary 
materials to achieve our prospective outcomes. For example, we created the proper educational 
materials to increase awareness of the First Amendment and the policies SUNY Oswego holds 
pertaining it. We also produced promotional materials in order to increase interest of the event 
and highlight the purpose of it.  
 Lastly, after the campaign was completed we assessed the outcomes and results of the 
event.  The three methods that were implemented in order to conduct a proper evaluation focused 
on distributing a feedback form, post campaign media activity, and upcoming events. These 
methods would help us gather a successful evaluation of the campaign.  
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CLIENT ANALYSIS 

BACKGROUND 

 
The 1 for All campaign is an ongoing national nonpartisan program designed to help 

produce a better understanding of the areas of the U.S Constitutional First Amendment. In 2007, 
a group of educators, lawyers, and other professionals in various fields gathered in hopes to 
develop an innovative concept that helps execute their goal. 1 for All deeply values 
bipartisanship, and unifying people of different opinions under the idea that both should have the 
right to those opinions. They encourage interaction in the program, and taking a stand on either 
side of the political spectrum would create some alienation. The First Amendment Encyclopedia 
states, “They commit to a campaign designed to promote our core freedoms through education 
and advertising.” As an organization it wants to provide teachers with the resources needed to 
teach students about this universally relevant issue. Expanding the ability to teach the 1st 
amendment matters due to its complex history from when it was first written, to the many court 
cases that make it what it is today. In doing so, 1 for All highlights nonpartisanship, education, 
student interaction, and all areas of the First Amendment. The founders of 1 for All were inspired 
to create this campaign due to studies that have shown that many U.S citizens are not aware of 
the five areas of the First Amendment, which includes: freedom of speech, freedom of religion, 
freedom of press, freedom of assembly and freedom of petition. As mentioned on the website, 
“We know from studies beginning in 1997 by the nonpartisan First Amendment Center, and 
from studies commissioned by the Knight Foundation and others, that few adult Americans or 
high school students can name the individual five freedoms that make up the First Amendment.”  
People tend to overlook the rights we are granted under this amendment and dwell only on 
“freedom of speech.” 1 for All is committed to changing that through more thorough education 
concerning the First Amendment in schools throughout the U.S. Expanding the ability to teach 
the First Amendment matters due to its complex history from when it was first written, to the 
many court cases that made it what it is today. The founders hoped to use their partners of 
various organizations and groups such as The American Society of News Editors, First 
Amendment Center, Knight Foundation, McCormick Foundation and the Newseum to further 
their mission (The First Amendment Encyclopedia, n.d.). The various groups and organizations 
work together to benefit one another and help support the overall mission to raise awareness of 
the First Amendment. The National Scholastic Press Association focuses more on ethic through 
education, while JEA focuses more on education and providing resources. The Freedom Forum 
Institute supports the Newseum, and strives to expand diversity. The Newseum itself, as implied, 
is a Museum of Journalism, but it’s mission is to advocate and raise awareness for the first 
amendment. 

With this goal, 1 for All grants schools the necessary educational materials to help 
educate people on their First Amendment rights. The 1 for All campaign offers college students 
with an experiential learning opportunity in which professors can apply for. Once accepted, the 
professor is given a $2,000 grant to put towards the education of public relations students. The 
money is spent on campaigns that are put together by college students over the course of their 
capstone class. This campaign encourages the involved students to use the public relations skills 
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and knowledge they have acquired throughout their years as a college student. With the 
experiential learning opportunity that the 1 for All campaign offers, it requires students to be 
hands on and professional while putting their intelligence to the test. 1 for All allows the 
involved public relations students who are conducting a campaign to use their First Amendment 
rights as a learning tool, all while promoting the five areas of the amendment to their peers.  

PERFORMANCE 

 
In order to be successful in the mission 1 for All held, the campaign needed to be 

promoted. Throughout the years since its founding, 1 for All devised many marketing plans and 
campaigns to advance their following and raise awareness. In 2008, 1 for All launched a 
campaign on college campuses throughout the country. The campaign included a First 
Amendment Festival that was held on college campuses, reaching thousands of students over a 
five-year span. The goal of these festivals was to motivate students to want to learn about their 
First Amendment rights in a way that might interest them. In 2010, 1 For All launched a 
nationwide marketing campaign featuring some big name celebrities such as Ellen DeGeneres, 
Brad Paisley, John Mellencamp, Blake Shelton, and Ke$ha. With the help of over 1,100 
organizations and media outlets, 1 for All generated a lot of news and awareness all around the 
country. In 2011, 1 For All partnered with USA Today and The First Amendment Center to 
create “The Great First Amendment Quiz”. This quiz tested the knowledge Americans had on 
their First Amendment rights, and with the data collected 1 for All was able to carry the results 
into their future campaigns.  

With the development of social media, 1 for All launched another campaign called the 
“Free to Tweet Competition.” This social media campaign allowed young Americans to tweet 
about freedom and compete for twenty-two $5,000 scholarships. They used the celebrities from 
the 2010 campaign and included them in their ads. This campaign also launched a teacher’s 
guide for teaching the First Amendment while using social media (The First Amendment 
Encyclopedia, n.d.). 1 for All has developed many more campaigns like these and are continuing 
to do so. 1 for All now moved to the new free speech center that was launched at Middle 
Tennessee University and are doing new events on college campuses around the country (The 
First Amendment Encyclopedia, n.d.). 

 Due to the many campaigns over the years, 1 for All has been succeeding in their goal of 
developing their brand and raising awareness. 
 

AWARENESS 

1 for All, the longest running national campaign to promote and support the First 
Amendment, uses both Facebook and Twitter to reach the public and to promote and maintain 
awareness. Their Twitter, @1forAllus, has 7,109 followers, and uses #FirstAmendment to create 
conversations and share relevant news topics. Their Facebook, 1 for All, has 2,309 likes and 
2,231 followers.  Through the use of these social media outlets, 1 for All has been able to gain 
traction in their campaigns as well as interact with their target publics and sponsored celebrities 
to create a larger awareness of the First Amendment. 

In 2019 a study was conducted by the Knight’s Foundation that found 58%, of the 
215,000 verified students in all 50 states, said that hate speech should continue to be protected 
under the First Amendment while 41% disagree (Knight Foundation, 2019). In 2017, 1,500 
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college students at UCLA were asked the question of whether or not hate speech is 
constitutionally protected. The survey found that 39% answered “yes,” 44% answered “no,” and 
16 percent answered “don’t know” (Timpf, 2017). 

 

SITUATION ANALYSIS 

PRIMARY SITUATION 

 Being that hate speech/offensive speech is one of the most pressing issues that takes place 
on higher education campuses, it is important that students are aware of how their college 
campus handles the issue and how they can execute their rights that are guaranteed under the 
First Amendment, while still abiding by their college’s policies. When it comes to defining “hate 
speech” there is no legal definition under U.S. law, but can be construed as any form of offensive 
expression in regards to a group of individuals. For instance, race, religion, gender, and more. 
Hate speech can be expressed through any form of communication as long as the speaker’s 
intentions are to humiliate, offend, or incite hatred against a group of persons (Kpekoll, 2019). 
“Speech that demeans on the basis of race, ethnicity, gender, religion, age, disability, or any 
other similar ground is hateful; but the proudest boast of our free speech jurisprudence is that we 
protect the freedom to express “the thought that we hate” (Matal v. Tam, 2017). The history of 
hate speech dates back to almost a century long issue in America which has affected many 
people throughout the course of its time. In the early twentieth century, Jewish and Irish citizens 
joined African Americans in order to censor racist images that have been occurring in society at 
this time. Through advertisements, theatre, protests, and motion pictures, these groups of people 
were being portrayed in disparaging ways. The Irish were being portrayed as drunks, African 
Americans were seen as sexual predators, and the Jewish were seen as schemers. The derogatory 
representation of a group of people greatly affects one's social standing and political equality 
(Kibler, 2015). Throughout the years hate speech has shifted in the way it is being portrayed. In 
today's society hate speech is greatly seen on different social media platforms such as Twitter 
and Instagram. Social media allows for the public to speak out on their beliefs and have their 
opinions spread beyond just the United States. Having the advanced media that we do today, hate 
speech has altered and grown to bigger audiences and more contributors.  

Under the U.S Constitution, every American Citizen’s First Amendment rights are 
protected and ensures their ability to express their opinions and thoughts no matter how offensive 
the content is. The only time the First Amendment does not protect a person’s expression is 
when the hate speech incites to imminent lawless action. Restrictions on speech by colleges and 
universities deprive students of their right to participate in speech they are interested in. 
Lawfully, anyone present on a public college campus has the right to speak in a public area of 
campus as long as they don't interfere with someone else’s right to do the same.  

The Knight Foundation did a national study of free expression on college campuses, 
specifically focusing on 4,000 full-time and four-year degree students. The report found that 
“53% of surveyed students support protecting our rights to speak and disagree. The survey also 
revealed that 46% of students deem it more important to promote inclusion on campus” 
(Alexander, 2019). Within the report, the Knight Foundation also found that, “A substantial 
majority of college men (71%) say protecting free speech is more important than fostering an 
inclusive society. On the other hand, over half (58%) of college women say inclusivity should 
take precedence” (Alexander, 2019). There is also a religious factor that affected the survey 
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results “81% of Mormons, 71% of white evangelical Protestants, 64% of white mainline 
Protestants, and 62% of Catholic students believe that upholding the First Amendment is more 
imperative than promoting inclusion. In contrast, 65% of Jewish students, 60% of students who 
profess Eastern faiths such as Hinduism or Buddhism, and 54% of religiously unaffiliated 
students believe that inclusion is more critical” (Alexander, 2019). 
 Hate speech is a continuous issue on college campuses across the U.S and many factors 
play a part as to why it is still occurring. Educating and raising awareness of student’s First 
Amendment rights can greatly affect hate speech and possibly minimize its occurrence on higher 
education campuses.  

SECONDARY RESEARCH  

Gallup, the John S. and James L. Knight Foundation and the Newseum Institute 
conducted a landmark, nationally representative study of college students in 2016, the survey 
results showed that students believed First Amendment freedoms were secure and generally 
preferred that campuses be open environments that encourage a wide range of expression 
(Knight Foundation, 2018). The survey also found that students did support restrictions on 
certain types of speech, for instance, hate and offensive speech; and many were sympathetic to 
student attempts to deny the press access to campus protests (Knight Foundation, 2018). 

After the 2016 presidential election, college campuses saw tension over free expression 
and inclusiveness as student’s objections to invited commencement speakers, along with a series 
of violent confrontations on college campuses when controversial speakers or groups expressed 
their views on campus. Gallup, the Knight Foundation, and the American Council on Education 
partnered with the Charles Koch Institute. Following their partnership, the Stanton Foundation 
decided to ask about new developments in First Amendment issues and update the key trends 
from the 2016 survey in 2017 — the survey of 3,014 U.S. college students, including an 
oversample of 216 students at Historically Black Colleges and Universities (HBCUs), was 
conducted November 1 to December 10, 2017 (Knight Foundation, 2018). 

In comparison of the two surveys, they found that the majority of college students say 
campus expression has shifted online along with an increasing percentage of college students 
who agree that social media can stifle free expression. This is due to people fearing being 
attacked or blocked by those who disagree with their views, with a finding of 8 in 10 students 
agreeing that the internet has been responsible for an explosion in hate speech (Knight 
Foundation, 2018). The survey also found that extreme actions to prevent speakers from 
speaking are largely, but not universally, condemned — 90% of college students say it is never 
acceptable to use violence to prevent someone from speaking, 10% say it is acceptable 
sometimes and 37% believe shouting down speakers is sometimes acceptable. The survey also 
found that college students continue to view First Amendment rights as secure rather than 
threatened. Compared with the 2016 survey, the students are less likely to view each right as 
secure — 64% of college students say freedom of speech is secure in this country (a decrease 
from 73% in 2016), 60% say freedom of the press is secure (a decrease from 81% in 2016) and 
the continuation of the belief that freedom of assembly is the least secure First Amendment 
freedom, with 57% saying that right is secure (a decrease from 66% in 2016) (Knight 
Foundation, 2018).  

The overall findings from the 2017 survey showed that college students find the basic 
landscape for the First Amendment as continuing to evolve and as the evolution continues, both 
college students and the officials who oversee their campuses, sometimes struggle to reconcile 
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the tensions that can occur between respecting individual freedoms and respecting individual 
differences (Knight Foundation, 2018). 

FIRST AMENDMENT AT SUNY OSWEGO 

Much like many other schools, SUNY Oswego does its best to make students feel safe on 
campus and keep the campus free of violence and hatred. Unfortunately, colleges cannot always 
shield its students from everything that might make them uncomfortable. We live in a society in 
which controversies are increasing and opinions/beliefs differ, some controversies can create a 
disturbance to the campus life and to those within it. People believe that they are able to speak 
out on their beliefs no matter how offensive it may be, but that right is protected under the U.S 
Constitution. The best that Universities can do is limit the offensive/hate speech so that it does 
not always affect the college community. With such a diverse campus, SUNY Oswego must 
display their respect for the U.S Constitutional First Amendment. In their efforts to do so, the 
college makes sure that students are aware of their rights by providing proper resources in which 
they can read on or refer to. SUNY Oswego has a page on their Campus Life website that 
provides insight on what free speech means and what it does not mean, as well as the college’s 
thoughts about the First Amendment and how it is handled on campus (Thoughts On Freedom of 
Speech, 2011). The web page also displays a series of questions that a student or a member of the 
SUNY Oswego community might ask about their free speech rights on campus.  As per the 
SUNY Oswego 2019-20 Student Handbook, the college can restrict a person's speech as far as 
that the college “can determine the time, place, and manner of speech so as to ensure minimal 
interference with the operation of the college” (p. 14). Controversial speech is another type of 
speech that can be seen on campuses but SUNY Oswego cannot do much about that because they 
cannot supersede the Constitution or restrict group’s/individual’s speech regardless if it may be 
upsetting or morally wrong. Being that the college cannot legally ban offensive speech, they may 
limit it, as mentioned before, to the time, place, and manner of speech. For instance, if a third 
party wishes to speak freely on campus in a public forum, the third party is required to fill out the 
Oswego State University Application for Use of the Designated Public Forum, as stated in the 
student handbook. With that, SUNY Oswego has designated the Southside concrete surface in 
the academic quad between Hewitt Hall, Mahar Hall, and Lanigan Hall as a public space where 
their free speech rights may be exercised, this area is called “The Sundial” (Thoughts On 
Freedom of Speech, 2011).  

