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Executive Summary  
____________________________________________________________________________ 

1 for All is a  national nonpartisan and nonprofit educational effort to build understanding 
and respect for the five freedoms of the First Amendment. 1 for All is overseen by the Free 
Speech Center at Middle Tennessee State University and is supported by a wide range of 
partners and supporters with expertise and interest in education, civics, law and the arts. 1 for All 
emphasizes that the freedoms of the First Amendment are granted to all despite one's political 
affiliation. 1 for All offered SUNY Oswego a grant to conduct research and implement a 
program for a sub topic of the first Amendment. We, the researchers, chose to focus on the sub 
topic of Net Neutrality for the first amendment. A weakness in the 1 for All campaign was that 
they had no previous campaigns done about Net Neutrality.  

 
Our campaign targeted increasing awareness for both 1 for All and Net Neutrality.  Our 

target audience is the SUNY Oswego community, including faculty and students. We 
interviewed an expert as well as did a quick preliminary survey to see if SUNY Oswego students 
had heard of Net Neutrality, where they learned about it and how they felt about it. We also 
conducted two in depth focus groups, one for net neutrality and one against net neutrality. We 
had 50 respondents to the survey and 8 people in focus groups. 

 
 Overall we had three major findings from the focus group interviews and in depth 

interviews. The first, student who are opposed to net neutrality seemed to misunderstand of the 
first amendment and net neutrality, which may have shaped their opinion of the repeal. The 
second, students care most about how repealing net neutrality affects their life as a student in 
financial distress and that should be the focus of our campaign. Third, programing should be 
engaging and all events should be held in a high traffic area.  

 
 Our three goals were to increase the overall awareness of Net Neutrality and its relation 
to the first amendment amongst SUNY Oswego Students, to shift the attitudes of SUNY Oswego 
students to favor net neutrality and lastly, provide students with an opportunity to show support 
of net neutrality and make an impact in their community. 
 

Our campaign included several different programing parts. The first part of our 
campaign, was an informative table in our student center on campus on November 19th. After 
we explained our information, we asked students to sign a printed letter to local congressman 
asking them to pass the “Save the Internet Act.” The Save the Internet Act is a simple, three-page 
bill that would restore the Open Internet Order by rolling back the FCC’s decision to destroy net 
neutrality. If this bill passes the House and the Senate, it will enshrine net neutrality into law. As 
an incentive for signing a letter and stopping by our table, students were given free pizza. During 
our tabling event, we spoke to and collected signatures from 206 students. We presented in 
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several classes throughout the week of November 18th. During classroom presentations, we 
spoke to over 300 students and received signatures showing support for all of them. 

 
The final part of our programing was the #SaveTheInternet event. It was held in the Lake 

Effect Cafe in Penfield Library from 5p.m to 7 p.m., concluding our campaign week on 
November 20th. This was a walk-through event that took about 15 minutes to complete and 
participants could show up at any time during the event. We advertised our informative event 
and drew students in by offering free Starbucks drinks to all participants. 

 
All our campaign objectives were met and in most cases even surpassed. 1 for All (Net 

Neutrality) at SUNY Oswego was a successful campaign. Our success was measured by event 
attendance, pledges/letters signed and data collected for our exit survey.  Throughout our 3 day 
campaign, tabling, classroom presentations and #SaveTheInternet event, we spread awareness 
and spoke to over 600 students. 100% of students who listened to our group present, stopped by 
our table and attended our event signed a letter, stating they strongly agree with net neutrality. In 
total, we collected 642 pledges, nearly 10% of SUNY Oswego undergraduate population. These 
letters were sent to US Congressman John Kato, the representative of Oswego, NY. Our 
campaign efforts were covered by campus media including The Oswegogonian (SUNY Oswego 
Campus Newspaper) and WTOP (SUNY Oswego student television station).  Overall, our 
campaign was implemented and effectively reached each goal we set out to achieve.  
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Program Background 

__________________________________________________________________________ 

 
1 for All is a national, nonpartisan program designed to build understanding and support 

for the First Amendment freedoms of religion, speech, press, assembly, and petition. 1 for All is 
the longest-running national campaign to promote and support the First Amendment. 1 for All 
provides teaching materials and lesson plans to assist in educating students on their First 
Amendment rights (Middle Tennessee State University, 2019). 1 for All distributes educational 
materials, course content and study guides for teachers of grades 1 to 12, specifically those who 
lack the resources (Middle Tennessee State University, 2019). This program stresses that there is 
“no point in celebrating free expression without encouraging some of it. Therefore, students and 
others will be encouraged to submit photos, videos, songs and stories that reflect the value of the 
five freedoms in America.”  (Middle Tennessee State University, 2019). The heart of this 
program focuses on all five freedoms and how participants can explore and develop their own 
programs to influence the 1 for All campaign.  

The program started in 2007, when a group of educators, journalists, lawyers, authors, 
artists, librarians, and others gathered outside Chicago to explore ways to build support and 
understanding of the First Amendment. They committed to a campaign designed to promote our 
core freedoms through education and advertising.  The American Society of News Editors, First 
Amendment Center, Knight Foundation, McCormick Foundation, and the Newseum are 
founding partners. Throughout the years as the campaign developed and expanded it reached 
numerous celebrities, including Ellen DeGeneres as well as over 1,100 organizations with the 
help of a social media presence and through various internet awareness campaigns. Since 2011, 1 
for All has used the internet as the main source for ads, campaigns, and information. 1 for All 
has accumulated over a million online impressions throughout the years. In 2016 1 for All 
became more known and moved their headquarters to moves to the newly launched Free Speech 
Center at Middle Tennessee State University and begins a new round of campus events across 
the United States,” (Middle Tennessee State University, 2019). 
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Visibility & Reputation 

__________________________________________________________________________ 

 

The 1 for All program has established a mass following since the birth of the brand in 
2007, and continues to build in 2019. However, people all around the country are still not fully 
educated on what the First Amendment entails. In 2017, a survey conducted by the Annenberg 
Public Policy Center at the University of Pennsylvania found that 37 percent of respondents, 
couldn’t name one right found in the First Amendment. Even five percent of those surveyed 
mistakenly thought that our right to bear arms was under the First Amendment (Rate, 2017). Not 
only are people unaware of the rights under the First Amendment, but the way in which they are 
enacted gets misconstrued based on location, surroundings and other outside factors.  A separate 
survey released by the First Amendment Center of the Freedom Forum Institute asked if the First 
Amendment goes too far in the rights that it protects, more than three-fourths of Americans 
disagree (Nott, 2018). Lata Nott, a First Amendment expert stated that, “if it's a private 
institution, it's probably not a First Amendment issue. If it's a public institution, the lines can get 
blurry” (Nott, 2018). 

 
 The 1 for All program is the longest-running national campaign to promote and support 
the First Amendment. Annually, 1 for All campaigns have generated from hundreds to millions 
of social media impressions around the country. In a previous campaign, Ball State University 
located in Indianapolis, launched a Thank a Journalist campaign in the middle of March that 
drew over 2,500 Twitter participants and generated over 2 million social media impressions 
(Middle Tennessee University, 2019). The 1 For All program has a Facebook page with over 
2,200 followers and over 2,300 likes. On Twitter, the program has a verified page with up to 
7,100 followers. 1 For All is more frequently seen posting on Twitter than Facebook, and tweets 
daily. 

https://cdn.annenbergpublicpolicycenter.org/wp-content/uploads/2017/09/Appendix_Civics_survey_2017.pdf
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Participants 

________________________________________________________  

Over the course of its existence, the 1 for All program has worked with forty-one 
different colleges and universities.  Ball State University, California State University Fresno,  
Elon University, University of Georgia, Howard University, Iowa State University, James 
Madison University, Louisiana State University, and the University of Florida are just a few 
examples from the forty-one schools.  Just over three-fourths of the forty-one colleges are public 
universities.  This year there are nine participants that were awarded the campaign grant.  Six 
private universities;  California State University Fresno, Central State University (Ohio), Middle 
Tennessee State University, Howard University,  SUNY Oswego, and James Madison 
University. Three other schools were private.  All participants are awarded a $2,000 dollar grant.  
Ken Paulson, founder of 1 for all says “the grant can be used in any way that builds awareness”.  
Paulson added, “most schools use the funding for promotional materials, events, support, or 
other outreach” (Buchanan. 2019).  By partnering with universities, their classes, and faculty the 
1 for all campaign has been able to effectively and directly target and communicate with higher 
education communities in an effort to raise awareness of 1st Amendment rights.  Past campaigns 
vary greatly because students and campuses often decide to go in different directions.  For 
example, the University of Elon allowed students to sign away their freedom of speech for free 
food.  While the University of Florida campaign was centered around a “climate censorship 
tracker” because of Florida’s geographic location and greater exposure to dangers of climate 
change. Ball State revolved their campaign around “Thank a journalist day”.  The First 
Amendment provides us with so many protections that participants have a variety of potential 
issues they can target.  Grant winners are free to design their campaign to target and raise 
awareness of any issues related to the First Amendment. 

 
  

http://mtsu.edu/first-amendment/page/ball-state-university
https://www.mtsu.edu/first-amendment/page/fresno-state-university
http://mtsu.edu/first-amendment/page/elon-university
https://www.mtsu.edu/first-amendment/page/iowa-state-university
https://www.mtsu.edu/first-amendment/page/fresno-state-university
https://www.mtsu.edu/first-amendment/page/MTSU-SUAD-PR
https://www.mtsu.edu/first-amendment/page/MTSU-SUAD-PR
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Situation Analysis 

__________________________________________________________________________ 

The ultimate goal of this campaign is to increase awareness surrounding the 1st 
Amendment and especially net neutrality on college campuses across the country. The 1 For All 
program is collaborating with higher education programs around the country to create campaigns 
to help spread awareness. The controversial First Amendment issue, Net Neutrality, has a low 
level of awareness from students, therefore, the 1 For All campaign could help in bringing 
awareness to the issue of Net Neutrality through campus involvement.  

 
 Net Neutrality is defined in the Oxford Dictionary as the principle that internet service 
providers should enable access to all content and applications regardless of the source, and 
without favoring or blocking particular products or websites.  
 

The Black Lives Matter movement used Twitter to help spark a national conversation on 
racial inequality. The Standing Rock Sioux used Twitter, Facebook, Instagram, and YouTube to 
galvanize national support for their protests against the Dakota Access Pipeline and its threat to 
their drinking water. The #MeToo movement used the same social media platforms to raise 
awareness and speak out on pressing issues. Most importantly, the Internet has played an 
increasingly vital role in political expression and organizing. All of these services depend on the 
existence of open communications protocols that let us innovate without having to ask 
permission from any company or government (McSherriey, 2017).  

 
Many argue that an attack on Net Neutrality is an attack on free speech, which violates 

our First Amendment right. On college campuses, the internet plays a large role in the 
development of education and expression. Our campaign will raise awareness of how net 
neutrality will directly violate our rights and affect higher education as a whole.   
 

SITUATION OPPORTUNITY AND OBSTACLE 

 Throughout 1 for All’s history, they have had campaigns targeting a plethora of different 
First Amendment issues.  However,  there has never been a campaign that targets Net Neutrality.  
This is a tremendous opportunity because the Net Neutrality controversy is more relevant now 
than it has ever been but is not being talked about since it was taken away. Unfortunately, this 
topic is paired with a few obstacles.  For starters, Net Neutrality is not particularly interesting 
and creating student interest and support may be challenging.  Secondly, student awareness of 
Net Neutrality is low.  This will cause students to be less likely to have an opinion on Net 
Neutrality and also make it harder to generate interest. Although, this can also be looked at as an 
opportunity as we will have the opportunity to shape and frame students' initial opinions on Net 
Neutrality.  
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STRENGTHS 

1 for All is the longest-running national campaign to promote and support the First 
Amendment. 1 for All helps educators to become more adept at teaching students about the First 
Amendment rights. 1 for All has partnerships with diverse organizations including Knight 
Foundation, First Amendment center, McCormick foundation, and Newseum, making its name 
and reputation well known. 1 for All has a strong involvement in higher education and has 
hosted many First Amendment festivals in various schools across the country. The campaign 
encourages students to think creatively about the First Amendment. 
 
