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1 For All is a nationwide, nonpartisan organization designed to inform citizens about 
their First Amendment rights in the United States. The organization is overseen by 
the Free Speech Center at Middle Tennessee State University. Through interactive and 
educational materials and resources, 1 For All encourages K-12 teachers and college 
public relations professors to share its message with their students. 

Our goal as an agency is to educate USM students about the first amendment while  
engaging them in events and topics surrounding the First Amendment and  
empowering them to use their rights on campus. 

EXECUTIVE SUMMARY
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USM students have limited knowledge about their First Amendment rights and the  
complex issues in the country that threaten these rights. Moreover, many students do 
not express an interest in learning about first amendment rights. Today’s polarized  
political environment makes it especially difficult to change attitudes and behaviors  
surrounding first amendment rights.

PROBLEM STATEMENT
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• The First Amendment protects your rights to religion, speech, press,  
   assembly and petition on campus.

• Your First Amendment rights are protected on Southern Miss’s campus.

KEY MESSAGES
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1 For All has resources available to K-12 teachers and college professors to easily  
implement teaching the First Amendment in their curriculum along with the support 
of influential partners and celebrities. 1 For All’s goal is to teach and inform students 
about the First Amendment, so students and teachers understand their full freedoms 
under the amendment in regards to religion, press, speech, assembly, and petition the 
government. However, this goal cannot be reached without the organization’s  
presence on campuses across the nation. 

In an effort to improve and further its goals, 1 For All has started a grant program for 
collegiate public relations courses. The purpose of the grant is to allow public relations 
students to create a campaign raising awareness of First Amendment freedoms and 
engaging students with the organization on their campuses. 1 For All encourages  
students to create a campaign that engages their interests and develops their skills. 
Students are also encouraged to use the following in their campaigns: strategic  
planning, social media, advertising, media relations, audience research and analysis, 
graphic design, project management, and event planning.

SITUATION ANALYSIS
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Strengths

Influential partners bring  
legitimacy to organization

Extensive resources/funds

Long history of activism

Uniqueness of message

Weaknesses

Lacks reach on college campuses

Target audience hard to reach 
through traditional tactics

Little education on policy

Lack of reputation

SWOT ANALYSIS

Opportunities 

Student/faculty education and 
involvement about the topic

Area of growth and support  
from faculty and staff

Holistic education

Threats

Hate-inciting social media posts

Lack of interest on campuses

Controversial school speakers

Similar organizations
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1 For All

• Nationwide, nonpartisan organization

• Created in 2007 by a group of educators, journalists, lawyers, authors,  
   artists and librarians

• Mission is to explore ways to build support of the First Amendment

• Overseen by the Free Speech Center at Middle Tennessee State 
   University

• Supported by a wide range of partners and supporters with expertise 
   and interest in education, civics, law and the arts

• Gathered a host of resources and ideas on their website to help teachers 
   teach the First Amendment

• Has the First Amendment Encyclopedia collection on their website that 
   has more than 1,500 articles on First Amendment topics, court cases and 
   history

• Offers grants for public relations campaign classes as a way to give 
   students a special experiential learning opportunity and support the 
   First Amendment at the same time

ORGANIZATION BACKGROUND
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1 for All is nonpartisan. 

At a time of deep political  
polarization, we choose not 

to take sides. In fact, a shared 
commitment to freedom of 

speech, press and faith  
should unify this nation.

It’s all about education.

America’s teachers would like to 
do a better job of teaching about 
the First Amendment, but they 
often lack the resources they 
need. 1 for All will provide  
educational materials, course 
content and study guides for 
teachers of grades K-12.

1 for All is interactive.

There’s no point in celebrating 
free expression without  
encouraging some of it.  

Students and others will be  
encouraged to submit photos,  

videos, songs and stories  
that reflect the value  

of freedom in America.

The focus is on all five  
freedoms.

America’s news media are quick 
to defend freedom of the press, 
and churches embrace the  
freedom of faith, but these  
freedoms are interdependent 
and deserve the full support of 
all Americans. 