According to the Thoughts On Freedom of Speech Q&A document, SUNY Oswego does 
have a response to offensive speech, “SUNY Oswego strives to ensure a safe environment for all 
constitutionally-protected speech, regardless of its content, and encourages college community 
members to fully understand their right to free speech under the First Amendment.” The College 
has a moral responsibility to encourage intellectually stimulating ideas and debates, “The 
principles of academic freedom demand that all ideas are given a fair opportunity.” With this 
moral responsibility, SUNY Oswego will act as an indifferent space in which provides the same 
level of respect for all speakers to express their thoughts, ideas, and opinions to their community 
(SUNY Oswego 2019-20 Student Handbook, 2019) . SUNY Oswego also answered how people 
should respond to controversial speech with “You, alone or as part of a group, have the right to 
respond to a controversial speaker with protected speech of your own. However, you may not 
threaten a speaker or commit any violent act against a speaker. Nor may you participate in the 
creation of a situation in which the speaker cannot be heard” (Thoughts On Freedom Of Speech, 
2011). The college is not allowed to inquire about the nature or content of the speaker’s free 
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speech and the speaker is not permitted to use any electronic equipment for amplification, such 
as use of a mega phone, during the times that classes are in session. This is to ensure that the 
speaker doesn't disrupt campus and academic during classroom hours (Thoughts On Freedom of 
Speech, 2011). With these regulations, SUNY Oswego is still abiding by the U.S Constitution, 
while attempting to maintain a comfortable environment and keep the campus community safe. 
  

STRENGTHS 

1 for All has built a strong foundation for educating students of America on their First 
Amendment rights. Including college campuses on this ongoing campaign, allows for their 
mission to be recognized by students across the U.S. In regards to hate speech, 1 for All proves 
an online encyclopedia with an abundance of information and court cases that highlight hate 
speech.  

WEAKNESSES 

The campaigns that 1 for All has previously conducted have not focused on the issue of 
hate speech that occurs on college campuses. Due to a lack of recognition that hate speech 
receives in the 1 for All campaigns, more campuses should highlight the issue. Along with a 
general awareness of the First Amendment, in this case, the situation that is being highlighted is 
the awareness of hate speech on the SUNY Oswego campus. 

Furthermore, 1 for All can improve upon their social media following and engaging with 
their target audiences via social media. Public relations rely heavily on public perception and if 
college communities are being targeted, it would be beneficial to improve on their social media 
tactics. 

OPPORTUNITIES 

1 for All has the opportunity for work with multiple colleges across the United States. 
With the help of professors and students, 1 for All can raise awareness across the country on 
various pressing issues regarding the First Amendment. SUNY Oswego is a public college in 
which there is a very diverse community. Raising awareness on First Amendment rights that are 
guaranteed under the Constitution will benefit the students who wish to voice their opinions. 
Educating the SUNY Oswego community on hate speech issues that the campus currently faces 
will allow for improvement to be made and for students to recognize the issue. 

THREATS 

In their efforts to educate students of their First Amendment rights, which includes hate 
speech, they are susceptible to public backlash for supporting the right to hate/offensive speech. 
The public isn’t paying attention to the right to hate speech, but focusing on what exactly is hate 
speech, and when is it immoral. When it comes to a wide variety of diverse identities, 
controversial topics can get messy.  

AUDIENCE RESEARCH 

IN-DEPTH INTERVIEWS 

COMMUNITY LEADERS 
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 To gain better insight on hate speech and the First Amendment, as a general entity, we 
conducted two in-depth interviews with professionals on the topic. For this interview we came 
up with questions that we believed a Community Leader, with years of experience on the matter, 
could answer. Our first interview was with Jason Zenor, an Associate Professor in 
Communication Studies who teaches a Media Law course here at SUNY Oswego. The second 
leader was Brian Buchanan, the 1 for All Coordinator. With these interviews, we aimed to gather 
information that could help further the research needed to conduct a successful campaign.  
 The first section of questions focused on the experiences and credentials of the 
interviewees. These questions covered their current title, educational background, and their 
background in relation to the First Amendment. Professor Zenor has worked at the SUNY 
Oswego campus for 10 years. He holds a law degree and has 2 masters, one in Political Science 
and another in Communication. Zenor interned for a free speech non-profit and conducted 
campaigns relevant to the First Amendment. Brian Buchanan has a Bachelors in Journalism and 
a Masters in English. When asked about Buchanan’s background in relation to the First 
Amendment he mentioned how he has been working First Amendment issues since 2015. One of 
his occupations included a Managing Editor of the First Amendment Center website, named First 
Amendment Online, for 15 years. 
 The second section of the interview focused on the professional’s experience with hate 
speech issues in higher education. From Professor Zenor’s experience he states that 80% of 
students will think hate speech should be illegal and 10% will think hate speech should be legal. 
When asked what would be the most common and challenging hate speech issues on campus, 
Professor Zenor believes it is controversial speakers. He explained that bringing extreme radicals 
to the campus to speak, in an effort to show that colleges are anti-free speech, can cause greater 
issues between students. When Professor Zenor was asked if print or social media would be a 
better advertisement option to engage college students, he explained that he has only worked 
with broadcasting students and wouldn’t be the best judge of this. Like Professor Zenor, 
Buchanan states that controversial speakers might cause a disturbance on a college campus. He 
states that this commonly seen in higher education. Following this question, Buchanan diverted 
into a statement that resonated, “people these days, not just students, are extremely easily 
offended and the reaction to all of this is ‘let's just shut this speech down we don’t like it. So let's 
just shut this down and not allow it.’ This is not how it works in the First Amendment. The most 
hateful speech, as long as it is not a physical threat of violence to someone, is allowed. What’s 
offense to you, might not be an offense to me. The best thing to do to something you find 
offensive is to argue against it, not shut it down.” We learned many things while interviewing 
these Community Leaders, this statement being one of the highlights. 
 The third and final section of the interview focused on past hate speech campaigns that 
have been held on college campuses. We learned that 1 for All has not conducted a campaign 
that centralized on hate speech under the First Amendment, yet. Being that Buchanan is an out of 
state resident and is not really familiar with the SUNY Oswego community, he could not tell us 
how he thought students will react to a hate speech campaign on campus. However, Professor 
Zenor believes, in general, that many students react to hate speech with aggression and anger. He 
explained to us that a campaign that informs students on how to handle hate speech and use it in 
a positive way would be a great campaign. When asked if 1 for ALL does anything to prevent 
hate speech or teach how to handle it, Buchanan answered with, “we wouldn't want to prevent 
hate speech. First of all, hate speech is such a vague term, which can mean something different to 
every individual in the United States. Everyone might be offended by something and call it hate 
speech because they are offended.” In regards to handling it, similar to Zenor, Buchanan states 
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that the answer to speech that we hate, is more speech. To argue and explain why what was just 
said is wrong without moving to violence and violating the First Amendment. Professor Zenor 
mentions, much like Buchanan, that the best way to make talking about hate speech is by 
learning how to counter-speech. A lasting statement by Buchanan that left an impression was 
“We don't care if students are comfortable or not. Most controversial topics are uncomfortable. 
Whether you talk about something or you don’t, I don’t know how you prevent someone from 
being uncomfortable and I don't think that is a very good principle or value to have based off of 
someone’s degree of comfort.” This allowed us to alter our opinion of hate speech and modify 
our anticipated campaign. 

Overall, interviewing these two Community Leaders provided more insight on how to 
redirect our focus of the anticipated campaign, suggestions included, being informative and 
having a positive light on hate speech.  As a result of the interviews we found that learning how 
to better handle speech is with speech, will get students to actually be able to voice their opinions 
and rationally converse rather than resorting to heated arguing. The information gathered in these 
interviews will allow us to advance our research. 
 
 
OPINION LEADERS 

To get the best understanding of the public's awareness of hate speech and the First 
Amendment, we conducted two in-depth interviews of opinion-leaders. The purpose of 
interviewing opinion-leaders was to get an idea of what they have observed in their leadership 
positions in relation to our topic. Our first opinion leader in-depth interview was Alexander 
Plate, a senior dual-majoring in History and Journalism, who is the editor of SUNY Oswego’s 
student independent run newspaper The Oswegonian. Our second opinion leader in-depth 
interview was Justin Techmanski, a junior Biology major with a minor in Psychology, who is the 
President of Residential Hall Association, the Chief of Staff for SUNY Oswego’s Student 
Association and an RA. 

The first section of questions asked were about our interviewees experiences and 
credentials. These questions covered who they were, how long they have been at SUNY 
Oswego, what they majored in, their involvement on SUNY Oswego’s campus and if they were 
ever educated on the Bill of Rights. Both interviewees hold high leadership positions on campus 
and have spent their entire college career attending SUNY Oswego. Techmanski is more 
involved throughout campus, whereas Plate has only been involved in The Oswegonian. The 
final question was used to gage the interviewee’s knowledge about the Bill of Rights. When 
asked if they knew the Bill of Rights, Techmanski answered that he had learned about it in high 
school where Plate had taken a Media Law course that was a requirement of his major. 

The next section of questions for our interviewees dealt with the topics of communication 
and interaction amongst college students. We found that both interviewees felt that social media 
was used much more to engage and interact with college students than print media. When asked 
what might encourage them to participate in events, both answered that an incentive was the 
leading cause, whether it was food, prizes, t-shirts or a raffle. Techmanski also stated that he had 
found success when students were able to do things with their friends. He stated, “when they are 
doing an event with friends they are much more engaged and active.”    

The third section of questions for our interviewees dealt with their awareness of hate 
speech and the First Amendment. The first question was asked to see if they felt confident and 
knew the First Amendment. When asked if they knew what the First Amendment was both 
interviewees said yes, however when asked to name the five parts neither interviewee could 
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correctly name all five. Our next questions pertained to the interviewees knowledge on hate 
speech and its relation to the First Amendment. Both interviewees had the same basic 
understanding of what hate speech was and that it was covered under the First Amendment. 
From this we learned that some felt the thin line between what is protected and not needs to be 
expanded. The next question asked if they had ever experienced or witnessed hate speech on 
SUNY Oswego’s campus in which both interviewees answered that they had. As a result3 from 
this question, we learned that some felt that other campuses had a much bigger hate speech issue 
than SUNY Oswego. We learned that hate speech is often seen by students on social media. We 
also learned that Reslife has a policy in place that if any hate speech is written on any resident’s 
property, University Policy will be informed and a formal report is filed.  The last question of 
this section asked if they felt comfortable discussing hate speech with friends, family and faculty. 
With this we learned that hate speech has become such a norm that they have grown used to 
discussing it, as it comes up in everyday conversations. 

The final section of questions for opinion leaders dealt with the effect of hate speech 
specifically on SUNY Oswego’s campus. The first question asked if the interviewee had ever 
read the SUNY Oswego Student Handbook. Both interviewees had answered that they had not in 
fact read this. When asked how they thought SUNY Oswego perceives hate speech, both 
interviewees were under the impression that hate speech was not allowed on campus. From this 
question we also learned that they felt the administration did a good job in regards to allowing 
both sides of an opinion speak, in terms of politically charged clubs and their events. When 
asked if they thought hate speech should be banned both interviewees answered with; no since it 
was a part of their First Amendment rights. Lastly, they were asked how they would handle hate 
speech, if ever subjected to it and also how they would react to a hate speech campaign on 
campus. Techmanski found the question difficult to answer since he had never been subjected to 
hate speech but ultimately decided he would use the campus’s various resources if the situation 
ever occurred. Plate felt, in terms of a campaign, that one cannot just shellshock students to force 
awareness on to them but instead have to present their ideas in an interesting manner.  

Overall, the opinion leaders we interviewed showed minor awareness of both the First 
Amendment and hate speech. As a result of these interviews, we found that both opinion leaders 
believe that although hate speech is not a major issue on SUNY Oswego’s campus it is still an 
issue that could use awareness, especially in regards to how to handle a hate speech situation 
when it arises. Lastly, both interviewees argued that social media platforms are used a lot more 
by college students than print media, and students will be more engaged in an event if they can 
do it with friends and if they receive an incentive out of it.   

 
STUDENTS 

 Following our in-depth interviews with opinion leaders and community leaders, we 
conducted in-depth interviews with four current SUNY Oswego students. The purpose of 
interviewing students was to see how they perceived the First Amendment and hate speech on 
campus and to analyze their level of awareness in regards to this topic. The first student 
interviewed was a junior here on campus. The second student interviewed was a first semester 
junior transfer on campus. The last two students interviewed were 5th year students who have 
been on campus for a full four years. The students interviewed were asked a series of questions 
similar to the opinion leaders and community leaders. The questions consisted of experience and 
credentials, communicating with college students, awareness of the topic, and questions about 
hate speech and the First Amendment specific to SUNY Oswego 
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The first section of questions that the students were asked, covered their educational 
background and credentials thus far as a SUNY Oswego student. Two of the interviewees are 
currently studying Political Science, one student having it as their major and the other having it 
as their minor. With this educational background, we found that the topic was relevant to those 
students, as they may have some insight on hate speech and the First Amendment. The other two 
students did not have an educational background specific to the related topic but recalled 
learning about the Bill of Rights under the Constitution in either highschool or middle school.  