WEAKNESSES  

The campaign has a low social media following (Facebook:160 followers, Twitter: 1,640 
followers) and poor social media presence. The broad goals or the campaign make are not 
specific enough to measure success. 1 for All has a significant lack of support (0 donations, 14 
volunteers) https://www.oneforall.org/impact_overall. If a 1 for All campaign based on Net 
Neutrality was to be made, it would be harder for students to get involved because most seem 
disinterested in the topic of Net Neutrality or are simply not aware of its importance. 
 
OPPORTUNITIES 

1 for All uses celebrity marketing to advertise and spread the mission. Celebrities 
including Ellen DeGeneres, Brad Paisley, John Mellencamp, Blake Shelton, and Ke$ha. 1 for All 
offers 22 $5,000 scholarships to young Americans via twitter contests. 1 for All’s Involvement in 
academia could lead to a potential breakthrough in the understanding of the First Amendment. 
Launching a campaign such as Net Neutrality has the potential to gain lots of recognition in the 1 
for all spectrum because it has never been done before but it is very relevant today.  
 
THREATS 

Many People tend to form their own opinions of the First Amendment, thus, creating 
bias. Most people have many misconceptions when it comes to the First Amendment. There is no 
real plan or call to action in the 1 for All campaign. For a prospective campaign on Net 
Neutrality, there’s a fear that the support from students won’t come in large because it's not 
considered a forefront issue in the first amendment. Students know little to nothing about Net 
Neutrality. 
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In-Depth Interviews 

________________________________________________________ 

Prior research within the situation analysis and client research has led to the development 
of our in-depth interviews with human subjects. While creating these guides the consideration of 
using collected data from the situation analysis and client research led to analyzing the effect that 
the 1st Amendment and net neutrality can have on community members and college students. 
More importantly, the client research helped us narrow down what responses we might expect 
when analyzing the college student and expert responses. Analyzing the in-depth interviews, we 
hoped to find the best ways to not only spread awareness of what net neutrality is, but also what 
it means and how it can affect everyday lives of people. Also, the importance of using these in-
depth interviews is to find the best way to reach the community and to gather them together 
regarding a cause that is shadowed by the bigger affects of the 1st Amendment. Our client 
analysis should help us find a common ground in terms of who to target and what their 
knowledge is on the topics.  

Seven interviews were conducted during the first week of October to further our 
understanding of how college students perceive net neutrality as well as their 1st Amendment 
rights. To get the best understanding of the public's knowledge, our interviews ranged from 
ordinary students, to student leaders and finally experts. Our first in-depth interviews were with 
experts, the 1 for All coordinator, Brian Buchanan and an Associate Professor in the 
communications department, Jason Zenor. The interviews were used to gain more background on 
the topic and assess their knowledge specifically on the Oswego campus. We conducted two 
student interviews with well involved students. These students hold leadership positions in the 
community making them ideal opinion leaders for this campaign. The first student opinion leader 
was Joshua Holfoth. He is the General Manager for WTOP (SUNY Oswego Television Station), 
an event planner for the annual Media Summit, and a member of the Rugby team. The next 
student opinion leader is Emily Nasal. Nasal is the event director for the campus fitness centers, 
the vice president of the largest student organization (Del Sarte Dance Club) and a peer advisor. 
The interviews were conducted to gage knowledge of the first amendment and learn from there 
event planning experience. Additionally, we interviewed three “ordinary students,'' Olsson, 
Michelle Walpole, and Miles Carter. 

The interview guide that was implemented for each person was slightly different 
depending on the demographic of the interviewee. Therefore, ordinary students got a more 
general interview guide, while the student leaders and experts got guides that were more fitting 
for their experience. Each guide was broken up into four to five major sections, except the expert 
interview guide which had four sections. The first few sections were general and asked briefly 
about any experience surrounding the 1st Amendment. The second major section was the net 
neutrality section, which asked questions about their understanding of net neutrality and how it 
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can impact their lives. The third section was communicating with students aspect, in this section 
interviewees were asked what are the most effective ways to reach students, and also what tactics 
are best to get students attention. The fourth section questioned issues or hardships that might 
take place when planning an event. Lastly, the fifth section in the expert interview guide 
explored how to get students to attend an event and encourage others. 

Examples of questions that were asked when conducting the in-depth interviews included 
general questions for example; have you heard of the 1st Amendment, do you know the five 
rights protected under the First Amendment, and do you think SUNY Oswego expresses the 
importance of the 1st Amendment throughout campus. Overall, the five students interviewed had 
a decent understanding of the first amendment. Five out of the five interviewees agreed that they 
have heard of it and knew it included freedom of speech. Although most students “knew” of the 
First Amendment, their knowledge stopped there. A few students knew it protected freedom of 
religion and two mentioned press. Only one student was able to name all five rights protected 
under the First Amendment. All students responded positively to the question regarding SUNY 
Oswego expressing the importance of the First Amendment. Students felt they are encouraged to 
express and exercise free speech on campus. After finishing the interview process, it was clear 
that students needed to be more informed on the First Amendment but did not feel there 
institution was limiting them in any way.  

The next set of questions addressed students knowledge and understanding of net 
neutrality. Questions in this section included: do you know what net neutrality is, do you support 
net neutrality, and do you think net neutrality has a large impact specifically on college students? 
Out of the student interviews, almost all students had an idea of what net neutrality was. They 
were able to identify that it involved the internet and access to the internet. They all had a very 
surface level knowledge of the topic and some even admitted their knowledge comes from social 
media. Carter, one of the ordinary students when asked about net neutrality mentioned, “I’m kind 
of familiar with it, I don’t know exactly what it entails but I know it’s about access to WIFI and 
internet connections.”  It was clear that awareness should be heavily focused on in our campaign. 
When asked if they support net neutrality, all five students agreed. They also agreed that having 
a free flow of information is especially important to college students as a vast majority of a 
college education involves the internet.  

The remaining sections of the interview addressed communication with students. We 
were looking to hear various students opinions on the best outreach tactics, what students 
respond to best and what draws students to events and the effect of various marketing techniques. 
In this section the student leaders responses were of extreme value as they are both experienced 
in the student event coordinating field. With a combined total of more than 50 planned student 
events, their tactics were strongly considered. When asked about what draws students in Holfoth 
responded, “Focusing on what they are interested in is important. If it doesn’t pertain directly to 
them they won’t go. I think my biggest tip would be finding a specific target audience and 
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sticking to it. Quality over quantity when it comes to people participating.” The second student 
leader also said, “It’s really important that they care about the topic. If they don’t care, they 
won’t go. Also gifts and incentives. You would be amazed at the things students will do for $25 
gift cards or a fee slice of pizza.” Based off of these responses, we knew we needed to find a way 
to make students interested. The interest needs to come from the topic and not just the event.  

We also asked all students about marketing techniques including print advertisements and 
social media. Most students said social media was the best way to reach students as opposed to 
print ads. However some argued that emails are equally as effective. From this information, we 
gathered that a multimedia approach would be most effective. When discussing communication 
barriers with students, they all had similar responses which boiled down to information overload. 
There is so much happening it is hard for students to sort through the information and pick out 
the important topics. One student said, “Battling with everything else trying to get their attention. 
There is so much happening in college and everyone is being pulled in a million different 
directions. It is hard to grab their attention.” We are aware that in order to be successful, we must 
stand out amongst other events and information in general.  

Overall, the in-depth lead us to the conclusion that our campaign will be awareness 
based, to compensate for the lack of knowledge on the subject. The harder part is narrowing 
down which part of net neutrality will affect students the most. Also, we want to give students 
the correct information and the most important information that can affect their lives to the point 
where they actually care about net neutrality. One potential focus of concern could an example of  
a school using an online curriculum made by a company that cut a deal with Verizon, students 
who subscribe to Verizon's Internet service at home would have an advantage over other students 
who subscribe to another provider (Irwin, 2014). Therefore, this makes it unfair toward all other 
students that don’t have Verizon. Also, another impact of the loss of net neutrality is the free and 
open source web tools for education that could be edged out by for-profit competitors who can 
afford to pay for better access to their customers (Irwin, 2014).  
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Focus Group Interviews 
______________________________________________________________________ 

After conducting seven in-depth interviews, we conducted two focus group interviews to 
further our understanding of the student’s opinion and knowledge of the first amendment. Prior 
to the focus group interviews, we had participants fill out a small form to identify themselves and 
their prior knowledge and opinion of the first amendment/net neutrality. We had ten students 
willing to participate and we had selected a very diverse group. We took age, gender and major 
into consideration when selecting our participants and once they were selected, we asked about 
their knowledge of net neutrality and the first amendment. After reviewing the results, we split 
them into two groups: one in favor of net neutrality and the other opposed. There were two 
participants who claimed to be neutral towards net neutrality and one was put into each group. 
After discussing the matter with the interviewees, we also determined that not attaching any 
names to the answers was most desired. 

Focus group A was the group in favor of net neutrality. This group was made up of a 
freshman education major, a sophomore political science major, a junior journalism major, a 
senior broadcasting major and a senior cinema and screen studies major. Focus group B was the 
group opposed to net neutrality. This group was made up of a freshman accounting major, a 
sophomore business administration major, a junior technology engineering major, a junior 
political science major and a senior psychology major.  

            The first set of questions asked to each group was used to gage their understanding of the 
first amendment. Questions included: Do you know all five rights under the 1st Amendment and 
How does the 1st Amendment affect your life? In focus group A, all participants were able to list 
the first amendment rights. In focus group B, four out of the five participants knew the rights.  It 
is believed that they may have done some research prior to attending the focus group, after 
finding out what the topic was. We think asking them to fill out the preliminary form, which 
included a question on the first amendment may have encouraged them to do research on the 
topic because most students in our in-depth interviews did not know all rights.  

In focus group A, when asked how the first amendment affects their daily life, one 
student answered, “being a journalism major, it is a huge part of my everyday life. The first 
amendment is the reason I have a blog and can write for the Oswegonian.” Another student 
added, “I feel the same way being a broadcasting and mass communication major. It is assuring 
to know I am not limited in what I can say and were it can be shared. The first amendment is the 
reason we can even study broadcasting.” The other students agreed that it is important and a part 
of their daily life. It was clear in group a, the participants were very aware of the importance of 
their right, which can draw a parallel to their support of net neutrality. Because they understand 
the importance of the first amendment, they understand that net neutrality is not only important 
but protected under the first amendment. In focus group B, when asked the same question the 
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participants did not share much. One student shared, “I think it’s one of the things I don’t think 
about. Like it’s not really a big deal to me at the moment.” Another student responded by saying, 
“we have had these rights forever so I also don’t think about it much.” The other students had 
very similar responses. Based off of their unenthusiastic response, it is assumed that they don’t 
value the importance of the first amendment which may affect their view of net neutrality.  

            The next set of questions was used to gage the participant’s knowledge and opinion on 
the net neutrality. Focus group A, already identified themselves in support of net neutrality. All 
members of focus group A seemed to have a solid understanding of what net neutrality is. All 
five members shared that they had heard of it before, and have also learned about it in classes 
throughout the years. They were also familiar with when it was repealed.  One participant shared 
that he was informed, on campus, that the repeal of net neutrality would “drastically change the 
online journalism world” He continued to say, “we have spent the past 30 years developing 
online media outlets for journalists, it would be ashamed to see that stripped.” All students were 
able to relate net neutrality back to their field of study. Another group member said “repealing 
net neutrality has got to be unconstitutional right? They are taking away free speech and 
destroying the free flow of information.” This comment raised concern in the group. They were 
all questioning each other whether in was unconstitutional or not. This alerted us that there was 
an information gap when it comes to the first amendment and net neutrality. Although they all 
support net neutrality, overall they were unsure correlation to the first amendment. We need our 
campaign to focus in on how the two are related to fill this information gap.  

When asked about the impact on net neutrality on their lives, participants were very 
passionate. The group mutually agreed that net neutrality was important to “level the playing 
field.” Students shared that this is why they care about net neutrality. This is the most important 
topic for them. They want to be given the same opportunities as everyone else and not be at a 
disadvantage due to financially instability, especially while in college. The group bounced off 
each other listing examples of times they could be at a disadvantage because they are “broke 
college kids who can barely afford the internet as it is.” Based off of this information, it is 
understood that this is the angle that we should approach the topic at. The entire group was very 
passionate when speaking on the disadvantage repealing net neutrality will have on college 
students. In order to gain the most traction for our campaign, we should focus on the issues 
students are most passionate about.  