ORGANIZATION BACKGROUND
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Web Materials

• 1 For All (“Free Speech Center at MTSU.”)
 - Professors have the right to academic freedom and free speech.
 - Cannot say anything they wish in the classroom.
 - Public university professors should have a wide range of expression in the classroom 
    setting.
 - Faculty speech should not be censored because it may be found to be offensive to a 
    few students (“5th Circuit affirms right to fire LSU professor for excessive use of 
    profanity in classroom”).

• The American Bar Association
 - Protesters have been interrupting or otherwise thwarting speakers with whom they 
    disagree, an issue that has gained national attention primarily on college campuses.
 - There is debate about the extent to which college campuses should be places for the 
    exchange of ideas.
 - This concerns a question about how our nation wants to deal with speech that may be 
    deeply offensive to entire segments of the population (Wermiel and Blackman).

• The Freedom Institute
 - When controversial speakers come to college campuses, the opposition of those 
    speakers can cross the line and engage in non-peaceful activities.
 - University officials should uphold the principle that even speakers with distasteful 
    viewpoints should be heard and only in rare instances cave in to the heckler’s veto 
    (Downs, Joan).

SECONDARY RESEARCH
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Newspaper Articles 

• New York Times article 
 - Board of Regents of the University of Wisconsin adopted the three-strike policy.
 - The goal was to foster an atmosphere of “civility, respect and safety” and to avoid  
    violent and unruly disruptions.
 - Similar policies have been enacted in other public colleges and universities. 
 - Efforts, funded in part by big-money Republican donors, put academia in the  
    cross-hairs of the American rights.
 - Campaign to address speech issues at colleges and universities is unfolding not only 
    in state legislatures but in the courts and in Congress (Peters). 

• TIME Magazine 
 - College campuses are having a hard time finding middle ground between free speech 
    and non discrimination towards other students.
 - U.S. Attorney General Jeff Sessions said that college students “silence voices that in
    sufficiently conform with their views.” 
 - Teachers fear that saying or doing something students do not agree with could lead to 
    complaints and threaten their jobs. 
 - The Supreme Court of the United States argued in protecting hate speech: 
 - A large problem is that people feel that holding different views means they deserve 
    social punishment. 
 - Students fear speaking their minds because they feel other students or even teachers 
    may come at them for taking an unpopular opinion (Steinmetz).

SECONDARY RESEARCH
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Academic Journals

• Creighton Law Review 
 - Colleges cannot shut out speakers and must work to prevent a heckler’s veto
 -  However, at a certain point colleges must shut down controversial  
    speakers/events to ensure the safety of those in attendance
 - In the last century, SCOTUS has allowed and prohibited the conviction of people 
    engaging in free speech based on third-party reactions to that speech
 - The government has a duty to protect free speech and must remain neutral 
    when regulating speech
 - Some colleges lean towards protecting free speech rather than the safety of its 
    students
 - A five factor test is used to protect free speech but represses it in extraordinary   
       circumstances to ensure safety
 - The test reads as follows: 
  • Whether the speaker was invited by a registered student organization
  • Whether there is broad community interest in the speaker
  • The amount of time the college has to prepare for the event
  • The proposed venue for the event
  • The cost and feasibility of securing the event, proportional to the  
     college’s annual budget
 - In a time when students increasingly employ the heckler’s veto in an effort to 
    keep controversial speakers away from their campuses, protecting free speech 
    can come at a high cost (Chauvin)

SECONDARY RESEARCH
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SECONDARY RESEARCH
Two prevalent organizations are doing similar things as 1 for All: 

• National Coalition Against Censorship 
 - Assists students, teachers, librarians, parents and others opposing censorship 
    in schools and libraries.
 - Informs public officials, the media and the general public about 
    First Amendment rights. 
 - Advocates for public policies and laws that respect First 
    Amendment rights and principles.
 - Educates young people about the importance of free expression, 
    claiming their rights and respecting the rights of others (What We Do).