Interviewing students proved to be beneficial since our second section of questions were 
directed to them, specifically, in regards to the best method when it comes to communicating 
with college students. All of the interviewees agreed that print media is not the best way to reach 
students in today’s society. They believe that using social media platforms like: Instagram, 
Snapchat, Facebook, and Twitter are better alternatives to reaching students. One interviewee 
stated that reaching students by their college email was a great way of reaching them. The 
students were also asked, “As a college student what would encourage you to participate and 
engage in events?” The students had a common response of-  incentives. Incentives would give 
students something to look forward to and give them a reason to want to participate; the 
incentives can include prizes, gift cards, and/or food. An interviewee also mentioned bringing in 
a special guest speaker and having some sort of activity going on for students to participate in.   

The third section of questions involved the level of awareness the students had in regards 
to the First Amendment hate speech. The main question that the students were asked was “Do 
you know what the First Amendment is?” Results showed that only one of the four students 
could state what the First Amendment in full, the remainder of the students could only name a 
few of the areas of the First Amendment.  Another question in this section asked, “Are you 
aware of what hate speech is?” and “How do you think hate speech related to the First 
Amendment?” All but one student knew that hate speech was protected under the First 
Amendment but they all didn't agree with it. They thought hate speech is a bad thing and should 
be stopped on our campus. We found that all interviewees have discussed the topic of hate 
speech with their peers or their family in some capacity.  

The final set of questions asked focused on the effect of hate speech on the SUNY 
Oswego campus. Results show that none of the interviewees have read the school policies 
concerning student rights in the SUNY Oswego Student Handbook. When asked how they 
believe SUNY Oswego perceives hate speech on campus, the majority answered with the 
institution believing it is a bad thing to take place on campus. As a personal opinion, two of the 
students believe that hate speech at SUNY Oswego should be banned from the campus 
completely. Meanwhile, the other two students believe that hate speech SUNY Oswego should 
just turn a blind eye in regards to hate speech and ignore it altogether. 

After interviewing these eight individuals, it is evident that some awareness on the issue 
of hate speech should be brought to light to the community of SUNY Oswego. Students and 
members of the community should know their rights and the extent of their protection under the 
First Amendment. Along with that, they should be educated or informed on how to handle a 
situation that may arise on campus involving hate speech.  
 

FOCUS GROUP INTERVIEW 

After conducting eight in-depth interviews, we conducted a focus group interview to 
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further our understanding of the awareness of the First Amendment and Hate Speech on SUNY 
Oswego’s campus. 

Our focus group included three SUNY Oswego students, one moderator and four 
observers. Questions were presented to the focus group and then they were given the opportunity 
to answer as well as bounce ideas around with the other focus group interviewees. We made a 
conscious effort to select people that were not in the same age group or academic field. 

The first set of questions that were given to our focus group was about the interviewees’ 
perception and attitude towards the First Amendment and hate speech. The first few questions 
had overall group consensus with the answers. Collectively, they could not name all five aspects 
of the First Amendment but they all did feel comfortable talking about hate speech. When asked 
if they thought hate speech was protected, they all responded that they did. The first to answer 
said that it unfortunately is protected since we live in America, everyone has a right to their 
opinion. The second to answer said they thought it was tricky to define certain types of speech 
that should be limited. The last to answer thought it was hard to draw a line on things you can 
and can’t say. The moderator then asked if they thought there was a lot of hate speech on SUNY 
Oswego’s campus. There was a general consensus of no with the reasoning that they felt RA’s 
could regulate more in the residence halls and that if there was something big and continuous 
than we would hear about it. The moderator then gave the group a list of statements and asked 
how each statement made them feel. Two of the three agreed with the statement “people should 
be able to hate speech with few or justifiable consequences” and “there is a proper way to handle 
hate speech and violence is not it.” When asked how they would handle a situation in which 
someone said something offensive to them, the first person to answer said they felt trying to talk 
to them about it, if they got aggressive then the key would be trying to not get aggressive with 
them back.  The second person to answer said that being a part of the queer community had 
given them experience with the subject and they found the best way to handle it is to call them 
out in a nonaggressive way.  

The second set of questions that were given to our focus group was about the 
interviewee’s knowledge of SUNY Oswego’s policy on the First Amendment and hate speech. 
When asked if they had read the SUNY Oswego student handbook, all interviewees said they 
had not. The moderator then asked if they knew if SUNY Oswego had a policy for hate speech in 
which the group collectively agreed that they did not know if there was one for sure, but figured 
since it was a college campus that there was one. When asked if they thought SUNY Oswego 
should have one, there was a group consensus that they should. The first to answer thought that 
since it was a college campus that it would be easier compared to an entire country. The last 
question for this section asked the group if they knew what a public forum was and if they knew 
where they were located on SUNY Oswego’s campus. Two of the three knew what a public 
forum was but did not know where they were located. The first to answer thought that they 
whole campus would be considered a public forum.  

The third set of questions that were given to our focus group was about the interviewee's 
attitude and perception of a hate speech campaign. The first question asked the group what types 
of events they were interested in on campus. Although they all stated they would attend an 
informational event, two of the three said they preferred interactive events. When asked what 
would make them attend an event on campus, there was a general consensus that they all go to 
events that have incentives; free swag, food, prizes, etc. The first to answer said that they like 
events that were not too long, another added in that they liked events they could pop in and out 
of. The second to answer said they would go to events that were made known through creative 
and different ways like advertising with sidewalk chalk or writing on bathroom mirrors. When 
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asked if there was a particular group we should focus on, the first to answer mentioned the 
ALANA organizations, the pride alliance and the religious groups on campus. Two of the three 
thought that this would be a good event for everyone. The last question asked if they thought 
there was a group that had faced hate speech on campus that was not talked about. Two of the 
three did not know, the other said they had heard a lot of offensive jokes about the women’s club 
softball and rugby team that they felt was occurring and never appropriately addressed.  

The last set of questions that were given to our focus group was about the interviewee’s 
preferred marketing strategies and tactics. From this section we learned that they all felt that our 
campus had too many posters that they did not pay attention to any of them; unless they were full 
of bright colors, aesthetically pleasing and grabbed their attention. They also noted that they do 
not pay attention to digital signage and that they avoid all tabling that is done in Marano Campus 
Center. The consensus was that the best way to reach out to students is to do something different, 
their suggestions were sidewalk chalk, writing on bathroom mirrors or sliding fliers under 
student’s doors. In terms of social media, the group found that they only really pay attention to 
bigger pages and that new pages have a hard time getting a good turnout.  

Overall there were four major findings from the focus group interview. The first, students 
generally do not know all the aspects of the First Amendment, SUNY Oswego’s policy on the 
First Amendment and hate speech or where public forum is on SUNY Oswego’s campus. The 
second, students generally attend interactive events that do not require long time commitments. 
The third, some organizations that may benefit or want to participate in this event are the 
ALANA organization, the pride alliance and the religious groups on campus. Lastly, students 
generally do not pay attention to fliers, posters, digital signage or tabling but do pay attention to 
unique marketing such as sidewalk chalk, writing on mirrors or sliding fliers under student’s 
doors as well as things that are aesthetically appealing.   

SURVEY 

PREVIOUS KNOWLEDGE 

Prior to conducting a survey focused on discovering if SUNY Oswego students were 
knowledgeable on hate speech, the client’s previous campaigns influenced how and who we 
targeted. 1 for All has previously worked with other college campuses and discovered that not 
many students are aware of their rights regarding hate speech and to get students involved there 
must be an incentive. The results from the survey would later show the correlation between 
students’ knowledge and how to raise awareness. The results of lack of knowledge from students 
explains why there isn’t many people who feel comfortable speaking their opinions freely. Thus, 
1 for All will have a better understanding on how to further inform college students on their 
rights and how they can use them.  
 

DEMOGRAPHICS 

For this section of the paper we are going to take a look at the different demographic that 
we saw from the surveys that we passed around and asked SUNY Oswego students. We 
surveyed 50 students and asked different demographic questions to see what type of students 
took the survey and how SUNY Oswego students felt and knew about the First Amendment and 
hate speech. The first thing that we looked at was how long have the students been at SUNY 
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Oswego. The results of this were 4% of people surveyed were at SUNY Oswego for a year less. 
22% of students surveyed were attended SUNY Oswego for at least two years. 39% of students 
surveyed attended school for at least 3 years and 33% of students surveyed have attended SUNY 
Oswego for 4 years or more out of the 50 people surveyed. How long the students have attended 
SUNY Oswego is an important demographic to understand because we want to know the 
students’ knowledge of the first amendment based on how long they have attended SUNY 
Oswego. 

The next demographic question asked in our survey was a gender based question. To see 
if gender had anything to do with the knowledge of the First Amendment or hate speech. 56.3% 
of SUNY Oswego students surveyed were male and 43.8% of students surveyed were female. 
This is important to see if gender played any role in the way the survey turned out to see if 
beliefs varied based on gender of the person taking the survey. Probably the most important 
demographic questions asked in our survey was whether or not the students living on or off 
campus. This question is very important because living on and off campus there are different 
rules and regulations based on the First Amendment and hate speech. 43.8% of students 
interviewed lived on campus and 56.3% of students surveyed lived off campus. Students who 
live on campus are more restricted on what they can and can't say rather than students living off 
campus because they are on school property so they can be stricter about the First Amendment 
and student’s rights with it on campus then the students who live off campus where SUNY 
Oswego can't control what students can and cannot say. 

The last demographic question that we asked in the survey was what major the students 
were that were being interviewed. This isn't the most important demographic questions but we 
thought it would be interesting to see if there were any trends based off of majors that the 
students who were surveyed. The breakdown of the student’s majors was 43.8% of students were 
part of the Communications Media and the arts school, 4.2% were part of the school of 
Education. 22.9% were part of the School of business, the school of liberal arts and sciences also 
had 22.9% of students surveyed and 6.3% of students had another major. We wanted to see if the 
majors of students had anything to do with their knowledge of the First Amendment based on the 
majors of the students surveyed. 
 

ATTITUDES 

Before finding how students felt about topics within hate speech we first wanted to ask 
them questions to get the student’s based knowledge of the First Amendment and hate speech. 
First, we asked students if they were aware of what the First Amendment is, 73.5% of students 
surveyed answered that they did in fact know what it was with 18.4% answering somewhat and 
4.1% answering no. This is satisfied as this number is higher than we expected. We then asked 
how many freedoms are guaranteed under the First Amendment, 40.8% answered correctly with 
5, 16.3% answered 4 followed by 14.3% answering more. This is moderately satisfied as 40% is 
not as high as we would like but is also not super low. Next, we asked if they knew what hate 
speech is, 83.7% said that they knew and understood hate speech. This is satisfied as this number 
is higher than expected. Lastly, we asked if hate speech (offensive speech) is protected under the 
First Amendment, 44.9% answered correctly with yes, 32.7% answered no and 20.4% answered 
they didn’t know. This is not satisfied because it shows that there is a split and an uncertainty 
with the correct answer amongst the students. 
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To find the overall attitude of the students’ comfort levels in relation to expressing 
different opinions with their peers. We asked students how comfortable they were at voicing an 
unpopular opinion to a public audience on a scale of 1 to 7 with the options of not at all 
comfortable before 1 and very comfortable after 7. We got a mean average of 4.42 which is 
considered averagely satisfied. Then, using the same scale, we asked students how comfortable 
they felt around people who have different beliefs than themselves. We got a mean average of 
5.87 which is considered to be on the higher end and is moderately satisfied. The findings from 
these two questions showed that students held an average to moderate comfort level in 
expressing their differing opinions as well as being around those who held different opinions.  
We then wanted to gage the students’ attitudes on how they would react if they were faced with 
hate speech. We asked students how would they react if an individual or group of people used 
hate speech/offensive speech towards them, with giving them five different options asking them 
to rate on a scale of 1 to 7 with the options of not likely before 1 and very likely after 7. The first 
option was to speak their differing opinions, we got a mean average of 5.28 which is considered 
to be on the higher end and is moderately satisfied. The next option was to ignore it, we got a 
mean average of 3.85 which is considered low. The next option was to report them to an official, 
we got a mean average of 2.69 which is also considered low. The next option was to get into an 
argument/fight, we got a mean average of 3.38 which is considered low. The last option was to 
try and stop them, we got a mean average of 3.75 which is considered low. These findings 
showed that students find themselves more likely to speak their differing opinions over all the 
other options. Our findings also showed that students are not likely to ignore when they are faced 
with situations that involve hate speech but they are also not likely to report the hate speech, 
fight them or try and stop them.  

Next, we wanted to gage the student’s attitudes on events relating to hate speech. First, 
we asked students what type of events they would be most interested in attending. The highest 
ranking type of event was interactive with 36.8%, followed by informational with 26.4%. We 
then asked if they would be more inclined to attend an event if they offer prizes and free stuff (t-
shirt, food, etc.), asking them to rate on a scale of 1 to 5 with the options of not likely before 1 
and very likely after 5. We got a mean average of 4.37 which is considered high and is highly 
satisfied. Following this we asked the students what their preferred incentives would be. The 
most preferred incentive was food with 31.7%, followed by a big ticket item with 27%, then t-
shirts with 26.2% and lastly small prizes with 13.5%. These findings helped us pinpoint the type 
of event that students are most willing to attend as well as the types of incentives that students 
would prefer.  

Lastly, we wanted to gage the student’s attitudes on media that they use to get their 
information. First, we asked students how often do they look to media for news and/or events 
pertaining to SUNY Oswego, asking them to rate on a scale of 1 to 7 with the options of never 
before 1 and very often after 7. We got a mean average of 3.06 which is considered low and is 
moderately satisfied. We then asked them to rate on the same scale how often they referred to 
new media for news. We got a mean average of 4.63% which is considered high and highly 
satisfied. These findings showed us the student’s attitudes on the type of media they used as well 
as their preferred media for receiving their news.   