In focus group B, the group opposed to net neutrality, members had a much harder time 
explaining was exactly net neutrality was. Although they self-identified themselves as opposing, 
only 2 out of the 5 participants seemed to be able to define net neutrality fully. It was strange that 
some students were against something that they didn’t understand. They said it was never taught 
in school and most of their knowledge came from peer to peer discussion and social media. This 
was very opposite of Focus Group A, where students learned about net neutrality from 
professors. One student, in group B, who had a good understanding of net neutrality said, 
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“America is a game of monopoly. We hate letting big companies dominate the market but that 
will never change. From a business standpoint, net neutrality is hazardous.” Other students 
chimed into say that they see a new market of business in internet services and that is why net 
neutrality should be repealed. They are viewing net neutrality from a purely economic standpoint 
and therefore are against it.  

When asked about how repealing net neutrality affects their lives, their opinions seemed 
to be swayed. They said hasn’t affected their lives much. One participant, the one who claimed 
to be neutral on net neutrality, mentioned the economic burden on students paying for internet 
services and other students agreed. They said that they would not be able to afford “high speed 
internet.” Interestingly, the participants mentioned the idea of net neutrality being in place for 
educational purposes. Although they were opposed to net neutrality as a whole, they agree that 
the principals should be in place on college campuses. One student said, “it’s not fair that 
students should need to pay even more for an education. We are going to college to one day 
make money… then I will have no problem paying for fast internet.” This was very informative 
because it let us know that student’s do care about how net neutrality affects their education, 
even those opposed to net neutrality.  

The last set of questions asked to both groups was used to help us plan our event. 
Students were asked a series of questions about what draws them to an event and receiving 
information on events. Both groups had very similar results. They all shared that educational 
events need a fun factor to bring students in. Some suggestions included free food, prizes, 
interactive activities, in a social, rather than academic setting. Members from each group shared 
that location plays a large part in deciding whether or not they will attend an event. One 
participant said, “you need to do an event in a high traffic area for it to be successful. NO one 
wants to go to Mahar on a Wednesday night, but if I was in the library and there was an event, I 
would check it out.” All members on this group strongly agreed. Participants also agreed that 
campus wide emails and social media was the best way to reach students for publicity.  

Overall, there were three major findings from the focus group interview. The first, 
student who are opposed to net neutrality seemed to misunderstand of the first amendment and 
net neutrality, which may have shaped their opinion of the repeal. The second, students care most 
about how repealing net neutrality affects their life as a student in financial distress and that 
should be the focus of our campaign. Third, programing should be engaging and all events 
should be held in a high traffic area. These findings tied together well with the findings from the 
three in-depth interviews that had been conducted. 
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Survey 

_______________________________________________________ 
DEMOGRAPHICS 
 In our survey, we asked 50 SUNY Oswego students questions about their demographics 
for the purpose of classifying the respondents and to categorize their responses. The focus or 
reason why we decided to include a demographics section in our survey is because we wanted to 
see if there’s a pattern in the type of students who are more and less inclined to know about net 
neutrality. These patterns could help us when developing our event and especially our event 
outreach which is a crucial part of the campaign 

The questions we asked students in the survey about their demographics were simple and 
appropriate to the setting in which we took the surveys. The first question about demographics in 
the survey is asking the student to identify his or her gender. The responses to gender from the 
50 students we surveyed were 46% male and 54% were female students. After asking the 
students to identify with a gender, we asked them to identify with their level of seniority within 
the school. We created this question by providing participants with six of the most common 
statuses for college students. The possible answer choices for this question were freshman, 
sophomore, junior, senior, 5th year or graduate. The fewest number of participants in this survey 
by any level of seniority at SUNY Oswego were by 5th year and graduate students with both at 
6% of the 50 participants in this survey. The next question asked student participants to identify 
their housing status, whether they live in dormitories, off-campus, commute from home or an 
“other” option with a blank space next to it in case their housing situation was not mentioned. 
For this question, 58% said they live off-campus, 37% said they lived in the dormitories and 5% 
said they commute from home. The question that asked students about their housing situation 
was necessary for opening up the topic on net neutrality because the environment where students 
live influences their bias on net neutrality. Next, students were asked for the field of study.  
Twenty five different majors were reported.  Some of the most frequently reported majors were 
business administration, communication, public relations, education, and graphic design all 
falling between five and ten percent.                              

                                                                                                                                       NET 
NEUTRALITY  

 
The final section asks students asks students about their preferences and habits regarding 

internet usage. One of the questions asks the student, how often do you access the internet? The 
answer choices are 0-3 hours which only accounted for 7.3%, 3-5 hours which was reported 
24.4% of the time, 6-8 hours which was the most popular and accounted for 44% of responses, 
and finally 9 or more hours which was tied for second also at 24.4%. The next question 
investigates how students pay for their phone, internet and other online services. The most 
popular answer by far was “My parents pay or share their accounts with me” as this choice was 
selected by 83% of survey participants. 12.2% of participants reported “I share accounts with 
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friends”, while less than 5% said they only use public and campus Wifi and services.  The 
following question inquired on participants feelings on how fairly internet prices are currently 
priced through the use of a Likert scale question.  With 1 being strongly disagree and 7 being 
strongly agree; 19.5% reported “2”, 22% reported “3”, 26.8% reported “4”, 24.4% reported “5”, 
and finally 7.3% reported “6”. Neither 1 or 7 were reported. The preceding question asked what 
students know about Net Neutrality.  Just shy of 20% of participants reported they have never 
heard of Net Neutrality. While 31.7% answered they know and understand Net Neutrality. But 
they most popular answer choice reported by half of students was “I have heard of Net Neutrality 
but do not really know what it is.” Our question investigating where students learned about Net 
Neutrality found; 20% learned about it through the news, 51% learned about it through class 
discussion, 14.6% learned through personal experience, and less then 5% learned about Net 
Neutrality through their own research. Our next question inquiring on participants position on 
Net Neutrality discovered a relatively neutral to positive position. As answer choices 4 and 5 on 
the 7 point likert scale accounted for 70% of responses. Students were relatively unwilling when 
asked if they are willing to pay higher fees for premium services.  Only 27% stated they would 
be willing to pay more.  While 51% said they are not willing and the other 22% were unsure. 
When asked if they have ever attended a Net Neutrality event students reported a unanimous no. 
Our next question asked participants how much they believe Net Neutrality affects their lives on 
a daily basis. Results were neutral as 75% of responses fell between 3,4, and 5 on a 7 point likert 
scale. The final question sought to investigate students feelings on how Net Neutrality would 
affect future job choices.  Similarly to past questions, participants reported neutral to positive 
response has 4 was the most common choice selected 36% of the time and 5 was the second most 
frequent with 24.4%.  
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Goals & Objectives 
______________________________________________________________________ 

 

 

Goal #1: To increase the overall awareness of Net Neutrality and its relation to the first 
amendment amongst SUNY Oswego Students. 
 
Objective 1 

- Increase the number of students who know and understand net neutrality from 30% to 
65% by the end of our campaign (November 20th, 2019).  

Objective 2 

- Improve awareness of net neutrality’s relation to the first amendment on amongst SUNY 
Oswego students from 20% to 75% by the end of our campaign (November 20th, 2019).  
 
 

Objective 3  
- Collectively speak to 175 students on the importance of net neutrality within our three 

day campaign, (November 18th - November 20th).   
 

 

Goal #2: To shift the attitudes of SUNY Oswego students to favor net neutrality. 
 
 
Objective 1: 

- Increase the number of SUNY Oswego students who agree and strongly agree with 
neutrality from 20% to 40% by the end of our campaign.  

 
 
Objective 2: 

- Sway the 40% of students who are identified as neutral on net neutrality to be on the 
positive side of the spectrum by the end of our campaign.  

 
 

 

Goal #3: Provide students with an opportunity to show support of net neutrality and 
make an impact in their community. 
 
 
Objective 1: 
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- Have 500 letters signed and sent to local congressmen, asking to pass the Save the 
Internet Act from November 18th to November 20th, 2019.
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Strategies and Tactics  
_____________________________________________________________________ 

 
Based off of our research and survey findings, our group has selected a few different 

strategies to best encompass all of our goals. Our first strategy is to help students better 
understand net neutrality and its impact on students by distributing information at informative 
tabling sessions and one signature event. Our next strategy is to provide students with enough 
facts on net neutrality that they will be able to form a positive opinion on their own. Lastly, we 
will utilize programming to give students a call to action approach at restoring net neutrality.  

 
Goal 1: To increase the overall awareness of Net Neutrality and its relation to the first 
amendment amongst SUNY Oswego Students. 
 
Objective 1: Increase the number of students who know and understand net neutrality from 30% 
to 65% by the end of our campaign (November 20th, 2019). 
 

● Inform students about net neutrality by tabling in campus center and verbally 
explaining what it is and when it was repealed. 

● Hand out informative brochures to students passing through marano campus 
center with information regarding net neutrality. 
 

Objective 2: Improve awareness of net neutrality’s relation to the first amendment on amongst 
SUNY Oswego students from 20% to 75% by the end of our campaign (November 20th, 2019).  

● Create an instagram account (combined with other group) and focus on first 
amendment issues and net neutrality.  

● Create an infographic to hand out with information on how revoking net neutrality 
violates your first amendment right.   

 
Objective 3: Collectively speak to 175 students on the importance of net neutrality within our 
three day campaign, (November 18th - November 20th).   

● Speak to at least 100 students while tabling in Marano Campus Center  
● Hold an informative event on campus and encourage as many students as possible 

to attend 
● Advertise through student media groups, social media and mass email sent to all 

students  
 

 
Goal 2: To shift the attitudes of SUNY Oswego students to favor net neutrality. 
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Objective 1: Increase the number of SUNY Oswego students who agree and strongly agree with 
neutrality by 20% by the end of our campaign.  

● Present information during tabling and our event that highlights net neutrality in a 
positive way. 

● Provide information on the negative effects of net neutrality being revoked has on 
students.  

● Provide students with information on how net neutrality supports small businesses 
and companies and revoking net neutrality supports large cable companies.  

 
Objective 2: Sway the 40% of students who identified as neutral on net neutrality to be on the 
positive side of the spectrum by the end of our campaign.  

● Most students who identified as neutral also shared that they were unaware of 
what net neutrality was; we can provide students with enough information to sway 
their decision. 

● Hold an event that provided students with adequate information and gives a 
lasting impression.  

 
Goal #3: Provide students with an opportunity to show support of net neutrality and make 
an impact in their community 
  
Objective 1: Have 500 letters signed and sent to local congressmen, asking to pass the Save the 
Internet Act from November 18th to November 20th, 2019 

● Have letters in campus center ready to be signed by students walking by  
● Go into classrooms, give a 5 minute presentation on neutrality and ask students to 

show their support by signing letters (and encourage them to attend our event) 
● Hold an event on campus for students to learn more about net neutrality and offer 

a free starbucks drink in exchange for a letter signed.  
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Programming  
______________________________________________________________________ 
 

After thorough analysis of our research findings, goals, and objectives we created specific 
programs for our campaign. We evaluated every individual goal and selected tactics that would 
help us achieve those goals.  
 

Our campaign included three different programing parts. From our research findings, we 
came to the conclusion that most students who were unfamiliar with net neutrality also did not 
know revoking it impacts our first amendment rights. As the first part of our campaign, we had 
an informative table in our student center on campus on November 19th. This portion of our 
programming was designed to achieve our first goal, to raise awareness of net neutrality and its 
relation to the first amendment. We used a simple poster to explain what net neutrality is and 
explained how revoking net neutrality infringes on our first amendment rights. We spoke 
specifically about how net neutrality affects each student individually because our research 
shows, students are more willing to learn about a topic that impacts them.  

 
After we briefly explained our information, we asked students to sign a printed letter to 

local congressman asking them to pass the “Save the Internet Act.” The Save the Internet Act is a 
simple, three-page bill that would restore the Open Internet Order by rolling back the FCC’s 
decision to destroy net neutrality. If this bill passes the House and the Senate, it will enshrine net 
neutrality into law. We used the letters as a way to measure student’s attitude as our second 
second goal was to shift their attitudes in favor of net neutrality. As an incentive for signing a 
letter and stopping by our table, students were given free pizza. We also advertised that we 
would be holding our main event later in the week. When speaking to students in our interviews, 
we learned that many students received their information via word of mouth.We used peer-to-
peer communication to promote our #SaveTheInternet event.  
 

The final part of our programing was the #SaveTheInternet event. It was held in the Lake 
Effect Cafe in Penfield Library from 5p.m to 7 p.m., concluding our campaign week on 
November 20th. This was a walk-through event that took about 15 minutes to complete and 
participants could show up at any time during the event. We advertised our informative event 
and drew students in by offering free Starbucks drinks to all participants. At the event, 
participants walked through 3 tables to receive information about our campaign. All students 
checked in at the front table and were gathered in groups of 10-15 before they started. At the first 
table, we gave a brief presentation on what net neutrality is, what your first amendment rights are 
and how the two overlap. One again this was designed to achieve our first goal and reach our 
awareness objectives. After the 7-minute presentation students were given the opportunity to ask 
questions and then directed to table #2.  
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At the second table, students participated in an interactive activity to help them better 

understand net neutrality, which is a confusing concept to grasp. Our plan for this table was to 
sway students opinions in favor of net neutrality by allowing students to form an opinion 
organically through an analogy. On this table we had drink vouchers face down. All participants 
we told they were receiving a free drink and assuming no restrictions applied. On each of the 
vouchers, there was a different twist to the voucher. For example: “Premium status- Cut the line 
and get your drink first”, “Content blocked- you may only order a hot beverage”, “Still loading- 
you may redeem your drink in 20 minutes.” Students were annoyed that not every drink voucher 
was the same and expressed concern. At this point, most students attitudes were swaying in favor 
of net neutrality. We explained how this is what the repeal of net neutrality does to the internet 
and once again, tied it back to the bigger picture of violating your first amendment rights. 
Participants were then sent to the final table were they received their actual drink voucher.  
 

The last table was designed to meet our final goal of granting students the opportunity to 
show support of net neutrality. At the last table, students learned how they can show support net 
neutrality and make an impact, starting in the Oswego community. We explained what the “Save 
the Internet” bill is and what it supports. Students were asked to sign one of our printed letters 
which were later sent to our local congressman, asking to pass the bill and reinstate net 
neutrality. The letter said:  
 

“We as college students at SUNY Oswego need net neutrality now more than ever.   
  
Since the FCC repealed net neutrality, Internet service providers (ISPs) have been 
routinely throttling Internet speeds ... something ISPs promised they wouldn't do. The 
truth is that we need strong, enforceable net neutrality laws to ensure that our online 
freedom is protected. Online freedom has a direct and prominent impact on our 
education and our future. 
  
Eighty percent of Americans support net neutrality, including Republicans, Democrats, 
and Independents. We urge you to do the same.  Please work with your colleagues to 
support the Save the Internet Act so that Americans can once again use the Internet 
without fear of throttling, censorship, or unfair fees. 

 
 This concluded our event and at the time, participants received their actually drink 
voucher. They were able to order any drink off of the menu, valued at approximately $5 per 
person. We had a total of 121 participants at our signature event.  
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Evaluation  
______________________________________________________________________ 
 
 Our campaign was evaluated by the ability to reach our target audience, meet our 
campaign objectives and reach our 3 specific goals. Our success was measured by event 
attendance, pledges/letters signed and data collected for our exit survey.  
 
 Our first goal was to increase the overall awareness of Net Neutrality and its relation to 
the first amendment amongst SUNY Oswego students. Throughout our 3 day campaign, 
tabling, classroom presentations and #SaveTheInternet event, we spread awareness and 
spoke to over 600 students. We also grew an Instagram following upward of 125 followers, as 
an alternative way of spreading awareness. This completely surpassed our objective of speaking 
to 175 students during our campaign. Our campaign efforts were covered by campus media 
including The Oswegogonian (SUNY Oswego Campus Newspaper) and WTOP (SUNY 
Oswego student television station). This expands our reach even further in spreading awareness 
amongst the community.  
 
 Two specific objectives under our first goal was to increase the number of students who 
know and understand net neutrality from 30% to 65% and improve awareness of net neutrality’s 
relation to the first amendment amongst SUNY Oswego students from 20% to 75% by the end of 
our campaign (November 20th, 2019). Directly following our #SaveTheInternet event, we sent 
participants an evaluation survey via google form. Of our 121 event attendees, 79 filled out the 
exit survey. In the evaluation, students were asked the same question as the original survey, 
“what is your knowledge of net neutrality?” Of the 69 students who filled out the survey, 67 
choose the answer, “I know and understand net neutrality.” 66 out of 69 participants were 
able to identify the 5 freedoms of the First Amendment and how net neutrality relates to 
them.  These results prove that we were able to meet our first goal and the objectives underneath 
them. 
 
 Our next goal was to shift the attitudes of SUNY Oswego students to favor net neutrality. 
Throughout all of our programs, we were able to measure attitude change by collecting pledges 
to show support. 100% of students who listened to our group present, stopped by our table 
and attended our event signed a letter, stating they strongly agree with net neutrality. Exit 
survey results show that all event attendees agree or strongly agree with net neutrality, meeting 
our objective to increase the number of SUNY Oswego students who agree and strongly agree 
with neutrality from 20% to 40% by the end of our campaign.  
 
  Finally, we were able to meet our goal of providing students with an opportunity to show 
support of net neutrality and make an impact in their community. In total, we collected 642 
pledges, nearly 10% of SUNY Oswego undergraduate population. This number exceeds our 
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objective of having 500 letters signed and is a testament to our campaigns success. These letters 
were sent to US Congressman John Kato, the representative of Oswego, NY. We expect to be 
contacted by him or another representative within upcoming weeks to discuss further. Overall, 
our campaign was implemented and effectively reached each goal we set out to achieve. All our 
our campaign objectives were met and in most cases even surpassed. All for 1 (Net Neutrality) at 
SUNY Oswego was a successful campaign. 
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Hello, our names are Jessica Rera, Tori Kammer, Rocco Leone, Ben DeCrenz, and Danny Varga 
and we are public relations students collaborating with our capstone class for the 1 for All 
campaign. My team and I are in the process of gathering and conducting primary research to 
understand the college student population to assist their understanding of Net Neutrality and the 
1st Amendment and finding the best ways to reach and communicate with this audience. 
Hopefully, these results will allow our campaign to strengthen the public image and perception 
about Net Neutrality and the 1st Amendment among the SUNY Oswego’s population. 
  
Section I: Experience and Credentials 
1.   What is your name and official campus title? 
2.   What is your educational background?  
3.   How long have you worked in higher education?  
4.   What areas of student organizations have you worked with?  
5.   Do you have any experience that would make you an expert in regards to the 1st 
Amendment? 
  
Section II: Communicating with the College Audience 
1.    Based on your experiences, what is the best way to reach college students about a topic?  
2.    How effective do you think social media is when promoting events and communicating with 
college communities?  
3.    Do you believe understanding Net Neutrality would be beneficial for college students and 
the surrounding communities? Why?   
4.    Has there been a plan to reach college students that is significantly more effective than 
others? 
5.    How important is it to have a strong social media presence in reaching the publics of choice?  
6.    Do you think reaching out to graduate students will help produce a more inclusive general 
knowledge of the 1st Amendment?  
  
Section III: Barriers and Issues when Communicating with the College Audience 
1.    What are the most challenging parts of gaining the attention of college students? 
2.    What do you think are ineffective ways of reaching college students? 
3.    Have you seen issues with planning events on campus for constitutional rights before? 
4.    Do you think reaching SUNY Oswego faculty members enhances the perception of Net 
Neutrality and the 1st Amendment on campus?  
5.    What do you think would be the best form of feedback from the SUNY Oswego population? 
6.    What is the most effective way to conduct research for Net Neutrality? (Survey, focus 
groups, etc..) 
  
Section IV: Improving College Outreach for Events 
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1.     How do you think communicating with students about the 1st Amendment can be improved 
at higher education institutions across the country? 
2.     How do you think the 1st Amendment affects colleges' students and the communities 
surrounding?  
3.     What do you think 1 for All can do to enhance our campus’ understanding of the 1st 
Amendment?  
 

Do you have any final thoughts or comments? 

  
Thank you for your help and support in collecting primary research data to better understand 
the college student population’s understanding of the 1st Amendment and Net Neutrality. It is 
our hope that we can use this information collected today to improve the visibility, reputation 
and student perception of the 1st Amendment via 1 for All campaign. If you know of any other 
experts or people you believe we should reach out to that will help further our research, please 
let us know.  

 
INTERVIEW FOR STUDENTS 

Hello, our names are Jessica Rera, Tori Kammer, Rocco Leone, Ben DeCrenza, and Danny 
Vargas and we are public relations students collaborating with our capstone class for the 1 for 
All campaign. My team and I are in the process of gathering and conducting primary research to 
understand the college student population to assist their understanding of Net Neutrality and the 
1st Amendment and finding the best ways to reach and communicate with this audience. 
Hopefully, these results will allow our campaign to strengthen the public image and perception 
about Net Neutrality and the 1st Amendment among the SUNY Oswego’s population. 
 
Section I: General Questions 
1. Have you heard of the 1st Amendment? If so, what is it about?  
2. Do know the five rights in the 1st Amendment? ____ If not, the 1st Amendment states, 
the U.S. Constitution prevents the government from making laws which respect an establishment of 
religion, prohibiting the free exercise of religion, or abridge the freedom of speech, the freedom of the 
press, the right to peaceably assemble, or the right to petition the government for a redress of grievances. 
3. Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s poster, organizations, etc.?  
4. How does the 1st Amendment rights affect your everyday life?  
5. Have you ever seen events or groups on campus that exhibit violations of the 1st 
Amendment rights?  
6. Do you think it is common for college students to know all five rights protected under the 
1st Amendment?  
 
Section II: Net Neutrality 
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7. Have you heard of net neutrality? If, so what is it about? 
If not, net neutrality is the way providers (ISPs) like Comcast, AT%T, Verizon, and others can’t block, or 
prioritize specific content on the internet. Net neutrality is basically the free flow of information on the 
web. How do you think about it? “Basically having completely equal rights on the  
8. Do you support or oppose net neutrality?  
9. Do you think the implementation of net neutrality (or not) affect your everyday 
activities? How?  
10. Do you think net neutrality is important to keep in terms of the future of internet access? 
11. Does net neutrality affect college students more so than other people?  
 
Section III: Communicating with College Students 
1. Based on your experiences, what is the best way to communicate with college students? 
2. How do you encourage engaging college students in events and their participation?  
3. Do you think print advertisements work? 
4. How effective do you think social media is in promoting events and communicating with 
college students?  
5. Is there a theory that explains the best way to reach college students? 
 
Section IV: Barriers and Issues when Communicating with College Students 
1. What is the most challenging part about communicating with college students?  
2. What do you think are ineffective ways of communicating with college students?  
3. Are there any foreseeable issues that you can think of before planning an event to reach 
the college student population?  
4. How do you overcome issues that arise when communicating with them?  
 
 
Section V: Improving College Student Outreach for Events 
1. How do you think communicating with students can be improved at SUNY Oswego?  
2. How do you think events can be better in reaching college students?  
3. How do you think Career Services can change student involvement with their office?  
 
Do you have any final thoughts or comments? 

  
Thank you for your help and support in collecting primary research data to better understand 
the college student population’s understanding of the 1st Amendment and Net Neutrality. It is 
our hope that we can use this information collected today to improve the visibility, reputation 
and student perception of the 1st Amendment via 1 for All campaign. If you know of any other 
experts or people you believe we should reach out to that will help further our research, please 
let us know.  
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INTERVIEW FOR STUDENT LEADERS  
Hello, our names are Jessica Rera, Tori Kammer, Rocco Leone, Ben DeCrenza, and Danny 
Vargas and we are public relations students collaborating with our capstone class for the 1 for 
All campaign. My team and I are in the process of gathering and conducting primary research to 
understand the college student population to assist their understanding of Net Neutrality and the 
1st Amendment and finding the best ways to reach and communicate with this audience. 
Hopefully, these results will allow our campaign to strengthen the public image and perception 
about Net Neutrality and the 1st Amendment among the SUNY Oswego’s population. 
 