Based on our survey, we found that students believed that they knew the First 
Amendment but could not accurately name how many freedoms that were guaranteed under the 
First Amendment. Along with this we found that students felt that they knew and understood 
hate speech but when asked if it was protected under the First Amendment there was uncertainty 
if it was or not. In terms of comfort, we found that students are moderately comfortable to be 
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around people who have differing opinions than them. We also found that students are more 
likely to speak differing opinions with people compared to the other options, such as ignoring it, 
getting into an argument or fight and reporting them to an official. In terms of events, after doing 
the survey we found that students preferred interactive or informational events that had food, t-
shirts and big ticket items. Lastly, we found that students preferred new media as a source to 
their news compared to using old media. 
 

GOALS & OBJECTIVES 

 
GOAL 1 

Increase the level of knowledge that the SUNY Oswego community has in regards to the First 
Amendment and Hate Speech on the campus. 
 

OBJECTIVE 1 

To raise awareness on all five freedoms guaranteed under the First Amendment amongst SUNY 
Oswego students by 60 percent by the end of the Fall 2019 semester. 
 

OBJECTIVE 2 

To increase community knowledge specifically on hate speech and its connection to the First 
Amendment by 30 percent by the end of the Fall 2019 semester. 
 

GOAL 2 

Inform the SUNY Oswego community on how to positively respond to hate speech when 
presented on campus. 

OBJECTIVE 1 

Decrease the number of students who would respond negatively to hate speech if presented to 
them on campus by 40 percent by the end of the Fall 2019 semester 

OBJECTIVE 2 

Reshape community attitudes about the negative connotations that are connected to hate speech 
by 40 percent by the end of the Fall 2019 semester. 

OBJECTIVE 3 

Raise awareness on how to positively respond to hate speech by presenting the SUNY Oswego 
community with at least 5 valuable tactics.  
 

GOAL 3 

Increase the level of understanding the SUNY Oswego policies that are upheld in regards to First 
Amendment rights on campus. 

OBJECTIVE 1 
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To have an effect on the interest of the SUNY Oswego community, specifically to increase the 
number of survey respondents answering that they have read the policies in the Student 
Handbook by at least 30 percent by the end of the Fall 2019 semester.  

OBJECTIVE 2 

To raise awareness on the extent that you can exercise your First Amendment rights on the 
SUNY Oswego campus by 30 percent by the end of the Fall 2019 semester.  
 
GOAL 4 

Raise awareness among the SUNY Oswego community on the First Amendment policies that are 
in place on campus and change attitudes about hate speech. 
 

OBJECTIVE 1 

Attract at least 80 SUNY Oswego community members to the event hosted and improve 
knowledge about the subject by the end of the event. 
 

OBJECTIVE 2  

Increase the level of interest and engagement on the subject of the First Amendment by 30 
percent by the end of the event. 

 

OBJECTIVE 3 

Decrease the level of negative connotations the SUNY Oswego community has pertaining to 
hate speech by 30 percent by the end of the event.  
 

PROGRAMMING 

Following the analysis of our research, we came up with four goals, each with their own 
set of objectives, that we plan to meet throughout this campaign. In order to meet these goals and 
objectives we had to consider how we would successfully carry them out.  

Our first goal is to increase the level of knowledge that the SUNY Oswego community 
has in regard to the First Amendment and Hate Speech on the campus. We had two main tactics 
to help us achieve this goal at our event. Our first tactic was having a table in which participants 
were asked to name the five freedoms of the First Amendment. The table contained a trifold 
board that acted as our educational material (See Appendix O) in which had the correct answers 
posted on it but covered up. After the participants attempted to name all five freedoms, the 
answers were revealed and discussed. For participating at this table, each person was given a 
raffle ticket that they were able to put in to win a $25 Visa Gift Card, which was one of our 
incentives for the participants. Our second tactic was having a table in which participants would 
write down on a sticky note how they personally defined hate speech and stick it on to the blank 
trifold (See Appendix O). After participants wrote down how they defined hate speech they 
would then get the actual definition of hate speech and would discuss whether or not they 
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thought it was protected under the First Amendment. For participating in this table, each person 
was given four raffle tickets that they were able to put in to win another $25 Visa Gift Card. To 
help us achieve this goal, we also created a social media flier with the slogan “free speech, free 
food” that we posted on the @1foralloswego Instagram account. This post circulated Instagram 
and increased promotion for the event.  

Our second goal was to inform the SUNY Oswego community on how to positively 
respond to hate speech when it is presented on campus. This was done at the third table where 
participants participated in “Do” or “Don’t” game about how to correctly respond to hate speech 
when it is presented to you on campus. There were tactics given during the event about how to 
handle hate speech one of them being to stay calm and fight speech with speech and that is what 
our whole event was about thinking before you have to speak or about what you have to say. 
Something else that could be taken from this table was that we wanted hate speech to be handled 
in a positive way not having people arguing with each other so the tactics that were taught at this 
table and throughout the event were things that people could use in their everyday lives in the 
Oswego community and better understand the First Amendment and hate speech. By better 
understanding Hate speech and The First Amendment this activity should have positively 
impacted people on how to combat hate speech and use the First Amendment correctly and to 
fight speech with better speech.  

The third goal was to increase the level of understanding of the State University of New 
York at Oswego’s policies that are upheld in regards to First Amendment rights on campus. One 
of the materials that we created to increase awareness of the policies on our campus was 
developing t-shirt’s that highlighted the First Amendment policies specific to SUNY Oswego’s 
campus. These policies were designed on the back of the t-shirts and given out at the event as 
one of our incentives. The purpose of these t-shirts were not only to raise awareness of the 
policies to those who won them but also to those who view it when the t-shirt owners wear them. 
Additionally, we utilized our 1 for All at Oswego Instagram as a means to promote these t-shirts, 
in doing so, the back of the t-shirts was posted on Instagram when the social media giveaway 
was done. The distribution of those t-shirts made a portion of the handbook more readily 
available, so people are more likely to read some parts of it. Our event also had a table dedicated 
to the student handbook. We created an educational material to increase the knowledge of the 
participants about the policies regarding the extent that their First Amendment rights can be 
exercised on campus.  Our educational material consisted of a true or false game (See Appendix 
O) where questions could be worth one to four points. Harder questions were worth more points, 
and more points were worth more tickets in the raffle. Participants were given three minutes and 
thirty seconds to answer as many questions as they could. After their time was up we would go 
over their answers, explaining why they were wrong or right. For example, the fourth question 
under press was "A student, or registered student organization may reasonably distribute, hand-
to-hand, written material on campus without prior approval. The answer is true because 
providing such distribution does not disrupt the college or free flow of traffic and people. All 
such written material shall clearly identify its sponsor." It was put higher because we thought 
that most people would assume the answer to be false. So for the essential category the first 
question was "Protection of free speech does not extend to conduct that incites violence or 
targets individuals or groups." Everyone should know this is true so it's worth one point because 
it should be obvious. 

The fourth goal was to raise awareness among the SUNY Oswego community on the 
First Amendment policies that are in place on campus and change attitudes about hate speech. To 
achieve this goal, we reached out to public relations and political science professors throughout 
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campus to spread the word about the event to their students and facility. The professors were 
more than happy to share this event with others. One of the reasons we had such a good turnout 
was due to all of us sharing the event with other organizations we are a part of on campus. We 
also attended public relations classes to present a slideshow explaining the event to students and 
to get their attention to attend. A big incentive for students we advocated for was the free pizza 
and free raffle tickets. Something also done to raise awareness about how to handle hate speech 
on campus was used during the third table (See Appendix O) at the event where participants 
were supposed to put the correct situation in a “Do” or “Don't’ column this tool was used to 
explain to participants how to defend yourself from hate speech and how to handle it on campus. 
Also during the game, it showed SUNY Oswego's policy and how hate speech should be handled 
by them and the rest of the SUNY Oswego community.  One thing that the third table showed 
interest in the subject there was a bunch of things participants didn't know about the First 
Amendment and hate speech that they now do now after completing the event. 
 
 
 

EVALUATION 

 
At the completion of the “Think Before You Speech” campaign we implemented 

evaluation methods to see how effective the campaign was. The three methods that were 
implemented focused on feedback forms, post campaign media activity, and upcoming events. 
All methods of evaluation must be completed to determine what tactics were effective and if we 
achieved our goals. These methods will also help us understand what we can change or improve 
in the future for other campaigns.  
            The first method was to distribute feedback forms to those who attended the event. Our 
goal with this event was to inform students and teach them how to combat hate speech. The 
feedback form included 5 questions pertaining to the event and if they felt more informed on the 
topic. The feedback forms also included questions about the 1st Amendment and what it entails. 
We wanted to see if the knowledge of the 1st Amendment and hate speech had improved from 
the surveys we had distributed. From the feedback forms we were able to see that there was an 
increase in both knowledge of what the First Amendment and hate speech with 100% of the 
participants stating that they learned more about hate speech and 96% stating that they learned 
more about the First Amendment. There was also an increase in knowing the aspects of the First 
Amendment with 84% of participants correctly answering how many aspects are in the First 
Amendment. 

The next method was to see which media outlets had the most interactions during our 
posts. During the campaign, we utilized Instagram by creating posts that advertised the event. 
We also utilized the student-run newspaper called the Oswegonian. In the newspaper, we 
advertised in the weekly events section and created a short article about the event. Another way 
we advertised was by speaking in different classes and talking to professors about sharing the 
event with their students. Out of those media outlets we calculated which one had the most 
interactions and what was the most effective way to get attendees. 

The final method was to stay updated on new or upcoming events involving students’ 
rights on campus. Our goal of the event was to spread awareness in hopes other students will 
become interested and knowledgeable in the topic. With more students aware of their rights on 
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college campuses hopefully there will be more events pertaining the 1stAmendment or hate 
speech. Through these three methods, we were able to accurately measure our events success. 
 
 
 

REFERENCES 

 Alexander, E. T. (2019, May 14). First Amendment vitals: Taking Gen Z's pulse on free 
expression and inclusion. Retrieved from https://medium.com/informed-and-engaged/first-
amendment-vitals-taking-gen-zs-pulse-on-free-expression-and-inclusion-1aeeae50cae1 

 
Free Speech Center at MTSU. (n.d.). Retrieved from https://www.mtsu.edu/first-

amendment/page/about-1-for-all  
 
"Hate Speech and Hate Crime", American Library Association, December 12, 2017. 

http://www.ala.org/advocacy/intfreedom/hate (Accessed September 15, 2019) Document 
ID: aa35c1c7-f3aa-4b07-964f-30dcf85a503c 

 
Kibler, M. A. (2015, March 19.). The Long History of Hate Speech. Retrieved from 

https://historynewsnetwork.org/article/158866 
 
Knight Foundation. (2018, March 12). Free Expression On Campus: What College Students 

Think About First Amendment Issues. Retrieved September 2019, from Knight 
Foundation: https://knightfoundation.org/reports/free-expression-on-campus-what-
college-students-think-about-first-amendment-issues#_ftn1 

 
Knight Foundation. (2019, May 13). Free Expression on College Campuses. Retrieved from 

https://www.knightfoundation.org/reports/free-expression-college-campuses 
 
Matal v. Tam. 582 U.S.___. Supreme Court of the United States. 2017. 
 
Paulo, K. (2018, February 23). Expanse of free speech tackled in first Oz Speaks. Retrieved from 

https://www.oswegonian.com/2018/02/23/expanse-of-free-speech-tackled-in-first-oz-
speaks/ 

 
Thoughts on free speech. (n.d.). Retrieved from https://www.oswego.edu/campus-life/thoughts-

free-speech 
 
Timpf, K. (2017, September 20). Survey: Only 39 Percent of College Students Know That Hate 

Speech Is Protected Speech. Retrieved from 
https://www.nationalreview.com/2017/09/hate-speech-first-amendment-not-protected-say-
college-students/ 

 
Speech on Campus. (n.d.). Retrieved from https://www.aclu.org/other/speech-campus 

https://medium.com/informed-and-engaged/first-amendment-vitals-taking-gen-zs-pulse-on-free-expression-and-inclusion-1aeeae50cae1
https://medium.com/informed-and-engaged/first-amendment-vitals-taking-gen-zs-pulse-on-free-expression-and-inclusion-1aeeae50cae1
https://www.mtsu.edu/first-amendment/page/about-1-for-all
https://www.mtsu.edu/first-amendment/page/about-1-for-all
https://knightfoundation.org/reports/free-expression-on-campus-what-college-students-think-about-first-amendment-issues#_ftn1
https://knightfoundation.org/reports/free-expression-on-campus-what-college-students-think-about-first-amendment-issues#_ftn1
https://www.knightfoundation.org/reports/free-expression-college-campuses
https://www.oswego.edu/campus-life/thoughts-free-speech
https://www.oswego.edu/campus-life/thoughts-free-speech
https://www.nationalreview.com/2017/09/hate-speech-first-amendment-not-protected-say-college-students/
https://www.nationalreview.com/2017/09/hate-speech-first-amendment-not-protected-say-college-students/
https://www.aclu.org/other/speech-campus


24 
 
State University of New York at Oswego, 2019-20 Student Handbook. (2019). Retrieved from 

https://www.oswego.edu/student-handbook/sites/www.oswego.edu.student-
handbook/files/the_entire_handbook_2019-20-rem.pdf  

https://www.oswego.edu/student-handbook/sites/www.oswego.edu.student-handbook/files/the_entire_handbook_2019-20-rem.pdf
https://www.oswego.edu/student-handbook/sites/www.oswego.edu.student-handbook/files/the_entire_handbook_2019-20-rem.pdf


25 
 
 
 

APPENDIX  

APPENDIX A: IN-DEPTH INTERVIEW GUIDE PROFESSIONALS  

Section 1: Experience and Credentials 
1. What is your name and official title? 