Section I: General Questions 
1. Have you heard of the 1st Amendment? If so, what is it about?  
2. Do know the five rights in the 1st Amendment? ____ If not, the 1st Amendment states, 
the U.S. Constitution prevents the government from making laws which respect an establishment of 
religion, prohibiting the free exercise of religion, or abridge the freedom of speech, the freedom of the 
press, the right to peaceably assemble, or the right to petition the government for a redress of grievances. 
3. Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s poster, organizations, etc.?  
4. How does the 1st Amendment rights affect your everyday life?  
5. Have you ever seen events or groups on campus that exhibit violations of the 1st 
Amendment rights?  
6. Do you think it is common for college students to know all five rights protected under the 
1st Amendment?  
 
Section II: Net Neutrality 
7. Have you heard of net neutrality? If, so what is it about? 
If not, net neutrality is the way providers (ISPs) like Comcast, AT%T, Verizon, and others can’t block, or 
prioritize specific content on the internet. Net neutrality is basically the free flow of information on the 
web. How do you think about it? “Basically having completely equal rights on the  
8. Do you support or oppose net neutrality?  
9. Do you think the implementation of net neutrality (or not) affect your everyday 
activities? How?  
10. Do you think net neutrality is important to keep in terms of the future of internet access? 
11. Does net neutrality affect college students more so than other people?  
 
Section III: Communicating with College Students 
1. Based on your experiences, what is the best way to communicate with college students? 
2. How do you encourage engaging college students in events and their participation?  
3. Do you think print advertisements work? 
4. How effective do you think social media is in promoting events and communicating with 
college students?  
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5. Is there a theory that explains the best way to reach college students? 
 
Section IV: Barriers and Issues when Communicating with College Students 
1. What is the most challenging part about communicating with college students?  
2. What do you think are ineffective ways of communicating with college students?  
3. Are there any foreseeable issues that you can think of before planning an event to reach 
the college student population?  
4. How do you overcome issues that arise when communicating with them?  
 
 
Section V: Improving College Student Outreach for Events 
1. How do you think communicating with students can be improved at SUNY Oswego?  
2. How do you think events can be better in reaching college students?  
3. How do you think Career Services can change student involvement with their office?  
 
Do you have any final thoughts or comments? 

  
Thank you for your help and support in collecting primary research data to better understand 
the college student population’s understanding of the 1st Amendment and Net Neutrality. It is 
our hope that we can use this information collected today to improve the visibility, reputation 
and student perception of the 1st Amendment via 1 for All campaign. If you know of any other 
experts or people you believe we should reach out to that will help further our research, please 
let us know.  
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Appendix B- In depth interview Transcripts 
Expert Interview with Brian Buchanan  

September 23, 2019 
 
Q: What is your official name and title? 
B: “Brian Buchanan, The One for All Coordinator.” 
 
Q: Education background? 
B: “Bachelor of Arts degree in Journalism and a Master’s degree in English.” 
 
Q: Background and relation to The 1st Amendment? 
B:  “I was the managing editor of the 1st Amendment center in Nashville for 15 years and have 
been with 1 for all campaign since 2015.” 
 
Q: How did you get involved with 1 for all? 
B: “A colleague from the 1st Amendment center became the dean of the college of media and 
entertainment at Middle Tennessee State University.  He was dedicated to promoting and 
explaining the 1st Amendment so he started the free speech center at Middle Tennessee State 
where the 1 for all campaign is from.” 
 
Q: What is your experience with higher education? 
B: “I worked at SUNY Brockport for 2 years in public information and the 1st Amendment 
center in Nashville is through Vanderbilt University.”  
 
Q: Do you believe understanding net neutrality would be beneficial to college students and the 
surrounding community. 
B: “I should know more than I do on net neutrality.  I have heard the news stories about it but 
can not be considered an expert.” 
 
Q: Removal of net neutrality is a violation of the 1st Amendment. We know you are not an 
expert but how do you feel about that? 
B: “How would you define net neutrality?” 
 
Q: Net neutrality is the understanding that the movement and free flow of information is a 
guaranteed right even on the internet. 
B: “I think some would argue that under the First Amendment net neutrality could be interpreted 
as the government telling companies that they can  ot provide their communication services the 
way they want to, and forcing them to conform to some kind of code.” 
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Q: Without net neutrality information like tweets for example can be slowed down, not work 
properly, or not load on certain platforms or with certain providers because of the ideas attached 
to them. 
B: “Right, keep in mind this is not a government restriction.  The 1st Amendment can not tell 
certain companies how to operate.” 
 
Q: What do you think is the most effective way to conduct research on net neutrality, specifically 
with our campus? 
B: “I don’t know your campus but my sister went to Oswego, she had ropes to go to class.  I 
would say go to the library and look it up.  You could also check with your student paper and ask 
to see their archives.” 
 
Q: In your years with One for All have you seen any issues with planning campaigns on campus, 
any patterns or trends that jump out, or anything that doesn’t work? 
B: “Not really the grant problem is still pretty new, so we are still getting reports from campuses 
now, and still have to do more research.” 
 
Q: Do you have any questions for us? 
B: “I would ask you do as much research and reading on the first amendment that you can.  Look 
into the foundation for individual rights in education.org” 
 

Expert Interview with Jason Zenor  
September 25, 2019 
 
Q: What is your name and official campus title? 
J: “Jason Zenor Associate Professor in the Communications department.”  
 
Q: What is your educational background? 
J: Has a JD (Law Degree) and a Masters in Political Science  
 
Q: How long have you worked in higher education/student affairs? 
J: “Ten years at SUNY Oswego.” 
 
Q: What experience do you have that makes you an expert in the 1st Amendment? 
J: Has over 20 publications on the 1st Amendment and has worked on a 1st Amendment 
campaign in California  
 
Q: Have you heard of the 1 for All campaign before? 
J: “No.” 
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Q: Based on your experience, what is the best way to communicate with our campus? 
J: “Email, use the major platforms to interact with students.” 
 
Q: Do you believe it would be beneficial to both the college student and faculty members to 
learn more about Net Neutrality and why? 
J: “Yes, I always think it’s important to learn new things but it will also help people understand 
what is happening with this situation and fundamental rights.” 
 
Q: What is the most challenging part of communicating with our campus? 
J: “The most challenging part is getting people's attention. You need to find the most used 
platform and use it to your advantage.” 
 
Q:  How would you go about conducting research for Net Neutrality? (Survey, focus groups, 
etc..)  
J: “Focus groups would be your best bet, and this topic is not based on opinion, therefore, 
groupthink will not hinder your results.” 
  
Q: How do you think the 1st Amendment affects the colleges' students and faculty?  
J: “SUNY Oswego is fairly good at allowing the 1st amendment on campus but could be better at 
protecting the 1st amendment.” 
 
Q: Do you feel net neutrality protects the free flow of information? 
J: “Yes but the free flow of information is not recognized by the supreme court. The court likes 
to leave it open to interpret because of corporations having the right to expression and building 
their company and charging what they want while the people focus on the free flow of 
information.” 
 
Q: Do you feel the free flow of information is important to our society?  
J: “Yes for the mass public not for corporations it is important.” 
 
Q: Do you believe net neutrality supports the 1st Amendment or hinders our 1st Amendment 
freedoms? 
J: “Supports it for the mass public, not corporations.” 
 
Q: Do you support the repeal of net neutrality?  
J: “Depends on which side of the argument you are looking at it from. But it should be beneficial 
to the people over corporations.” 
 
Q: Is there anyone else you may consider an expert that we should reach out to? 
J: “Librarians would be a good resource to use and professor Moore.”  
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   Student Interview with Lukas Olsson Transcript #1 
September 30, 2019 
 
Q: Have you heard of the 1st Amendment? If so, what is it about?  
L: “Yes, It’s about freedom of speech I believe, and the freedom of the press and a couple other 
freedoms of doing whatever you want.” 
 
Q: Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s poster, organizations, etc.?  
L:“I have heard of conflicts with people writing certain remarks that may be seen as hate writing 
and bad speech but it still a part of the 1st Amendment to say whatever they please.” 
 
Q: How does the 1st Amendment rights affect your everyday life?  
L: “Yes, it definitely affects my everyday life, he’s never really been in a place where he can’t 
say whatever he wants, or write whatever he wants, “it’s a good feeling to be able to have that 
freedom” 
 
Q. Have you ever seen events or groups on campus that exhibit violations of the 1st Amendment 
rights?  
L:“I can’t say I have seen any” 
 
Q: Do you think it is common for college students to know all five rights protected under the 1st 
Amendment?  
L: “Probably not, I don’t know them and I’m sure other people also don’t know them.” 
 
Q: Have you heard of net neutrality?  
L:“Yes, I’m pretty sure net neutrality is basically having completely equal rights on the internet, 
and not having any boundaries by the gov’t or anybody If, so what is it about? 
 
Q: Do you support or oppose net neutrality?  
L:“I support everyone having the freedom that they need on the internet.” 
 
Q: Do you think the implementation of net neutrality (or not) affect your everyday activities? 
How?  
L:“Yeah, I think that it definitely would, it's important to be able to go on the internet and not 
have things blocked from you that you may need to know about.” 
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Q: Do you think net neutrality is important to keep in terms of the future of internet access? 
L:“Yeah, I would definitely say that it’s important for the future in everybody having that 
freedom.” 
 
Q: Does net neutrality affect college students more so than other people?  
L: “I don’t know I don’t have a response for that I’m not sure.” 
 
 
Q: Based on your experience, what is the best way to communicate with college students?  
L: “I’d say it would be in a decently small environment and almost like 1 person talking as 
opposed to emails, or poster, I think word of mouth is the biggest communicator for college 
students.” 
 
Q: How do you encourage engaging college students in events and their participation?  
L: “Yeah, definitely you can count on people coming when you offer free pizza or whatever it 
may be. Yeah, stuff like offers to win prizes for raffles and such.” 
 
Q: Do you think print advertisements work?  
L:“No, I don’t.” “People get their information from talking to each other.” 
 
Q: How effective do you think social media is in promoting events and communicating with 
college students?  
L:“Yeah, absolutely everybody is on social media.” 
 
Q: Is there a theory that explains the best way to reach college students?  
L:“A combination of word of mouth, and pushing it out on social media because it’s easy to see 
viral ... whatever it may be on any social media then people see everybody join in then everyone 
knows about whatever it may be.” 
 
Q: What is the most challenging part about communicating with college students?  
L:“Yeah I do because when you’re in college you have a lot of stuff going on, they want easy 
access and also in college you go through a lot of stuff so it’s hard sometimes to get through to 
somebody.” 
 
Q:What do you think are ineffective ways of communicating with college students?  
L:“Print ads, stuff like emails I never read emails from the school, so that’s ineffective I’d say.” 
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Q: Are there any foreseeable issues that you can think of before planning an event to reach the 
college student population?  
L:“You gotta look at what college students priorities are, if you put an event out there that 
college kids don’t care about it’s gonna fail because you just have to look at what they’re 
interested in whether there’s a demographics or whether you’re just wasting time.” 
 
Q: How do you overcome issues that arise when communicating with them?  
L: “That is a tough question, I’d say you overcome issues such as that by getting on a personal 
level with each person, that may be tough depending on what you want to do but people are more 
understanding when u get on a personal level or having a 1 on 1 conversation. “ 
 
Q: How do you think communicating with students can be improved at SUNY Oswego?  
L:“I’d say there is decent communication at SUNY Oswego, that’s a good question, definitely 
social media is a part of it, word of mouth and also having a feel for what college kids are gonna 
want.” 
 
Q: How do you think events can be better in reaching college students?  
L:“For say, at the end of the year at OZfest asking students who they think should come and 
giving them the option to get their opinion.” 
 
Q. How do you think Career Services can change student involvement with their office?  
L:“I’d say career services is actually pretty good with helping people, but it’s definitely not 
something  you hear about a lot at least not until senior year when you have to start paying 
attention to what you want to do with your career, getting the word of mouth about what career 
services offers, and letting people know that they can help out a lot.” 

Student Interview with Michelle Walpole Transcript #2 
September 28, 2019 
 
Q:  Have you heard of the 1st Amendment? If so, what is it about?  
M:  “Isn’t the 1st Amendment about freedom of speech and protecting whatever you practice for 
religion.” 
 
Q: Do you know the five rights in the 1st Amendment? ____ If not, the 1st Amendment states, 
the U.S. Constitution prevents the government from making laws which respect an establishment 
of religion, prohibiting the free exercise of religion, or abridge the freedom of speech, the 
freedom of the press, the right to peaceably assemble, or the right to petition the government for 
a redress of grievances. 
M: “No, I did not know there were that many freedoms.” 
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Q: Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s a poster, organizations, etc.?  
M: “I think SUNY Oswego has done a good job with groups and organizations expressing their 
1st amendment rights.” 
 
Q: How does the 1st Amendment rights affect your everyday life?  
M: “I think it affects everyday life but I don't know how.”  
 
Q: Have you ever seen events or groups on campus that exhibit violations of the 1st Amendment 
rights?  
M: “No I haven’t seen anything 1st handed.” 
 
Q: Do you think it is common for college students to know all five rights protected under the 1st 
Amendment?  
M: “No.” 
 
Q: Have you heard of net neutrality? If, so what is it about? 
If not, net neutrality is the way providers (ISPs) like Comcast, AT%T, Verizon, and others can’t 
block or prioritize specific content on the internet. Net neutrality is basically the free flow of 
information on the web. How do you think about it? “Basically having completely equal rights 
on the  
M: “Yes, it deals with computers and the internet getting monitored.” 
 
Q: Do you support or oppose net neutrality?  
M: “I support the free flow of information.” 
 
Q: Does net neutrality affect college students more so than other people?  
M: “ Yes, it affects college students more because of homework and research papers.” 
 
 
Q: Based on your experience, what is the best way to communicate with college students? 
M: “Probably email or social media is best for communicating with college students” 
 
 
Q: How do you encourage engaging college students in events and their participation?  
M: “Free food normally gets the most college students involved with programs.”  
 
Q: Do you think print advertisements work? 
M: “Yes.” 
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Q: What is the most challenging part about communicating with college students?  
M: “Getting the students' attention in the first place.” 
 
Q: How do you think events can be better at reaching college students?  
M: “Focusing on the awareness of what they’re trying to advertise to the students.”  

Student Interview with Myles Carter Transcript #3 
October 1, 2019 
 
Q.    Have you heard of the 1st Amendment? If so, what is it about? 
L.“I know that the First Amendment is in our constitution of American rights and pretty much 
says that every American has freedom of speech, freedom to petition any grievances with the 
government” 
 
Q.   Do you know the five rights in the 1st Amendment? 

L.“So freedom of speech, freedom to petition, freedom of religion” 
  

Q.   Does Do you think SUNY Oswego expresses the importance of the 1st Amendment 
throughout campus, whether it’s a poster, organizations, etc.? 
L.“Yeah because you see a lot of representation from different organization throughout campus 
and you never really restrictions on them, they’re pretty much encouraged on campus” 

  

Q.   How does the 1st Amendment rights affect your everyday life? 
L.“A lot actually, not only in day to day interactions but also on social media and other thought 
sharing platforms where you pretty much feel comfortable sharing your thoughts because even 
though people may not agree with you, you have the right to do it and they can’t stop you. 

  

Q.   Have you ever seen events or groups on campus that exhibit violations of the 1st Amendment 
rights? 
L.“No actually, I haven’t seen anyone actually try to take away someone else’s right to speak and 
display their personal opinion on any topic no matter how controversial it is” 

  

 

Q.   Do you know what net neutrality is? Do you know what net neutrality is? 
L.“I’m kind of familiar with it, I don’t know exactly what it entails but I know it’s about access 
to WIFI and internet connections based on how much you can pay for service and people who 
don’t want to pay get their connections slowed by a process called throttling which is when you 
slow down people's service based on what they are paying” 
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Q.   Do you support or oppose net neutrality? 
L.“I think that it is a resource that shouldn’t be controlled by the government or by people with 
money so honestly no I am not a fan of net neutrality” 
  

 Q.   Does Does the implementation of net neutrality affect your everyday activities? 
L.“Yeah, so I use a lot of media so yes. Something simple as my internet connection to watch 
Netflix could be affected if net neutrality extended to this campus or even in this area of New 
York and yeah I also have other ways to get on the internet other than video games, Netflix, you 
know it extends to laptops too” 
  

 Q.   Do you think net neutrality is important to keep in terms of the future of internet access? 
L.“I feel like it’s important to have a framework in case something were to happen where 
someone or a company were doing things that aren’t ethical or legal as far as internet access for 
the public but as long as there’s no monopoly or a person taking over the internet and ruin it for 
everyone else I think it’ll be fine” 
  

 Q.   Does net neutrality affect college students more so than other people? 
L.“That’s a hard one to say because we do use internet throughout campus for various 
presentations and assignments that we have to do but there are families who don’t have that 
structure or foundation for their connection and they are also paying out-of-pocket to support a 
few people in their family as opposed to a school or organization funding us so I think we have it 
pretty good I’m not going to say it doesn’t affect us disproportionately if it were to happen but I 
think it affects regular citizens more who aren’t on college campuses.” 

Q. Based on your experiences, what is the best way to communicate with college students?    
L.“I always thought the easiest way to communicate with college students was through email 
because we are always encouraged to check our emails for announcements, assignments, and any 
alerts that our campus has to give us so email for me is the easiest way to communicate with me” 

 

Q. How do you encourage engaging college students in events and their participation?           
L.“If I were to come to an event on campus I’d most likely go where there’s free food involved 
because it’s not easy spending time in school when you’re already there for hours feeding into 
your hunger. I would also go to an event that’s outside of the college campus because that’s 
something that almost never happens so any chance to do something out of the ordinary I would 
do it” 

Q. Do you think print advertisements work?                                                                                 
L.“I think Print advertisements work but not in all places. See when I use the bathroom I always 
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find myself reading the advertisements on the toilet door, the “toilet talk”, and I think it's 
convenient because there are almost no distractions besides your phone when you are using the 
bathroom” 

Q. How effective do you think social media is in promoting events and communicating with 
college students?          
 L.“Social media is not effective in promoting events and communicating with college 
students but it could use more work. I say this because you never hear a student say ‘did you hear 
Oswego posted on twitter, FB, or any other social media platform?’ it’s unheard of so I think that 
the college doesn’t do a good job in using social media to communicate with college students” 

Q.  Is there a theory that explains the best way to reach college students?   
 L.“No I don’t think I’ve heard of one” 

Q. What is the most challenging part about communicating with college students?  
 L.“The most challenging part I think is getting their attention” 

Q. What do you think are ineffective ways of communicating with college students? 
 L.“I can’t think of any. Every communication tactic, in my opinion, reaches a certain 
audience” 

Q. Are there any foreseeable issues that you can think of before planning an event to reach the 
college student population?         
 L.“I think one issue is the conflict of students having midterms or any assignments 
coming up” 

Q. How do you overcome issues that arise when communicating with them? 
 L.“When I get into an issue with another college student I always seem to diffuse the 
situation somehow and agree to disagree. We all have our own opinion and views” 

Q. How do you think communicating with students can be improved at SUNY Oswego? 
 L.“If we improve the school's social media platforms than I think communication could 
be more interactive” 

Q. How do you think events can be better in reaching college students?  
 L.“Personally, I think events need to express their purpose a little better and what 
students will gain from the event so that it could be relevant to them. There, they’ll know 
whether they want to attend the event or not” 

Q. How do you think Career Services can change student involvement with their office? 
 L.“I think Career Services should relocate to a location where there’s a prime foot transit. 
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I think people don’t even realize where the Career Services center is! So yeah, if they make their 
office more visible I bet the idea would pop into someone's head to go visit it” 

Student Interview with Joshua Holfoth (Student Leader #1)  
September 27, 2019 
  
Q:  What is your position as a student leader? /What organizations are you involved in? 
M:  “I am the general manager for WTOP, Oswego Television station, an event director for the 
annual Media Summit and a member of the Rugby team.” 
  
Q:  Have you planned events in these positions before?  
M:  “Oh yes, More than I can count. I oversee all events planned for TOP and also help plan the 
Media Summit.” 
  
Q:  Have you heard of the 1st Amendment? If so, what is it about?  
M:  “Being a broadcast major and having taken Media and the Law, I am very familiar with the 
1st amendment. Freedom of speech is important when it comes to journalism and broadcast, 
especially when working on air.” 
  
Q: Do you know the five rights in the 1st Amendment? ____ If not, the 1st Amendment states, 
the U.S. Constitution prevents the government from making laws which respect an establishment 
of religion, prohibiting the free exercise of religion, or abridge the freedom of speech, the 
freedom of the press, the right to peaceably assemble, or the right to petition the government for 
a redress of grievances. 
M: “I think so. I’m pretty sure they are freedom of speech, religion, press, protest and assembly.”  
  
Q: Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s a poster, organizations, etc.?  
M: “I think SUNY Oswego always takes a proactive stance on the first amendment. I think the 
administration does a great job enforcing and encouraging the freedoms.” 
  
Q: How does the 1st Amendment rights affect your everyday life?  
M: “Like I said before, being a broadcasting major, the first amendment is drilled into your 
brain. I am also the general manager for WTOP so I also stress the importance of the 1st 
amendment to members of the station.”  
  
Q: Have you ever seen events or groups on campus that exhibit violations of the 1st Amendment 
rights?  
M: “I personally haven’t seen anything 1st hand.” 
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Q: Do you think it is common for college students to know all five rights protected under the 1st 
Amendment?  
M: “No, not all students, but I think it’s important.” 
  
Q: Have you heard of net neutrality? If, so what is it about? 
If not, net neutrality is the way providers (ISPs) like Comcast, AT%T, Verizon, and others can’t 
block or prioritize specific content on the internet. Net neutrality is basically the free flow of 
information on the web. 
M: “I am pretty familiar with net neutrality. I am aware that it has been taken away and we no 
longer have free flow of information.” 
  
Q: Do you support or oppose net neutrality?  
M: “I support net neutrality, and think it is incredibly important.” 
  
Q: Does net neutrality affect college students more so than other people?  
M: “Yes, it affects college students more because we are constantly using the internet. We are 
online almost all day.” 
  
Q: Based on your experience, what is the best way to communicate with college students? 
M: “Social media. If you’re not using a social media campaign, it’s like it never happened. I 
think emails are second to social media, people read them occasionally but you are not 
guaranteed that they will. ” 
  

Q: How do you encourage engaging college students in events and their participation?  
M: “Focusing on what they are interested in is important. If it doesn’t pertain directly to them 
they won’t go. I think my biggest tip would be finding a specific target audience and sticking to 
it. Quality over quantity when it comes to people participating.”  
  
Q: Do you think print advertisements work? 
M: “It depends. If they are well made than yes.” 
  
Q: What is the most challenging part about communicating with college students?  
M: “Battling with everything else trying to get their attention. There is so much happening in 
college and everyone is being pulled in a million different directions. It is hard to grab their 
attention.” 
  
Q: How do you think events can be better at reaching college students?  
M: “Make them specific and relevant.”  
   Student Interview with Emily Nasal (Student Leader #2)  
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September 28, 2019 
  
Q:  What is your position as a student leader? /What organizations are you involved in? 
M:  “I am the Event Coordinator for all events with the fitness centers on campus. I am also the 
event coordinator for Del Sarte Dance Club ” 
  
Q:  Have you planned events in these positions before?  
M:  “Yes, many. ” 
  
Q:  Have you heard of the 1st Amendment? If so, what is it about?  
M:  “Isn’t that freedom of speech?.” 
  
Q: Do you know the five rights in the 1st Amendment? ____ If not, the 1st Amendment states, 
the U.S. Constitution prevents the government from making laws which respect an establishment 
of religion, prohibiting the free exercise of religion, or abridge the freedom of speech, the 
freedom of the press, the right to peaceably assemble, or the right to petition the government for 
a redress of grievances. 
M: “Honestly, I think I learned them in 5th grade or something. .”  
  
Q: Do you think SUNY Oswego expresses the importance of the 1st Amendment throughout 
campus, whether it’s a poster, organizations, etc.?  
M: “I think so.” 
  
Q: How does the 1st Amendment rights affect your everyday life?  
M: “I think it does have a large impact on my life however, I take it for granted. I’ve always had 
those rights so i don’t think much about them..”  
  
Q: Have you ever seen events or groups on campus that exhibit violations of the 1st Amendment 
rights?  
M: “The Young American’s for Freedom I think violated them, with the death threats and 
everything happening there.” 
  
Q: Do you think it is common for college students to know all five rights protected under the 1st 
Amendment?  
M: “Well I don’t, and I think I’m a pretty typical student..” 
  
Q: Have you heard of net neutrality? If, so what is it about? 
If not, net neutrality is the way providers (ISPs) like Comcast, AT%T, Verizon, and others can’t 
block or prioritize specific content on the internet. Net neutrality is basically the free flow of 
information on the web. 
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M: “I think it means we need to pay to see certain things on the internet.” 
  