1. What is your educational background? 

1. What is your background in relation to the First Amendment? 

1. How did you get involved with the 1 for All Campaign? (Brian) 
1. How long have you worked with the 1 for All Campaign? (Brian) 
1. How long have you worked within higher education and qualify your experience on this 

topic?  
Section 2: Hate Speech Issues in Higher Education 

1. Is hate speech something students seem open and willing to discuss with you or their 
peers? 

1. Is there a distinction between working with public or private universities when talking 
about hate speech and the issues? 

1. From personal experience, is the best way to reach out to college students through print 
or online social media advertisements? 

1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech? 

1. What is the most common and challenging hate speech related issues on campus?  
Section 3: Past Hate Speech Campaigns 

1. Has 1 For All done any hate speech campaigns in the past? If so what were they? And 
how well did the campaigns do? 

1. How do you think college students will react to a hate speech campaign on campus? 

1. What are some pressing hate speech issues that you think we should look into? 

1. Does 1 For All do anything to prevent hate speech or teach how to handle hate speech? 
(Brian)  

1. Are there any techniques or methods to make talking about hate speech more comfortable 
for students? (trigger words, tonality, etc.) 

APPENDIX B: IN-DEPTH INTERVIEW GUIDE STUDENTS 

Section 1: Experience & Credentials 
1. What is your educational background (major/minor, year, etc.)? 
2. How long have you attended SUNY Oswego? 
3. Are you a part of any organizations here on campus? Which ones? 
4. Were you ever educated on the Bill of Rights under the U.S Constitution? 

Section 2: Communicating with College Students 
1. In your opinion, what is the best way to communicate with college students? 
2. As a college student what would encourage you to participate and engage in events? 
3. Do you still pay attention to print advertisements or is social media in promoting events 

more effective?  
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Section 3: Awareness 

1. Do you know what the 1st Amendment is? If yes, what do you think it is about? 
2. If yes, can you name the 5 parts to it?  
3. Are you aware of what hate speech is? If yes, what do you think it is about? 
4.  How do you think hate speech related to the 1st Amendment?” 
5. Do you think hate speech is  protected under the 1st Amendment? 
6. During your time at SUNY Oswego, have you heard of any issues pertaining to hate 

speech on campus?  
7. Have you discussed hate speech with friends, faculty, or family? If no, would you feel 

comfortable discussing hate speech? 
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
2. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 

not?  
3. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 

campus?  
4. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 

handle it/react?  

APPENDIX C: PROFESSOR ZENOR INTERVIEW TRANSCRIPT 

Section 1: Experience and Credentials 
1. What is your name and official title? 

a. Jason Zenor, Associate Professor Comm studies 
b. Media Law (teach/research) 
1. What is your educational background? 
a. JD (Law degree) South Dakota 
b. 2 Masters from  Syracuse University in political science and communication  
1. What is your background in relation to the First Amendment? 
a. Scholar in the last 10 years  
b. Intern for a free speech non profit-many campaigns  
1. How long have you worked at SUNY Oswego? 
a. 10 years 
1. How long have you worked within higher education and qualify your experience on this 
topic? 
a. 10 years  
Section 2: Hate Speech Issues in Higher Education 

1. Is hate speech something students seem open and willing to discuss with you or their 
peers? 

a. ~80%- will think hate speech should be illegal 
b. ~10%- will think they can say whatever they want  
1. From personal experience, is the best way to reach out to college students through print 
or online social media advertisements? 

a. Only really worked with Broadcasting students  
b. “I am not the best to judge that”  
c. “Maybe find a way to directly text students phones” 



27 
 
1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech? 
a. “I am not sure”  
b. “Students tend to like and react to stuff”  
1. Does the average college student have an opinion on whether or not hate speech should 
be protected and if they do what is it? 
a. “I am not sure”  

1. What is the most common and challenging hate speech related issues on campus? 
a. Controversial Speakers  
b. Right wing bringing extreme radicals to the campus to speak in an effort to show that 
colleges are anti-free speech 
c. Our campus administration believes that students should have free speech  
Section 3: Past Hate Speech Campaigns 

1. How do you think college students will react to a hate speech campaign on campus 
a. “If it's done well, they'll enjoy it” 
b. They don't know they want it, but they don't know they want it” 
1. What are some pressing hate speech issues that you think we should look into? 
a. Kids will react with anger & disagree 
b. Informational: How to deal with it  

i. How to use it as a positive?  
ii. Reaction  

1. Are there any techniques or methods to make talking about hate speech more comfortable 
for students? 
a. “We like to stop others’ speech, but don’t like when it’s done to us” 
b. Counter-speech  
c. “We don’t need to be comfortable, this is a topic that makes people uncomfortable” 
d. “The problem isn’t the people speaking, it's the ones that are” 
 

APPENDIX D: BRIAN BUCHANAN INTERVIEW TRANSCRIPT  

Section 1: Experience and Credentials 
1. What is your name and official title? 

a. “Brian Buchanan, 1 for All Coordinator”  
1. What is your educational background? 

a. “Bachelors in Journalism and a Masters in English” 
1. What is your background in relation to the First Amendment? 

a. “Managing editor of the First Amendment Center website called First Amendment 
Online for 15 years and the foundation that ran that reorganized” 
b. “I have been working on First Amendment issues since about 2015, several years on 
that”  

1. How did you get involved with the 1 for All Campaign? 

a. “A guy I worked for at the First Amendment Center became the dean of the College of 
Media and Entertainment at Middle Tennessee State University and because he was dedicated to 
the learning and explaining the First Amendment he created a free speech center at MTSU and 1 
for All was under that. 1 for All actually started in Nashville and then moved into the center at 
MTSU”    
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1. How long have you worked with the 1 for All Campaign? 

a. Several years ~ 2015 
1. How long have you worked within higher education and qualify your experience on this 
topic? 

a. “I worked at SUNY Brockport for 1.5-2 years in public information, but that didn't really 
have any connection to First Amendment Issues” 
b. “First Amendment Center in Nashville was on the campus of Vanderbilt University but 
again we were not paid back then so we were just volunteered” 
  
Section 2: Hate Speech Issues in Higher Education 

1. Is hate speech something students seem open and willing to discuss with you or their 
peers? 

a. “There is no hate speech exception to the First Amendment, I don’t think most people 
know that” 
b. First Campus to ask - does not really know - discuss with students  
1. Is there a distinction between working with public or private universities when talking 
about hate speech and the issues? 

a. “Yes, in terms of what universities can do” 
b. “Public can not legally suppress freedom of speech which means most speech codes etc. 
if challenged in court will probably be struck down. However in a private university since they 
are not a government entity there not bound by the First Amendment. That doesn't mean they 
can't appraise First Amendment principles but they don't have to if they don’t want to” 
c. “Private can restrict anything that they want”    
1. From personal experience, is the best way to reach out to college students through print 
or online social media advertisements? 

a. “Is there a newspaper? How many people read that? How frequently does it appear? It 
might be a good place to advertise or do a suggested editorial to try and explain the First 
Amendment principals or invite or judge where the students are getting most of the news - if 
online” 
1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech? 

a. Can’t advise on how to run the campaign 
b. Engaging the student interest in different kinds of things 
c. “Some campuses students love swag, lanyards, t-shirts etc” 
d. “Having an event with free food can be very successful or it could have all of that” 
e. Take the temperature at the specific campus   
f. “What would you respond to if there was a table set up or a specific event, would you go 
if they gave free t-shirts?” 

1. What is the most common and challenging hate speech related issues on campus? 

a. “Controversial Speakers that a club or Professor wants to bring to campus and students 
and faculty might object to that person's message and cause a ruckus to get the speech cancelled. 
That happens quite a bit” 
b. “People these days, not just students, are extremely easily offended and the reaction to all 
of this is let's just shut this speech down we don’t like it. So let's just shut this down and not 
allow it. This is not how it works in the First Amendment. The most hateful speech, as long as it 
is not a physical threat of violence to someone is allowed. What’s offense to you might not be an 
offense to me. The best thing to do to something you find offensive is to argue against it not to 
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shut it down. On campuses across the country, there is a tendency for students and faculty to act 
like delicate creatures and we cannot psychologically handle any opinion that we find wrong or 
offensive. So there are free speech zones on campuses where students can go and say what they 
want or speech codes that say these kinds of speech is not allowed saying that students can be 
disciplined if they say these things.”   
  
Section 3: Past Hate Speech Campaigns 

1. Has 1 For All done any hate speech campaigns in the past? If so what were they? And 
how well did the campaigns do? 

a. No past campaigns  
1. How do you think college students will react to a hate speech campaign on campus? 

a. Does not know how to answer that  
1. What are some pressing hate speech issues that you think we should look into? 

a. Controversial speaker, speech codes, free speech zones 
b. If a group of students were threatened with expulsion based off of what they said in class 
or out of class 
c. Climate perception  

1. Does 1 For All do anything to prevent hate speech or teach how to handle hate speech? 

a. “We wouldn't want to prevent hate speech. First of all, hate speech is such a vague term, 
which can mean something different to every individual in the United States. Everyone might 
be offended by something and call it hate speech because they are offended.”  
b. “Floyd Abrams, a very famous First Amendment Lawyer once said roughly that the 
answer to speech that we hate is more speech. More speech against speech we hate to hear. 
To argue and explain why what was just said is wrong without moving to violence and 
violating the First Amendment”   

1. Are there any techniques or methods to make talking about hate speech more comfortable 
for students? (trigger words, tonality, etc.) 
a. “We don't care if students are comfortable or not. Most controversial topics are 
uncomfortable. Whether you talk about something or you dont I dont know how you prevent 
someone from being uncomfortable and I don't think that is a very good principle or value to 
have based off of someone’s degree of comfort”  
 

APPENDIX E: SHAUN CRISLER INTERVIEW TRANSCRIPT 

Section 1: Experience and Credentials  
1. What is your name and official title? 
a. Shaun Crisler Assistant vp of res life and housing 

1. What is your educational background?  
a. BS bio Science MAsters Adult learning Masters HR & Industrial DC. student  
1. What is your background in relation to the First Amendment? 
a. Yes somewhat, 1st amendment in bulletin boards dry erase boards 
b. Racial / bio incidents 
c. reactionary/ proactive 
1. How did you get involved with the 1 for All Campaign? 

a.  
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1. How long have you worked with the 1 for All Campaign?  
1. How long have you worked within higher education? 

a. More than 10 years 
b. Private to public 
c. Res director for 4 years 
d. SAS  
e. SU Associate Director 
f. Now oswego 

i. 1st amendment = private: student orgs, for example; white students alliance   
 
Section 2: Hate Speech Issues in Higher Education 

1. From personal experience have you heard a lot of hate speech on campus (Shaun)? 
a. No  
b. Hate speech is kinda general 
c. Before you get to hate speech you have to get what we are really talking about “here are 
our values.” Sometimes we miss the opportunity to bring students in and tell us about their 
experiences. But we don’t want students to write derogatory words on white boards, etc….  

1. Is hate speech something students seem open and willing to discuss with you or their 
peers?  
a. Not always 
b. In SU will facilitate a group, SU is predominantly white, some may have never had to 
experience those uncomfortable experiences.  
c. Cognitive dissonance  
d. There are some other dynamics around privilege 
e. Hate speech is one thing but it is deeper than that  
1. Is there a distinction between working with public or private universities when talking 
about hate speech and the issues? 
a. Both will have some space on campus where there’s a demonstration or a rally where 
groups can use to conviene (Public forums) 
b. Private: more rules in place when it comes to hate speech but sometimes it’s the opposite, 
there may be a richer debate 
c. Public: Same debates but more nuanced, gets into the law. Policies on what you can and 
cannot do 
1. From personal experience, is the best way to reach out to college students through print 
or online social media advertisements? 

a. Through relationships 
b. In regards to biases and speech it takes trusted relationships to challenge you to think 
about what you’re thinking. 

1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech 

a. Diverse and inclusions 
b. Talk about what their majors, study their identities.  

i. Don’t have to agree with your values but have to work to understand where you’re 
coming from 
b. I think the point he is trying to make here is to give students a benefit of the program they are 

going to - personal, professional, etc.  
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1. Does the average college student have an opinion on whether or not hate speech should 
be protected and if they do what is it? 

a. I would imagine that a good majority have an opinion  
b. Positively agitated, you might have an opinion but sometimes they are not interested in 
sharing  
c. Friendship will not be risked by voicing an opinion. 