Q: Do you support or oppose net neutrality?  
M: “I don’t think I am educated enough to make a decision.” 
  
Q: Does net neutrality affect college students more so than other people?  
M: “Yes, it affects college students more because we are constantly using the internet. We are 
online almost all day.” 
  
Q: Based on your experience, what is the best way to communicate with college students? 
M: “I check my emails a lot and I think most upper classman do. Social Media only works if 
people are interested. Like is no one cares, no one will look at your posts. ” 
  

Q: How do you encourage engaging college students in events and their participation?  
M: “It’s really important that they care about the topic. If they don’t care, they won’t go. Also 
gifts and incentives. You would be amazed at the things students will do for $25 gift cards or a 
fee slice of pizza.”  
  
Q: Do you think print advertisements work? 
M: “It depends. But yes.” 
  
Q: What is the most challenging part about communicating with college students?  
M: “Battling with everything else trying to get their attention. There is so much happening in 
college and everyone is being pulled in a million different directions. It is hard to grab their 
attention.” 
  
Q: How do you think events can be better at reaching college students?  
M: “I think there is always room for improvement.”  
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What 

is 

your 

gend

er? 

Wh

at is 

your 

sch

ool 

year

? 

Wher

e do 

you 

live 

(SUN

Y 

Oswe

go) 

Wh

at is 

your 

maj

or? 

How 

often 

do 

you 

acce

ss 

the 

inter

net 

each 

day? 

                  

N Valid 41 41 41 41 41 

                  

Miss

ing 

0 0 0 0 0 

                  

Mean 1.536

6 

3.14

63 

1.463

4   
2.85

37                   

  

  

  

Frequency Table 

What is your gender? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Male 19 46.3 46.3 46.3 

Female 22 53.7 53.7 100.0 
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Total 41 100.0 100.0 

  

 

What is your school year? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Freshman 6 14.6 14.6 14.6 

Sophomore 6 14.6 14.6 29.3 

Junior 12 29.3 29.3 58.5 

Senior 12 29.3 29.3 87.8 

5th year 3 7.3 7.3 95.1 

Graduate student 2 4.9 4.9 100.0 

Total 41 100.0 100.0 

  

 

Where do you live (SUNY Oswego) 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Off-Campus 24 58.5 58.5 58.5 
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Dormitories 15 36.6 36.6 95.1 

Commute from Home 2 4.9 4.9 100.0 

Total 41 100.0 100.0 

  

 

What is your major? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Accounting 1 2.4 2.4 2.4 

Art 1 2.4 2.4 4.9 

Biology 1 2.4 2.4 7.3 

Broadcasting 2 4.9 4.9 12.2 

Business Admin 4 9.8 9.8 22.0 

CH Education 1 2.4 2.4 24.4 

Communication 3 7.3 7.3 31.7 

Education 3 7.3 7.3 39.0 

Graphic Design 3 7.3 7.3 46.3 

HDV 3 7.3 7.3 53.7 
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History 1 2.4 2.4 56.1 

Human Rescource 1 2.4 2.4 58.5 

Marketing 2 4.9 4.9 63.4 

Meterology 1 2.4 2.4 65.9 

Music 1 2.4 2.4 68.3 

Philosophy 1 2.4 2.4 70.7 

Physcology 1 2.4 2.4 73.2 

Politcal Science 1 2.4 2.4 75.6 

PR 3 7.3 7.3 82.9 

Public Relations 2 4.9 4.9 87.8 

Risk Management 1 2.4 2.4 90.2 

Strategic Com. 1 2.4 2.4 92.7 

TSOL 1 2.4 2.4 95.1 

Wellness Mng 1 2.4 2.4 97.6 

Zoology 1 2.4 2.4 100.0 

Total 41 100.0 100.0 
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How often do you access the internet each day? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 0-3 Hours 3 7.3 7.3 7.3 

3-5 Hours 10 24.4 24.4 31.7 

6-8 Hours 18 43.9 43.9 75.6 

9 or more 10 24.4 24.4 100.0 

Total 41 100.0 100.0 

  

  

  

How do you pay for a phone, internet, or other online services? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid My parents pay or share 

their accounts with me 

34 82.9 82.9 82.9 

I share accounts with friends 5 12.2 12.2 95.1 

I only use public/campus 

Wifi 

2 4.9 4.9 100.0 
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Total 41 100.0 100.0 

  

  

  

Do you feel the cost of internet services are currently priced fairly? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 19.5 19.5 19.5 

3.00 9 22.0 22.0 41.5 

4.00 11 26.8 26.8 68.3 

5.00 10 24.4 24.4 92.7 

6.00 3 7.3 7.3 100.0 

Total 41 100.0 100.0 

  

   

 What do you know about Net Neutrality? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid I have never heard of Net 

Neutrality 

8 19.5 19.5 19.5 

I have heard of Net 

Neutrality but do not really 

know what it is 

20 48.8 48.8 68.3 

I know and understand Net 

Neutrality 

13 31.7 31.7 100.0 

Total 41 100.0 100.0 

  

  

 (If you answer 2, 3, 4 at Q9) How do you learn about Net Neutrality? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Through the news 8 19.5 21.6 21.6 

Class discussion or lesson 21 51.2 56.8 78.4 

My own research 2 4.9 5.4 83.8 

Through personal 

interactions and experience 

6 14.6 16.2 100.0 

Total 37 90.2 100.0 

  

Missing System 4 9.8 
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Total 41 100.0 

    

  

  

What is your position on Net Neutrality? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Strongly disagree 1 2.4 2.4 2.4 

3.00 1 2.4 2.4 4.9 

4.00 18 43.9 43.9 48.8 

5.00 13 31.7 31.7 80.5 

6.00 6 14.6 14.6 95.1 

Strongly agree 2 4.9 4.9 100.0 

Total 41 100.0 100.0 

  

  

  

Are you willing to pay higher fees for premium service? 



 

 

55 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 11 26.8 26.8 26.8 

No 21 51.2 51.2 78.0 

I am unsure 9 22.0 22.0 100.0 

Total 41 100.0 100.0 

  

  

 Have you ever attended a Net Neutrality event on campus? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid No 40 97.6 97.6 97.6 

4.00 1 2.4 2.4 100.0 

Total 41 100.0 100.0 

  

  

  

How much do you think Net Neutrality affect your life on a daily basis? 
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Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Strongly disagree 2 4.9 4.9 4.9 

2.00 1 2.4 2.4 7.3 

3.00 9 22.0 22.0 29.3 

4.00 13 31.7 31.7 61.0 

5.00 10 24.4 24.4 85.4 

6.00 4 9.8 9.8 95.1 

Strongly agree 2 4.9 4.9 100.0 

Total 41 100.0 100.0 

  

 

Do you think repealing Net Neutrality affect your future job choice? 

  
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 1 2.4 2.4 2.4 

Strongly disagree 1 2.4 2.4 4.9 

2.00 4 9.8 9.8 14.6 

3.00 7 17.1 17.1 31.7 
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4.00 15 36.6 36.6 68.3 

5.00 10 24.4 24.4 92.7 

6.00 2 4.9 4.9 97.6 

Strongly agree 1 2.4 2.4 100.0 

Total 41 100.0 100.0 

  

  

DATASET ACTIVATE DataSet1. 

  

Multiple Response3 

Case Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

$Q6a 41 100.0% 0 0.0% 41 100.0% 

  

a. Dichotomy group tabulated at value 1. 

 



 

 

58 

$Q6 Frequencies 

  

Responses 

Percent of 

Cases N Percent 

Media entertainment 

optionsa 

Which media entertainment 

options do you utilize (Circle 

all that apply)? 

22 13.7% 53.7% 

Q6_2 38 23.6% 92.7% 

Q6_3 16 9.9% 39.0% 

Q6_4 40 24.8% 97.6% 

Q6_5 15 9.3% 36.6% 

Q6_6 30 18.6% 73.2% 

Total 161 100.0% 392.7% 

  

a. Dichotomy group tabulated at value 1. 

 

Multiple Response 

Case Summary 

Cases 
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  Valid Missing Total 

N Percent N Percent N Percent 

$Q16a 40 97.6% 1 2.4% 41 100.0% 

  

a. Dichotomy group tabulated at value 1. 

 

$Q16 Frequencies 

  

Responses 

Percent of 

Cases N Percent 

The affects of net neutralitya What aspects of your life do 

you think does Net 

Neutrality affect most? 

(Check all that apply) 

20 17.9% 50.0% 

Q16_2 11 9.8% 27.5% 

Q16_3 23 20.5% 57.5% 

Q16_4 31 27.7% 77.5% 

Q16_5 24 21.4% 60.0% 

Q16_6 3 2.7% 7.5% 

Total 112 100.0% 280.0% 
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a. Dichotomy group tabulated at value 1. 

  

  

Multiple Response 

  

Case Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

$Q17a 40 97.6% 1 2.4% 41 100.0% 

  

a. Dichotomy group tabulated at value 1. 

 

$Q17 Frequencies 

  

Responses 

Percent of 

Cases N Percent 
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How do you receive campus 

event info?a 

How do you receive 

information about events on 

campus (Circle all that 

apply)? 

36 29.8% 90.0% 

Q17_2 20 16.5% 50.0% 

Q17_3 25 20.7% 62.5% 

Q17_4 29 24.0% 72.5% 

Q17_5 11 9.1% 27.5% 

Total 121 100.0% 302.5% 

  

a. Dichotomy group tabulated at value 1. 

 

Multiple Response 

Case Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

$Q18a 39 95.1% 2 4.9% 41 100.0% 
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a. Dichotomy group tabulated at value 1. 

  

  

$Q18 Frequencies 

  

Responses 

Percent of 

Cases N Percent 

Frequently used social 

mediaa 

What social media do you 

use the most to gain 

information on Oswego 

current events? 

29 39.2% 74.4% 

Q18_2 17 23.0% 43.6% 

Q18_3 17 23.0% 43.6% 

Q18_4 7 9.5% 17.9% 

Q18_5 4 5.4% 10.3% 

Total 74 100.0% 189.7% 

  

a. Dichotomy group tabulated at value 1. 

  

Crosstabs 
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Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

 What do you know about 

Net Neutrality? * What is 

your school year? 

41 100.0% 0 0.0% 41 100.0% 

  

  

 What do you know about Net Neutrality? * What is your school year? Crosstabulation 

  

What is 

your 

school 

year? 

            

Freshm

an 
            

 What do 

you know 

about Net 

Neutrality? 

I have never 

heard of Net 

Neutrality 

Count 0 

            

% within 

What is your 

school 

year? 

0.0% 
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I have heard 

of Net 

Neutrality 

but do not 

really know 

what it is 

Count 3 

            

% within 

What is your 

school 

year? 

50.0% 

            

I know and 

understand 

Net 

Neutrality 

Count 3 

            

% within 

What is your 

school 

year? 

50.0% 

            

Total Count 6 

            

% within 

What is your 

school 

year? 

100.0% 

            

  

Oneway 

ANOVA 

  Sum of 

Squares df 

Mean 

Square F 

  

Do you feel the cost 

of internet services 

are currently priced 

fairly? 

Between 

Groups 

9.941 5 1.988 1.362 

  

Within Groups 51.083 35 1.460 
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Total 61.024 40 

      

What is your position 

on Net Neutrality? 

Between 

Groups 

3.470 5 .694 .555 

  

Within Groups 43.750 35 1.250 

    

Total 47.220 40 

      

How much do you 

think Net Neutrality 

affect your life on a 

daily basis? 

Between 

Groups 

3.555 5 .711 .354 

  

Within Groups 70.250 35 2.007 

    

Total 73.805 40 

      

Do you think 

repealing Net 

Neutrality affect your 

future job choice? 

Between 

Groups 

7.640 5 1.528 .801 

  

Within Groups 66.750 35 1.907 

    

Total 74.390 40 

      

 

Oneway 

Descriptives 
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N 

Mea

n 

Std. 

Deviatio

n 

Std. 

Error 

        

        

Do you feel 

the cost of 

internet 

services are 

currently 

priced fairly? 

Freshma

n 

6 3.00

00 

1.09545 .4472

1         

Sophomo

re 

6 3.83

33 

1.72240 .7031

7         

Junior 12 3.41

67 

1.16450 .3361

6         

Senior 12 4.33

33 

.88763 .2562

4         

5th year 3 4.33

33 

1.52753 .8819

2         

Graduate 

student 

2 4.00

00 

1.41421 1.000

00         

Total 41 3.78

05 

1.23516 .1929

0         

What is your 

position on 

Net 

Neutrality? 

Freshma

n 

6 4.50

00 

.54772 .2236

1         

Sophomo

re 

6 4.33

33 

1.86190 .7601

2         

Junior 12 4.41

67 

.66856 .1930

0         

Senior 12 5.00

00 

1.20605 .3481

6         
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5th year 3 5.00

00 

1.00000 .5773

5         

Graduate 

student 

2 5.00

00 

1.41421 1.000

00         

Total 41 4.65

85 

1.08650 .1696

8         

How much do 

you think Net 

Neutrality 

affect your life 

on a daily 

basis? 

Freshma

n 

6 4.33

33 

2.65832 1.085

25         

Sophomo

re 

6 3.50

00 

.54772 .2236

1         

Junior 12 4.33

33 

1.30268 .3760

5         

Senior 12 4.25

00 

1.05529 .3046

4         

5th year 3 4.00

00 

1.00000 .5773

5         

Graduate 

student 

2 4.50

00 

.70711 .5000

0         

Total 41 4.17

07 

1.35835 .2121

4         

Do you think 

repealing Net 

Neutrality 

affect your 

future job 

choice? 

Freshma

n 

6 3.16

67 

1.60208 .6540

5         

Sophomo

re 

6 3.66

67 

1.21106 .4944

1         

Junior 12 3.75

00 

1.05529 .3046

4         
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Senior 12 4.16

67 

1.69670 .4897

9         

5th year 3 4.33

33 

.57735 .3333

3         

Graduate 

student 

2 5.00

00 

1.41421 1.000

00         

Total 41 3.87

80 

1.36373 .2129

8         

  

ANOVA 

  Sum of 

Squares df 

Mean 

Square F 

  

Do you feel the cost 

of internet services 

are currently priced 

fairly? 

Between 

Groups 

9.941 5 1.988 1.362 

  

Within Groups 51.083 35 1.460 

    

Total 61.024 40 

      

What is your position 

on Net Neutrality? 

Between 

Groups 

3.470 5 .694 .555 

  

Within Groups 43.750 35 1.250 

    

Total 47.220 40 
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How much do you 

think Net Neutrality 

affect your life on a 

daily basis? 

Between 

Groups 

3.555 5 .711 .354 

  

Within Groups 70.250 35 2.007 

    

Total 73.805 40 

      

Do you think 

repealing Net 

Neutrality affect your 

future job choice? 

Between 

Groups 

7.640 5 1.528 .801 

  

Within Groups 66.750 35 1.907 

    

Total 74.390 40 

      

  

  

Oneway 

Descriptives 

  
N 

Mea

n 

Std. 

Deviatio

n 

Std. 

Error 

        

        

Do you feel 

the cost of 

internet 

services are 

Off-Campus 24 3.79

17 

1.10253 .2250

5         

Dormitories 15 3.66

67 

1.39728 .3607

8         
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currently 

priced fairly? 

Commute 

from Home 

2 4.50

00 

2.12132 1.500

00         

Total 41 3.78

05 

1.23516 .1929

0         

What is your 

position on 

Net 

Neutrality? 

Off-Campus 24 4.75

00 

1.03209 .2106

8         

Dormitories 15 4.46

67 

1.18723 .3065

4         

Commute 

from Home 

2 5.00

00 

1.41421 1.000

00         

Total 41 4.65

85 

1.08650 .1696

8         

How much do 

you think Net 

Neutrality 

affect your life 

on a daily 

basis? 

Off-Campus 24 4.45

83 

1.10253 .2250

5         

Dormitories 15 3.80

00 

1.69874 .4386

1         

Commute 

from Home 

2 3.50

00 

.70711 .5000

0         

Total 41 4.17

07 

1.35835 .2121

4         

Do you think 

repealing Net 

Neutrality 

affect your 

future job 

choice? 

Off-Campus 24 3.95

83 

1.42887 .2916

7         

Dormitories 15 3.66

67 

1.34519 .3473

3         

Commute 

from Home 

2 4.50

00 

.70711 .5000

0         
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Total 41 3.87

80 

1.36373 .2129

8         

  

  

ANOVA 

  Sum of 

Squares df 

Mean 

Square F 

  

Do you feel the cost 

of internet services 

are currently priced 

fairly? 

Between 

Groups 

1.233 2 .616 .392 

  

Within Groups 59.792 38 1.573 

    

Total 61.024 40 

      

What is your position 

on Net Neutrality? 

Between 

Groups 

.986 2 .493 .405 

  

Within Groups 46.233 38 1.217 

    

Total 47.220 40 

      

How much do you 

think Net Neutrality 

affect your life on a 

daily basis? 

Between 

Groups 

4.947 2 2.473 1.365 

  

Within Groups 68.858 38 1.812 
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Total 73.805 40 

      

Do you think 

repealing Net 

Neutrality affect your 

future job choice? 

Between 

Groups 

1.599 2 .799 .417 

  

Within Groups 72.792 38 1.916 

    

Total 74.390 40 

      

  

Crosstabs 

   

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Are you willing to pay 

higher fees for premium 

service? * Where do you 

live (SUNY Oswego) 

41 100.0% 0 0.0% 41 100.0% 
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Are you willing to pay higher fees for premium service? * Where do you live (SUNY 

Oswego) Crosstabulation 

  

Where do you live 

(SUNY Oswego) 

    

Off-

Campus 

Dormitorie

s 

    

Are you willing to 

pay higher fees for 

premium service? 

Yes Count 8 3 

    

% within Where do 

you live (SUNY 

Oswego) 

33.3% 20.0% 

    

No Count 12 8 

    

% within Where do 

you live (SUNY 

Oswego) 

50.0% 53.3% 

    

I am 

unsure 

Count 4 4 

    

% within Where do 

you live (SUNY 

Oswego) 

16.7% 26.7% 

    

Total Count 24 15 

    

% within Where do 

you live (SUNY 

Oswego) 

100.0% 100.0% 
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     Appendix D: Stages of the Net Neutrality Event 

(Lake Effect Cafe) 
Wednesday 20, 2019 

 
1st Stage: Greeter (Danny Vargas) stood at the entrance of the cafe and 
was responsible for recruiting students to participate in the event. --> 
 
2nd Stage: Sign-in Table (Tori Kammer) helped students sign-in and 
also taught them the steps during the event. -----> 
 
3rd Stage: Table 1 Informative table (Ben Decrenza) introduced the 

event participants all of the most 
important net neutrality functions 
and facts.  
← 
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4th Stage: Table 2 Net Neutrality activity table 
(Rocco Leone) applied the concept of net neutrality 
to a simple effective activity. Similar to that of the 
Burger King net neutrality commercial. ----> 
 
 
 
 
 
 
5th Stage: Table 3 Final table (Jessica Rera) assisted 
participants with signing the letters to the FCC, as well as 
distributed the vouchers for Starbucks.  ---------> 
 
Final Stage: After the participants went through the course they  
lined up at the Starbucks station, where participants were able to 
relax and enjoy their beverages. 
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Appendix E: Media Used for Promotion  

 Instagram 
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 Appendix F: Flyers & Print Advertisements 
 

Flyer 1: Event Flyer 
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Flyer 2: Campaign Flyer  
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Flyer 3: Fun Fact Flyer 
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Appendix G - Main event informational material  
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APPENDIX H: PRESS RELEASE FOR WTOP 10  
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PRESS RELEASE: 
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APPENDIX I: Survey  

  

        Survey on the Awareness of Net Neutrality in the SUNY Oswego Community 
[Informed Consent]  

 
You are invited to participate in a survey analyzing the awareness of Net Neutrality 
among college students. The survey will take approximately 5 - 10 minutes depending on 
pre-examination knowledge. Your participation in this survey is entirely voluntary and 
you may choose to withdraw from participating at any time. Your name will not be 
connected to any of your answers as this survey is anonymous. Completing this survey 
indicates your consent to participate in the research.  
 
Thank you for your participation and cooperation! 
 
Tori Kammer (vkammer@oswego.edu), Jessica Rera (jrera@oswego.edu), Rocco Leone 
(rleone2@oswego.edu), Ben Decrenza (bdecrenz@oswego.edu), and Danny Vargas 
(evargas@oswego.edu).  
 
I have read the above statement about the purpose and nature of the study, and I freely 
consent to participate.  
 
Participant’s Name:  
___________________________________________________________________ 
 
Participant’s Signature:     Date:  
___________________________________                  _______________________ 
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Section A: Demographic Characteristics 

 

1. What is your gender? 
1. Male 
2. Female 
3. Other 

 
2. What is your school year? 

1. Freshman 
2. Sophomore 
3. Junior 
4. Senior 
5. 5th Year  
6. Graduate student  

 
3. Where do you live (SUNY Oswego)? 

1. Off-campus 
2. Dormitories 
3. Commute from home 
4. Other ___________ 

 
4. What is your major ? 
     ________________________ 
 
5. How often do you access the internet each day? 

1. 0-3 Hours 
2. 3-5 Hours 
3. 6-8 Hours 
4. 9 or more  

 

6. Which media entertainment options do you utilize (Circle all that apply)? 
1. Cable or satellite TV 
2. Subscription streaming services (Netflix, Hulu, HBO Now, etc.) 
3. Free streams (Reddit, forums, or other internet sources)  
4. Social media 
5. Computer or video games 



 

 

89 

6. Surfing the web (Youtube, Twitch, blogs, trending stories, etc.) 
7. Other__________ 

 
 
7. How do you pay for a phone, internet, or other online services? 

1. I pay myself 
2. My parents pay or share their accounts with me 
3. I share accounts with friends 
4. I only use public/campus Wifi 
5. Other 

 
8. Do you feel the cost of internet services are currently priced fairly? 
 

Strongly disagree 1   2 3 4 5 6 7 Strongly agree 
 
 

Section B: Net Neutrality 
 

9. What do you know about Net Neutrality? 
1. I have never heard of Net Neutrality 
2. I have heard of Net Neutrality but do not really know what it is 
3. I know and understand Net Neutrality 
4. I have an in-depth understanding of Net neutrality from personal research and 

experiences or in-class discussion  
 

10. (If you answer 2, 3, 4 at Q9) How do you learn about Net Neutrality? 
1. Through the news 
2. Class discussion or lesson 
3. My own research 
4. Through personal interactions and experience 
5. Other 

 
11. What is your position on Net Neutrality? 
 
 Strongly oppose 1 2 3 4 5 6 7  Strongly favor 
 
12. Are you willing to pay higher fees for premium service? 

1. Yes 
2. No 
3. I am unsure 
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13. Have you ever attended a Net Neutrality event on campus? 

1. Yes 
2. No 

 
14. How much do you think Net Neutrality affects your life on a daily basis? 
 
Not at all  1 2 3 4 5 6 7 Very much 
 
15. Do you think to repeal Net Neutrality affect your future job choice? 
 
Not at all  1 2 3 4 5 6 7 Very much 
 
16. What aspects of your life do you think does Net Neutrality affect most? (Check all that 
apply) 

1. Education 
2. Democracy 
3. Finance 
4. Free flow of information 
5. Entertainment 
6. Other 

 
Section C: Event Outreach 

 

17. How do you receive information about events on campus (Circle all that apply)? 
1. E-mail 
2. Flyers 
3. Social Media 
4. Word of mouth 
5. Digital signage 
6. Others 

 
18. What social media do you use the most to gain information on Oswego current events? 

1. Instagram 
2. Twitter 
3. Facebook 
4. Snapchat 
5. Others 
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APPENDIX J: Exit Survey 

 
1 for All 

Net Neutrality Event 
Exit Survey 

 
 

1. Do you think you have a better understanding of Net Neutrality? 
A.) Yes 
B.) No 
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2. Was this event informative? 

A.) Yes 
B.) No 

 
 

3. After the event, do you feel that your position on Net Neutrality is more solidified? 
A.) Yes 
B.) No 

 
 

4. After the event, do you agree or oppose the termination of Net Neutrality? 
A.) Agree 
B.) Oppose 

 
 

5. Do you believe that the internet should be free for everyone? 
A.) Yes 
B.) No 
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