 
Section 3: Past Hate Speech Campaigns 

1. How do you think college students will react to a hate speech campaign on campus?  
a. It depends on the campaign  
b. Be careful, but be specific 
c. Anti-hate speech campaign is good but what kind of hate speech? 
d. Make the campaign a personal connection to the audience  

1. What are some pressing hate speech issues that you think we should look into?  
a. The issue around why… positional speech 
b. Positional speech has turned into hate speech  
c. “The act of building a wall is an act around hate” 
d. Getting to what the issue is 
1. Are there any techniques or methods to make talking about hate speech more comfortable 
for students? (trigger words, tonality, etc.) 
a. Before you get to speech that is offensive, talk to students about where they are in their 
journey 
b. Spend some time understanding who you are  
c. If you jump into hate speech without doing some research you may not perform well 
 

APPENDIX F: SCOTT FURLONG INTERVIEW TRANSCRIPTS 

Section 1: Experience and Credentials 
1. What is your name and official title? 

a. Scott Furlong Provost  
1. What is your educational background? 

a. Political Science  
b. MA in Public Administration  
1. What is your background in relation to the First Amendment? 

a. Task Force  
1. How long have you worked at SUNY Oswego? 

a. July 2017 - 2 ¼ years 
1. How long have you worked within higher education and qualify your experience on this 

topic? 

a. Since 1993 ~ 26 years  
b. Faculty member in poli sci Wisconsin Green Bay  
c. Dean at another campus Wisconsin Green Bay  
d. Task Force in spring 2018  

i. Students, governance, SA president and vp, poli sci prof, jason zennor, jerri howland  
ii. Look at what we already have in place and make recommendations for adjustments - 

make them more up to date   
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Section 2: Hate Speech Issues in Higher Education 

1. Is hate speech something students seem open and willing to discuss with you or their 
peers? 

a. Certain students are but not all students  
b. Lack of knowledge about what can and cannot be prevented  
c. How far you can go with the Free Speech argument  
d. There are issues between being on a public compared to a private campus  

i. Public have less of an availability to restrict certain things from being said  
1. From personal experience, is the best way to reach out to college students through print 
or online social media advertisements? 

a. Social Media - how we generally try to communicate with students these days  
b. People try and like to get their news in 30 second blocks  
c. Not as in tune with longer pieces of information  

1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech? 

a. When they have an effect on them  
b. People are more likely to get involved when they have a negative effect on them  

i. You get more upset about losing $20 then finding $20  
b. Whether it's the impact on the speech or on the interpretation of how hate speech has 

interacted with them  
a. When something affects them in a very specific way  
a. Outside entity preventing speech or extreme hate speech lecture  
1. Does the average college student have an opinion on whether or not hate speech should 
be protected and if they do what is it? 

a. How strong or the intensity of the topic they have on it 
b. Everyone has an opinion on the topic but its just how strong or the intensity of the topic  
1. What is the most common and challenging hate speech related issues on campus? 

a. That there is an entity like a college administration that can stop certain speeches  and the 
knowledge behind it 

i. What point does hate speech cause harm  
ii. When is it a situation on when you can stop it  

  
Section 3: Past Hate Speech Campaigns 

1. How do you think college students will react to a hate speech campaign on campus? 

a. Students respond positively  
b. Provides them with a way of responding and a tool to combat that which you don't agree 
with  
c. Free speech on all sides  

i. Silent protests 
ii. Not attending  

iii. Protesting outside of where they are speaking  
1. What are some pressing hate speech issues that you think we should look into? 

a. Personal characteristics, gender identity, racial identity, religious identity, sexual identity, 
etc.  

i. The ones that generate the more personal responses are the one that are most difficult  
ii. Test our perspective what it means to have free speech  
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iii. We have to find that thin line which is difficult  

1. Are there any techniques or methods to make talking about hate speech more comfortable 
for students? (trigger words, tonality, etc.) 
a. “Short answer is no” 
b. There are individuals out there who use hate speech who don’t think its hate speech  

i. Do you understand what you are saying can be harmful  
b. There are ones that are just trying to create a reaction and those are more difficult to talk to  

i. Emotional discussions are a lot more difficult  
b. The easier discussion is around how to have civil discourse 

i. How to talk about things you disagree with in a respectful manner  
ii. Important  

 

APPENDIX G: JUSTIN TECHMANSKI INTERVIEW TRANSCRIPT 

Section 1: Experience & Credentials 
 

1. What is your educational background (major/minor, year, etc.)? 
a. Justin Techmanski  
b. Junior, Biology Major Psychology Minor 

1. How long have you attended SUNY Oswego? 
a. This is my third year, I have been here since my freshman year  

1. Are you a part of any organizations here on campus? Which ones? 
a. The President of Residential Hall Association  
b. The Chief of Staff for Student Association  
c. “I am involved in a bunch of other clubs and organizations, such as Student Conduct 
Committee I am a hearing Officer. I’m also an RA” 

1. Were you ever educated on the Bill of Rights under the U.S Constitution? 
a. “I was, that was something that I did in my High School Government class. I haven’t 
taken any classes since, being here at Oswego but it's something I did in High School” 

 
Section 2: Communicating with College Students 

1. In your opinion, what is the best way to communicate with college students? 
a. “From what I have learned, specifically with being an RA, the best way to communicate 
with college students would be through ‘in your face tactics’” 
b. “With the RA stuff I have done a lot of programming and I’ve noticed that programming 
really gets the point across because they're learning with their friends. So they are attentive 
because they get to be with their friend group” 

1. As a college student what would encourage you to participate and engage in events? 
a. “An incentive always works”  
b. “I think incentives really work magic, so I think a raffle or a give away of some kind” 

1. Do you still pay attention to print advertisements or is social media in promoting events 
more effective? 

a. “Because of my involvement on campus, I do read print sources still, I know that's not 
the case overall.” 
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b. “Overall, I think I pay most attention to our social media platforms a little more. 
Lakerlife, clubs and organizations social media. I think those are probably the most 
effective” 

1. What is your most used media? (snapchat, facebook, instagram, twitter, print, etc.) 
a. “Definitely Snapchat, a close second would be Instagram” 

Section 3: Awareness 
1. Do you know what the 1st Amendment is?  
a. “I do” 

1.  Can you name all five parts?  
a. “No I can't. There's five parts?”  
b. “The freedom of speech, I know that allows freedom of press”  
c. “Isn’t there something that protects slanderous speech” 

1.  Are you aware of what hate speech is?  
a. “I am”  
b. “I think hate speech is anything that defames someone else's character” 
c. “I have dealt with situations in my Reslife position that have escalated to hate speech. 
You know we see hate speech all over social media. Hate speech is strewn everywhere.”   

1.  How do you think hate speech related to the 1st Amendment? 
a. “It’s very difficult because free speech, hate speech is technically free speech but its a 
very thin line. I know there is a line but I don’t know specifically where it gets crossed 
because all speech is supposed to be free according to the First Amendment”   

1. Do you think hate speech is protected under the 1st Amendment? 
a. “I do” 

1. During your time at SUNY Oswego, have you heard of any issues pertaining to hate 
speech on campus? 
a. “Yes, I have. Last week we received an email from Dr. Jerri Howland. There has been 
hate speech incidents going around the campus recently. One of which I personally 
experienced.”  
b. “So on a residence board, in my Residence Hall someone had written a derogiatory word 
towards the homosexual community on someone elses board. Because of the policy we have put 
in place that caused us to get University Police involved”  
c. “Specifically Reslife has a policy that if there is hate speech written on any of the 
Residence Hall property then that is a University Police Call.”   
1. Have you discussed hate speech with friends, faculty, or family? 

a. “It’s unfortunately a very integral part of our society today. It’s a conversation that gets 
brought up at the dinner table with your mother. its a conversation that gets strewn into a 
professor’s lecture.  It’s a conversation that you say over dinner with your friends in the 
dining hall. It’s unfortunate that it has to be this way but yes I have had this conversation 
with everybody.” 

i. Do you feel comfortable talking about this? 
1. “It has become such a thing in our society that I have just grown 

used to it”  
 
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
a. “I have not” 
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1. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 
not? 
a. “I am assuming that it is probably not tolerated at all, zero tolerance policy.”  
1. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 
campus? 
a. “I think again, going back to that very thin line between protected speech and hate 
speech, we have to very diligently decide where that line lies and maybe make it a little thicker 
so it is easier for people to understand. Overall we have to respect the amendment of free speech 
while also protecting our students and their rights as human beings.” 
1. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 
handle it/react? 
a. “It’s a difficult question and I am going to be honest with you on why. I am a white male, 
typically considered upper middle class so I’ve never had to think about that question because I 
have never been subjected to any kind of hate speech or put into a situation where that is 
possible. I suppose if that were to occur then it would be an instance where I would use my 
resources. The Office of Diversity and Inclusion is a great resource or the Dean of Students or 
Residential Life staff here is a great resource. There is just so many places here that I could go.”  

APPENDIX H: ALEXANDER PLATE INTERVIEW TRANSCRIPT  

Section 1: Experience and Credentials  
1. What is your name and official title? 

a. “My name is Alexander Plate I am the editor in chief or the President of the Oswegonian” 
1. What is your major and semester? 

a. “I am a first semester senior and I am a Journalism and History dual-major” 
1. Have you gone to other colleges (transferred, classes at other institutions, etc.)? 
a. “Nope I've been here for every class that I've taken in college accept for AP credits in 
high school but that neither here nor there” 
1. What is your background in relation to the First Amendment? 
a. “I wouldn't consider myself an expert it is something I do interact with a lot of. I took 
media law as all journalism majors at this school are required to, so we learned about the first 
amendment and court cases that apply to how much of that class I actually remember? That 
stands up, there's some questions around it.” 
b. “It's something that we occasionally deal with at the newspaper because occasionally 
people will criticize or maybe someone says that we said is something that's not appropriate, we 
shouldn't print it.  We refer back to our rights under the first amendment…but that's rare because 
the first amendment only deals with government speech.” 
1. How did you get involved in the Oswegonian? 
a. “I was at the involvement fair. Actually, I just found their table and I knew I wanted to 
write for the newspaper. So I signed up went to their first general interest meeting and took a 
story that's how I got involved. I was a newswriter.” 
1. How long have you been actively participating in the Oswegonian? 

a. “I have been in the Oswegonian now since my freshman- first semester here.” 
b. “Yeah this really is the only club I’ve been apart of, and I’ve been a part of it since my 
first week here.” 

1. Do you know the five pieces of the 1st Amendment? 
a. Remembered the freedom of the press but could not remember all five. 
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Section 2: Hate Speech Issues in Higher Education 

1. From personal experience have you heard a lot of hate speech on campus? 
a. “Hate speech is a tricky term. I mean I've certainly heard some things that people might 
consider hate speech, I’ve heard some things that I would consider hate speech and then I 
have heard alot of things that are classified as hate speech.” 

1. Have you discussed hate speech with friends or teachers? 
a. “We talked about it a little bit in media law. We talked about what hate speech is and 
how it applies. I’m aware that it is not a constitutional concept, it’s a legal concept put 
together in the past I wanna say a hundred years. You know it can be regulated to a certain 
extent but there are still venues where hate speech is permissible and there's nothing that the 
law can do about it. We talked about it a little bit in the newspaper actually at one point, there 
were I wanna say last year beginning of spring semester, the Young Americans for Freedom 
on campus was accused of disseminating some islamaphobic pamphlets. We actually got a 
copy of those pamphlets and we looked at them through. We then had a discussion on 
whether or not they were hate speech.” 

1. In your opinion (maybe you've visited or gone to other colleges) does Oswego have a 
different circumstance compared to the other schools concerning this topic? 

a. “Not in comparison to some of the schools I’m aware of on the outskirts. Like Syracuse 
University has problems, Binghamton University has has some problems, I’m from 
Binghamton so I pay attention to things from around there. I wouldn't say that we have a 
major problem with it. I’d say that it's still something that is present on campus but its not to 
the fever pitch of other areas though, of other institutions even in New York.” 
b. “I wouldn't say it's not as much of a problem here as in other areas that being said we still 
have an interesting relationship with free speech, hate speech and the first amendment on this 
campus because we do have a very active political discourse on this campus.There have been 
situations where, well I don't really know if that goes to my point, but we have an active 
College Democrats club an active College Republicans club, we have an active Young 
Americans for Freedom Club which some might say that's a “conservative group” to use their 
terminology. You know we've got a student association that sought to talk a lot about 
political issues last year, and we've got a university that talks a lot about certain political 
issues like the rights of undocumented immigrants, the rights of people of color and a lot of 
people share opinions on these topics. Some are a little bit extreme but I wouldn't say we 
have too much hate speech in that political discourse”. 
c. “College Democrats are not that big of an organization. The one that we have here only 
opened last year or the year before? They had been around I think in the nineties or eighties. 
They lost a bunch of membership and shut down. They run themselves in a very different 
way as well. They're less politically active on campus and more active in local elections 
whereas the college republicans are more lobbying on campus.” 

1. From personal experience, what is the best way to communicate with college students ? 
a. “That's a big question and that's a question we are still asking ourselves at the paper. How 
do you talk to college students, because there are a variety of different experiences in college. 
There are a variety of different ways to communicate with different groups of college 
students. I wouldn't say that there's one overarching it's not as homogenous of a demographic 
as one might think. There are college kids who are going to pay attention to certain things 
that other college kids. Your never going to be able to get everybody's interest no matter 
what you try. I think what gets most people's attention is  just honest presentation of certain 



37 
 

things. Being accessible, making it easier for them to get access to your information, to what 
your trying to say, bringing it to them really. But even then it's hard to just get people to click 
an email.” 

1. Besides free food what could be a good option that would get students engaged with the 
event and the issue of hate speech? 

a. Agreed that free food is good. 
1. Do you have an opinion on the legality of hate speech? What is that opinion? 

a. “I mean I think it's a very big issue to deal with cause the First Amendment and all of the 
Bill of Rights only has anything to do with the right of an individual versus the government. 
The First Amendment freedoms, freedom of speech is only the government can't censor you 
for speech, other people can tell you to shut up, organizations that you're speaking through 
like Twitter or the college campus, if it's a private campus, all of these things can tell you to 
stop talking if they want. So there's only so many situations where hate speech is fully 
allowable and there's so many situations where it's able to be banned. It's a flawed topic. Also 
speech is a weapon, it can be used as a very effective weapon. So I think we should legislate 
with the knowledge that speech can be used as a very effective weapon, but also with the 
knowledge that this is something that people should have the right to use as they see fit, so 
it's kind of a balancing act.” 

i. Do you feel as if social media platforms should be able to take down posts that they feel 
are offensive, delete things, straight up have policies against it in the first place? 

1. “Yeah I think they do. They’re private companies and they have 
the right to. You have the choice to interact with that or not. I think 
they should be uniformly imposed, they shouldn't be afraid of 
shutting down a liberal speaker because they don't shut down 
conservative speakers, and they shouldn't be afraid to shut down 
conservative speakers because they don't shut down liberal 
speakers. They should have the same rules for everyone but they 
are well within their rights to tell people you can't say that. Twitter 
can ban the word ‘is’ and tell everybody they can't use the word 
‘is’ and it would be fully within their right to do so. It would be a 
bad business choice but they can if they want.” 

 
Section 3: Past Hate Speech Campaigns 
1. How do you think college students will react to a hate speech campaign on campus?  

a. “I think hate speech is something that gets talked about a lot nowadays so people may 
pay attention, people may not depending on the originality of the ideas you're presenting. If 
you are saying the same thing that everyone else has said, I  think people are going to get 
halfway through the description and realize they've heard it before. Then close out of the 
email, scroll down on Twitter, hit next on the Instagram story.” 
b. “If you are making a really novel argument then you're saying something new. Even if it's 
an old idea in a new way, then you list the idea and present it in a way that people may have 
not necessarily looked at before. A new angle. I think people will pay attention and of course 
of the topic like this you're going to get people who disagree with the position and people 
who don't disagree with the position you've taken I don't think there's going to be universal or 
universal hatred of anyone idea” 

1. What are some pressing hate speech issues that you think we should look into?  
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a. “ I think the problem is that we've had mostly political speech and what one person says 
to someone else or to another group of people.” 
b. “There have been situations where some people have been called faggot with hate behind 
it in Residence Halls.” 
c. “We have not really had a problem with a speaker coming to campus or one person 
presenting on campus.” 
d. “I think our school board has been really good so far about making sure we kind of keep 
politics out of it. I mean any clubs that have bought speakers on campus I've haven't really 
heard about it. I mean there was one who came to campus I want to say two years ago that 
the college Republicans brought.I personally disagree with because she was very anti-gay but 
we've also had people like Lindy West come who are very feminist pro-choice things where I 
could see people who don't agree those positions being just as offended about what she's 
saying as what this individual was saying who hates gay people. Do I think it's the same 
issue, no, but I have to understand how people are seeing it as opposed to the truth of the 
matter and I think everybody has been good about speakers coming to campus.” 
e. “Maybe you writing opinion article about it in the newspaper, tweet about it, maybe you 
share your opinion but you don't picket or prevent the individual from coming to campus that 
hasn't been our experience here. There hasn't been riots on campus because of someone 
coming to speak, so I think the main problems that we see are more on an individual level 
with representations of political ideologies that not everybody agrees, I think is what our 
problem is.” 
f. “Sometimes, but I think we're lucky in that we’ve not really run into problems where like 
nobody tipped it over the edge into anything worse. It hasn't gotten to student riot levels, it's 
gotten student protest levels certainly, there have been like disappointment in the way people 
acted, student association, the administration, different clubs on campus, I'm sure there have 
been problems that I’m not aware of with professors and stuff like that you know but I think 
they've been handled, thus far, very well so that it hasn't gotten to a fever pitch.” 

1. Are there any techniques or methods to make talking about hate speech more comfortable for 
students? (trigger words, tonality, etc.) 
a. “Sensitivity to the wide range of people's experiences I think is the biggest thing, because 
there are going to be people who, where hate speech is a very personal issue, it’s something 
that they run into everyday, they run into frequently, been victimized by someone attacking 
them with words. Be it in a public setting, be it face to face, be it in literature that's been 
disseminated. There's a wide range of experiences and I think a sensitivity to that is of the 
utmost importance. I also think you know it's a big ask cause being sensitive to everyone's 
positions in a situation like this or as many as you can be sensitive to a wide range.” 
b. “ Don't go around splashing examples of hate speech because there have been 
organizations that have tried that before. You can't shock people into listening to you once 
they get shocked. A gay person walking down the street if they see the f word on your poster, 
they’re not seeing the rest of the poster they’re just going to see that word, a trans individual 
seeing slurs towards them a (unintelligible) towards them. There has been a situation where I 
think awareness campaigns have gone too far in pushing the envelope because they think 
that's how they get attention. That's not always the case, but again you can't dance around the 
issues either, you have to put it in plain terms which is going to make some people 
uncomfortable. By making sure you do that in a way that's not right in their face and they’re 
kind of prepared for it is really important.” 
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APPENDIX I: STUDENT INTERVIEW TRANSCRIPT 1 

Section 1: Experience & Credentials 
 

1. What is your educational background (major/minor, year, etc.)? 
a. Eric Sidow  
b. Wellness management Major Athletic Teaching Minor  
1. How long have you attended SUNY Oswego? 

a. Since 2015 
1. Are you a part of any organizations here on campus? Which ones? 
a. Sigma Gamma Fraternity  
1. Were you ever educated on the Bill of Rights under the U.S Constitution? 

a. Thinks he remembers in highschool and middle school  
Section 2: Communicating with College Students 

1. In your opinion, what is the best way to communicate with college students? 
“Most effective way to get through to people is in person but the best way to get in 
contact with people be school email because I feel like everyone is constantly going 
through their emails” 

1. As a college student what would encourage you to participate and engage in events? 
a. Extra credit  
b. Free food 

1. Do you still pay attention to print advertisements or is social media in promoting events more 
effective?  

a. No to print, thinks its uneffective  
1. What is your most used media? (snapchat, facebook, instagram, twitter, print, etc.) 

a. Instagram  
Section 3: Awareness 

1. Do you know what the 1st Amendment is? If yes, what do you think it is about? 
“The right of speech”  

a. If yes, can you name the 5 parts to it? No 
1.  Are you aware of what hate speech is? If yes, what do you think it is about? 

a. “Hate speech is racism bigotry speech” 
b. “thinks its vulgar unnecessary and uncalled for “ 

1.  How do you think hate speech related to the 1st Amendment? 
a. “I think it's completely related because the first amendment protect the people that says 
those things” 
1. Do you think hate speech is  protected under the 1st Amendment? 

a. Yes  
1. During your time at SUNY Oswego, have you heard of any issues pertaining to hate speech 

on campus?  
a.Not on campus but off campus heard people down town using vulgar words 

1. Have you discussed hate speech with friends, faculty, or family? 
a. yes 

If no, would you feel comfortable discussing hate speech? 
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
a. “No”  
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1. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 

not?  
a. “I don't not think SUNY oswego allows it thinks they look down upon it heavily” 

1. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 
campus?  

a. Thinks it should be ignored because you cannot stop people's freedom of speech  
1. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 

handle it/react?  
a. “Hopefully in a professional and mature matter but I don't know.”  

 

APPENDIX J: STUDENT INTERVIEW TRANSCRIPT 2 

Section 1: Experience & Credentials 
 

1. What is your educational background (major/minor, year, etc.)? 
● BS Accounting 
● Studying for MBA in Public Accounting 

1. How long have you attended SUNY Oswego? 
a. 4 years 
b. This is my 5th year 

1. Are you a part of any organizations here on campus? Which ones? 
a. Yes, Kappa Sigma 
b. Accounting Society  

1. Were you ever educated on the Bill of Rights under the U.S Constitution? 
a. Yes, in high school or middle school 

Section 2: Communicating with College Students 
1. In your opinion, what is the best way to communicate with college students? 
a. Text messaging  
b. Social media 

1. As a college student what would encourage you to participate and engage in events? 
a. Incentives, prizes 
b. Free food 
c. t-shirt 
1. Do you still pay attention to print advertisements or is social media in promoting events 
more effective? 
a. Social media is more effective but still sees the print media 
1. What is your most used media? (snapchat, facebook, instagram, twitter, print, etc.) 
a. I spend more time on instagram 
Section 3: Awareness 

1. Do you know what the 1st Amendment is?  
a. Yes 
b. Freedom of speech, freedom of press, freedom of religion, freedom … tip of the tongue 
1.  Are you aware of what hate speech is?  
a. “Hate speech? I mean actual definition, no.” 
1.  How do you think hate speech related to the 1st Amendment? 
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a. People using their freedom of speech as hate speech with no repercussion bc of the 1st 
amendment. 
 
1. Do you think hate speech is protected under the 1st Amendment? 
a. yes 
1. During your time at SUNY Oswego, have you heard of any issues pertaining to hate speech 

on campus? 
a. I don’t think I have 
1. Have you discussed hate speech with friends, faculty, or family? 
a. nope 
 
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
a. Skimmed  
1. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 
not? 
a. No they do not allow it 
1. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 
campus? 
a. I think it should be allowed 
1. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 
handle it/react? 
a. Stay calm, try to talk the person into some sense. Try and not get too emotional, it’s not 
worth it. Once emotions come into play, other things arise. 

APPENDIX K: STUDENT INTERVIEW TRANSCRIPT 3 

Section 1: Experience & Credentials 
 

1. What is your educational background (major/minor, year, etc.)? 
a. Brett Powers 
b. Finance Major Political Science Minor  
c. Junior  
1. How long have you attended SUNY Oswego? 
a. Since 2017 
1. Are you a part of any organizations here on campus? Which ones? 
a. No  
1. Were you ever educated on the Bill of Rights under the U.S Constitution? 
a. “I do not remember” 
Section 2: Communicating with College Students 

1. In your opinion, what is the best way to communicate with college students? 
a. Social media  
b.  Instagram  
c. Twitter  
1. As a college student what would encourage you to participate and engage in events? 
a. Special interests activities like sports  
b. Special guests  
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1. Do you still pay attention to print advertisements or is social media in promoting events more 

effective? 
a. “Yes, flyers and bulletin boards”  
1. What is your most used media? (snapchat, facebook, instagram, twitter, print, etc.) 
a. Twitter  
Section 3: Awareness 

1. Do you know what the 1st Amendment is?  
a. Said Yes  
b. Only knew two of the five parts of the First Amendment Religion and speech   
1.  Are you aware of what hate speech is? If yes, what do you think it is about? 
a. yes 
b. People shouldn't stand for it people should be against it  
1.  How do you think hate speech related to the 1st Amendment? 
a. Hate speech goes against freedom of religion but for speech people should conserve 
themselves in a less hate speech manor  
1. Do you think hate speech is  protected under the 1st Amendment? 
a. No I dont think its protected under the First Amendment  
1. During your time at SUNY Oswego, have you heard of any issues pertaining to hate speech 

on campus? 
a. No couldn’t remember any situations on campus. 
1. Have you discussed hate speech with friends, faculty, or family?] 
a. Has discussed how it affects society and speech turns into violence  
b. Both friends and family  
 
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
a. No  
1. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 

not?  
a. No they dont  
1. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 

campus? 
a. I think it's better to ignore it but thinks its better to put a stop to it.  
1. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 

handle it/react?  
a. Not gonna get involved in a situation he wasn’t apart of, but if someone needs help or is 
being bullied he will help them out.  

APPENDIX L: STUDENT INTERVIEW TRANSCRIPT 4 

Section 1: Experience & Credentials 
 

1. What is your educational background (major/minor, year, etc.)? 
a. Jake Leonard 
b. Political science Major 
c. Junior  

2. How long have you attended SUNY Oswego? 
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a. First semester  
3. Are you a part of any organizations here on campus? Which ones? 

a. Club baseball  
b. Ski club  

4. Were you ever educated on the Bill of Rights under the U.S Constitution? 
a. Yes a little  

Section 2: Communicating with College Students 
1.In your opinion, what is the best way to communicate with college students? 
a. Social media 
b.  Instagram  
c. Snapchat 
1. As a college student what would encourage you to participate and engage in events? 
a. Music  
b.  food 
c. gift cards  
d. free stuff 
1. Do you still pay attention to print advertisements or is social media in promoting events more 

effective? 
a. “Flyers dont catch eye more prompt to see on social media or if something big is going 
on in the quad” 
1. What is your most used media? (snapchat, facebook, instagram, twitter, print, etc.) 
a. snapchat 
Section 3: Awareness 

1. Do you know what the 1st Amendment is? If yes, can you name the 5 parts to it?  
a. yes 
b. Speech press religion assembly petition  
       2.  Are you aware of what hate speech is?  
a. “Hate speech would be anything against a specific group that would be deemed racist or 
prejudice”  
 

b. “Thinks it a big a big problem hyperpartision partisanship government 
increasing as a problem there is a lot of hate behind current campaigns and 
support for different campaigns” 

1.  How do you think hate speech related to the 1st Amendment? 
a. People are abusing the power of freedom of speech not supposed to be used in a negative 
way but he thinks people are using hate to gain followers and likeness from other people 
1. Do you think hate speech is protected under the 1st Amendment? 
a. “Yes wasn't intended to be but is”  
1. During your time at SUNY Oswego, have you heard of any issues pertaining to hate speech 

on campus?  
a. “I Did get an email about an incident in one of the dorms about someone screaming a 
racial slur out the window”  
 
1. Have you discussed hate speech with friends, faculty, or family? 
a. A little bit with dad who is also into politics  
Section 4: The Effect of Hate Speech on SUNY Oswego’s Campus 

1. Have you ever read the school policies as per the SUNY Oswego Student Handbook? 
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a. No  
1. How do you think SUNY Oswego perceives hate speech on campus? Do they allow it or 

not?  
a. Definitely don't allow it  
1. Do you think hate speech should be banned, allowed, or ignored on SUNY Oswego’s 

campus? 
a. Banned  
1. As a student of SUNY Oswego, if subjected to hate speech on campus, how would you 

handle it/react?  
a. “Personally wouldn't react or let it get to me but its different depending on who the 
person is.” 

APPENDIX M: FOCUS GROUP INTERVIEW GUIDE  

I. BACKGROUND/INTRODUCTIONS 
Moderator will: 
Introduce yourself and thank participants for agreeing to come. 

Thank you for volunteering your time and coming this afternoon. I am {Lanie/ Jenna/ Cloey/ Jordan/ 
Kaitlyn} – I am a student researcher. I’ll be moderating our discussion today. 
  
Explain group guidelines and tell how long the focus group will last. 

We have the discussion scheduled for 45 minutes today. During the group we want to get your opinion 
and attitude about the First Amendment and hate speech on SUNY Oswego’s campus and how 
familiar you are with our campus’s goals and values in regards to the topic. 
  

Again, I am here just to facilitate this session today. You won’t hurt my feelings or make me feel good 
with whatever opinions you might give. We are interested in hearing your point of view even if it 
is different from what others have expressed. 
  

I’m going to make every effort to keep the discussion focused and within our time frame. If too much 
time is being spent on one question or topic, I may move the conversation along so we can cover 
all of the questions. 
  
Address confidentiality. 

We will be recording the discussion because we don’t want to miss any comments. But, we will only be 
using first names today and there will not be any names attached to the comments on the final 
report. You may be assured complete confidentiality. 
  
Participant introduction activity. 

Each of you will first participate in an icebreaker activity. What is your favorite class you are 
taking/have taken at SUNY Oswego and why. 
  
II. DISCUSSION TOPICS 
Explain Process. 

Great. As I mentioned before, during today’s discussion we will be talking about students’ attitudes on 
the First Amendment and hate speech on SUNY Oswego’s campus.  When I ask a question, 
please feel free to respond and remember to respect others’ opinions. Let’s get started. 
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Student Introductions and Emoji Explanations. 

We will begin by introducing yourselves-major, year in college, if you live on or off campus and share 
your favorite class. 
  
Section I: Attitudes and Perceptions of Hate Speech on SUNY Oswego’s Campus  

1.  Do you know the five aspects of the First Amendment? 

2.  Do you feel comfortable talking about hate speech? 

3.  What do you think hate speech is? 

4.  Do you think hate speech is protected speech? Why or why not? 

5.  Do you think there is a lot of hate speech on SUNY Oswego’s campus? Why or Why not? 

6.  How do you feel about the following statements…  

a. Hate speech is wrong but if someone wants to hate speech they have every right to. 
b. People should be able to hate speech with few or justifiable consequences. 
c. The campus should have more lenient policies on hate speech.  
d. There is a proper way to handle hate speech and violence is not it.  

7. If someone said something derogatory or offensive how would you handle it? 

 
Section II: Student Knowledge of SUNY Oswego’s policy on the First Amendment and 
Hate Speech 

1.  Have you read SUNY Oswego’s student handbook?  

2.  Do you know if SUNY Oswego has a policy in place for hate speech?  

3.  Do you think SUNY Oswego should have a policy on hate speech?  

4.  Do you know what a public forum is? If so do you know where they are located on SUNY 
Oswego’s campus? 

  
Section III: Student Attitudes and Perceptions of Hate Speech Campaign 

1.  What kind of events are you interested in attending SUNY Oswego’s Campus? 

a. Would you attend a professional development event? 

2.   What would make you attend an event on campus? 

3.  Is there a particular group we should we focus on for this campaign? 
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a. When talking about hate speech what group do you feel you see the least of?  
b. Which group could use more voices talking about it? 

  
Section IV: Preferred Marketing Strategies and Tactics 

1.  How do you find out about events/services on campus? 

2. How often do you engage with school campaigns or tables in the hallway? 

3.  What do you think is the best way to reach out to you with information? 

4.  Do you think social media is a good way to inform students of events and services offered on 
campus? If so which ones (i.e. Facebook, Twitter, etc.)? 

5.  Do you think digital signage and posters/flyers/brochures are effective? Why/why not? 

6.  What draws your attention to a flyer/poster or other advertisements? 

  
III. CLOSING 
Offer an opportunity for any short final comments participants would like to make. 

Thank you for your input today. We are just about out of time. Are there any last comments that anyone 
would like to make? The information you provided will help us with our research.  

APPENDIX N: FOCUS GROUP INTERVIEW TRANSCRIPTS 

I. BACKGROUND/INTRODUCTIONS 
Moderator will: 
Introduce yourself and thank participants for agreeing to come. 

Thank you for volunteering your time and coming this afternoon. I am {Lanie/ Jenna/ Cloey/ 
Jordan/ Kaitlyn} – I am a student researcher. I’ll be moderating our discussion today. 

  
Explain group guidelines and tell how long the focus group will last. 

We have the discussion scheduled for 45 minutes today. During the group we want to get your 
opinion and attitude about the First Amendment and hate speech on SUNY Oswego’s campus and 
how familiar you are with our campus’s goals and values in regards to the topic. 

  
Again, I am here just to facilitate this session today. You won’t hurt my feelings or make me feel 
good with whatever opinions you might give. We are interested in hearing your point of view even 
if it is different from what others have expressed. 

  
I’m going to make every effort to keep the discussion focused and within our time frame. If too 
much time is being spent on one question or topic, I may move the conversation along so we can 
cover all of the questions. 

  
Address confidentiality. 

We will be recording the discussion because we don’t want to miss any comments. But, we will 
only be using first names today and there will not be any names attached to the comments on the 
final report. You may be assured complete confidentiality. 
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Participant introduction activity. 

Each of you will first participate in an icebreaker activity. What is your favorite class you are 
taking/have taken at SUNY Oswego and why. 

  
II. DISCUSSION TOPICS 
Explain Process. 

Great. As I mentioned before, during today’s discussion we will be talking about students’ 
attitudes on the First Amendment and hate speech on SUNY Oswego’s campus.  When I ask a 
question, please feel free to respond and remember to respect others’ opinions. Let’s get started. 

  
Student Introductions and Class Explanations. 

We will begin by introducing yourselves-major, year in college, if you live on or off campus and 
share your favorite class. 

● Jenna senior majoring in criminal justice psych minoring in psychology and women’s 
studies - The Village 

● Will sophomore majoring in adolescence education with a concentration in history and 
social studies - Cayuga 

● Benn sophomore double major in global and international studies and creative writing - 
RM in Johnson  

Section I: Attitudes and Perceptions of Hate Speech on SUNY Oswego’s Campus  

1.  Do you know the five aspects of the First Amendment? 

● Speech, religion... Press? - Jenna 
●  Assembly, expression- Will 
● General consensus that they did not know them  

2.  Do you feel comfortable talking about hate speech? 

● All said yes 

3.  What do you think hate speech is? 

● “Any speech that is deformation against any group of people or anyone” - Will  

4.  Do you think hate speech is protected speech? Why or why not? 

● “Yes, unfortunately because no one really wants to hear that but it is still someone’s 
opinion because we live in America, everyone has a right to their opinion” - Will  

● “I think it’s tricky to define a certain type of speech that should be limited. So just by 
having free and open speech in America it is legal and is allowed because to define it 
would be difficult” - Benn  

● “It's hard to draw a line of what you can and can’t say” - Jenna 

5.  Do you think there is a lot of hate speech on SUNY Oswego’s campus? Why or Why not? 

● “Generally, no. In the wide scope of what happens in the world compared to our campus I 
would say it’s significantly less” - Benn 

● “If it was something really big and continuous I think we would hear about it more, but 
there are certain instances that we do hear about” - Benn 

● No, res halls are more regulates, RA’s would say something- Jenna 
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● More regulated on our campus - Jenna  
● People understand that they cant get away with full on hate speech- Will  

6.  How do you feel about the following statements…  

a. Hate speech is wrong but if someone wants to hate speech they have every right to. 
b. People should be able to hate speech with few or justifiable consequences. 
c. The campus should have more lenient policies on hate speech.  
d. There is a proper way to handle hate speech and violence is not it.  

● “I like 2 and 4” - Jenna  
● “I think violence is never the answer, telling someone that they are doing hate speech and 

confronting them is justifiable” - Benn 
● “Violence is justifiable if they get violent first. You have to defend yourself” -Will 

7. If someone said something derogatory or offensive how would you handle it? 

● “Try to talk to them about it, people who say hate speech, not all of them, are very 
passionate and can get aggressive quickly. I think thats why sometimes it leads to 
violence. So I think just trying to not get aggressive with them back” - Jenna  

● “As someone who is part of the queer community, it has definitly happened in the past, 
where people will say something that they dont think is ignorant or hate speech but 
defiitly is. I think shutting them down and calling them out on them, generally works. If 
you just throw that back at somebody, not even in an aggressive way. Like to say what 
you just said is offensive or not correct, than generally people aren't going to fight you on 
that especially if you are in a community that they are being ignorant about” - Benn 

 
Section II: Student Knowledge of SUNY Oswego’s policy on the First Amendment and Hate Speech 

1.  Have you read SUNY Oswego’s student handbook?  

● No  

2.  Do you know if SUNY Oswego has a policy in place for hate speech?  

● “Yes, because this is a college it would make sense that it would” - Will  
● “It would make sense that they would but I don’t know” - Benn 
● “If they don't then they should” - Jenna  

3.  Do you think SUNY Oswego should have a policy on hate speech?  

● Yes  
● “Its harder to do that for an entire country, but since we are on a college campus it is 

easier to make one” - Benn  

4.  Do you know what a public forum is? If so do you know where they are located on SUNY 
Oswego’s campus? 

● “Yes and no” - Will 
● “I do know what they are but don’t know where they are located” - Benn (all agree with 

this) 
● “Wouldn't the whole campus be considered one?” - Will  
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Section III: Student Attitudes and Perceptions of Hate Speech Campaign 

1.  What kind of events are you interested in attending SUNY Oswego’s Campus? 

● “Free concerts, I saw Young MA that was really fun” - Will 
● “I like interactive ones, where I get to do something. I also like informational ones if I’m 

interested in it” - Jenna 
● Informational ones if i'm interested in 

● “Tricky to get people to go to but having free swag, prizes and food. Or some 
sort of incentive” - Benn  

Would you attend a professional development event? 

● Yes 

2.   What would make you attend an event on campus? 

● Incentives 
● Interest  
● “The length is a big thing. If it's 3 hours I wouldn't want to go” - Jenna 
● “Something you can pop in and out to is appreciated” - Will  
● “I think a big thing is making the event known. I think there are so many clubs and 

organizations that make fliers, that I dont even read them. So if you do something 
different like sidewalk chalk or writing on the mirrors in the bathroom that really gets my 
attention” - Benn 

● “If I get an email , I read it” - WIll 

3.  Is there a particular group we should we focus on for this campaign? 

● “All of the different orgs that are involved in ethnicity. All the ALANA orgs, pride 
alliance, religious groups. All those segmented groups” - Benn 

● “Everyone should get more awareness”- Jenna 
● “One for every kind of organization”- Will 

4.  When talking about hate speech what group do you feel you see the least of?  

● “I dont know” - Jenna and Will 
● Offensive lesbian jokes are made about the softball team has been very present - Benn 

● Club softball team specifically  
● Also rugby team a little bit 

Which group could use more voices talking about it? 

  
Section IV: Preferred Marketing Strategies and Tactics 

1.  How do you find out about events/services on campus? 

● Emails, posters 
● “If something pops out to me I will check it out” - Will 
● Never look at posters unless its colorful and grab my attention - general consensus  
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2. How often do you engage with school campaigns or tables in the hallway? 

● Never pay attention to tables - general consensus 

3.  What do you think is the best way to reach out to you with information? 

● “Doing something not a lot of people are doing” - Jenna 
● Sidewalk chalk, writing on mirrors  
● Posters 
● Flyers (underneath people’s doors) 

4.  Do you think social media is a good way to inform students of events and services offered 
on campus? If so which ones (i.e. Facebook, Twitter, etc.)? 

● “Yes, the SUNY Oswego (Instagram)” - Jenna  
● “If it's a big page with a big following but it's so hard to gain a following if you just start 

a page” - Benn 
● “Reach out to students with a big following” - Will 

5.  Do you think digital signage and posters/flyers/brochures are effective? Why/why not? 

● Walking past it, no 
● It's just like a poster - general consensus  

6.  What draws your attention to a flyer/poster or other advertisements? 

● Bright colors 
● “If it looks good” - Jenna 
● “If it’s aesthetically pleasing I will look and I will want to go” - Benn  

III. CLOSING 
Offer an opportunity for any short final comments participants would like to make. 

Thank you for your input today. We are just about out of time. Are there any last comments that 
anyone would like to make? The information you provided will help us with our research.  

APPENDIX O: SURVEY DATA RESULTS 
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APPENDIX Q: PROMOTIONAL MATERIALS – ORGANIZATION SPONSORSHIP  
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APPENDIX R: PROMOTIONAL MATERIALS – CLASSROOM PRESENTATIONS 
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APPENDIX S: PROMOTIONAL MATERIALS – SOCIAL MEDIA AND DIGITAL OUTREACH 
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APPENDIX T: PROMOTIONAL MATERIALS – PRINT ADVERTISEMENTS 
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APPENDIX U: PROMOTIONAL MATERIALS – NEWSPAPER ARTICLE   
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APPENDIX V: PROMOTIONAL MATERIALS – T-SHIRTS  



65 
 

   



66 
 
 

APPENDIX W: EDUCATIONAL MATERIALS  
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APPENDIX X: EDUCATIONAL MATERIALS – FEEDBACK FORM   
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APPENDIX Y: EVENT – FEEDBACK FORM RESULTS  
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APPENDIX Z: EDUCATIONAL MATERIALS – TABLE 1 MATERIALS 

What is the First Amendment?  
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APPENDIX AA: EDUCATIONAL MATERIALS 

– TABLE 2 MATERIALS   
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APPENDIX BB: EDUCATIONAL MATERIALS – TABLE 3 MATERIALS   
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APPENDIX CC: EDUCATIONAL MATERIALS – TABLE 4 MATERIALS 
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APPENDIX DD: EDUCATIONAL MATERIALS – TABLE 5 MATERIALS   
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APPENDIX EE: EVENT – INCENTIVES  
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APPENDIX FF: EVENT – PARTICIPANTS  

   

   

 

APPENDIX FF: EVENT – T-SHIRT WINNERS  
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