• the First Amendment Coalition
 - Protect and promote freedom of expression and the right to  
    knowledge.    
 - Non-profit, nonpartisan educational and advocacy organization 
 - Serves the public, public servants and the media in all its forms.
 - Constituency reflects an increasingly diverse society (First Amendment 
    Coalition).

According to The University of Southern Mississippi’s on-line database  
(“Organizations.”), there are many student organizations that would be  
acceptable 1 for All campaign partners. 

These organizations include the following: 

• College Democrats
• College Republicans
• Pre-Law Society
• Student Government Association
• Amnesty International 
• Students for Human Rights
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TARGET AUDIENCE
Our campaign targeted the general student body  

at The University of Southern Mississippi.

Our secondary research from the National Center for Education Statistics on-line  
database (“The University of Southern Mississippi.”)  found that The University of 
Southern Mississippi’s campus has a variety of demographics:

• USM Fall 2018 population: 14,509

• Undergraduate population: 11,902

Gender
• Female Students: 63 percent
• Male Students: 37 percent

Attendance Status
• Full-time students: 83 percent
• Part-time students: 17 percent

Age
• 24 and under: 80 percent
• 25 and over: 20 percent
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Our agency conducted two surveys to find out how Southern Miss  
students, faculty and staff viewed and interacted  

with the First Amendment.

Here are the most relevant findings:

• Most respondents were able to pick the five protections from a multiple choice list.

• 21 respondents believed the right to bear arms was protected under the First  
   Amendment.

• The majority of respondents felt that Southern Miss adequately protects their rights.

• Opinion questions, like “should hate speech be protected,” prompted a wide variety 
   of stances with no obvious correlation to demographics.

Our agency conducted a focus group on Southern Miss’ campus. 

Here are the primary findings:

• All participants felt like there should be restrictions on what outside groups 
   can utilize the Free Speech Zones on campus.

• Four out of five participants thought flag burning protests should be protected under 
   the First Amendment.
 
• All participants agreed that hate speech should be protected under the First  
   Amendment unless it incited violence. 

PRIMARY RESEARCH
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Our agency conducted an ethnography study on Southern Miss’ campus. 

Here are the most relevant findings:

• Students typically wear t-shirts, Nike or Adidas shorts and sneakers.

• Fraternity and Sorority life is highly prevalent on campus.

• Most students seem to be on a social media platform or texting.

• Many had headphones in.

• Many people would be on their phone when eating or sitting alone.

Our agency conducted five individual interviews of Southern Miss students.

Here are the primary findings:

• Respondents believe that the freedom of speech and right to assemble are the most   
    influential rights under the First Amendment on USM’s campus.

• Respondents believe that freedom of speech should not be a free pass to say  
    anything people want to say.

• Respondents do not believe that a singular religion should be taught in public  
   universities.
 
• Respondents do not believe schools should be able to regulate a student’s religion,   
   speech or dress on college campuses.

• Respondents believe professors and faculty should have the right to protest and/or   
   sign petitions.

PRIMARY RESEARCH
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Increase awareness of the First Amendment rights by 15 
percent from October 30 to November 22.

Research Rationale

Only 44 of the 106 students surveyed in group #1 answered yes to “Do you feel that all 
five First Amendment rights are secure?”

Strategy 1: Special Events

Tactic 1
Host a trivia game in the Thad Cochran Center on campus. Students answer questions 
related to the First Amendment to win prizes. Questions increase in difficulty each 
level. 

Tactic 2
Give out free rides to class on golf cart, asking students to answer trivia questions 
about the First Amendment. Discuss answers with students to increase knowledge.

Strategy 2: Social Media

Tactic 1
Video from testimonials at First Amendment wall posted to social media.

Tactic 2 
Create a Jimmy Kimmel style video where we ask students on campus questions  
surrounding the First Amendment.

OBJECTIVE ONE
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Implement a brief summary of students’ First  
Amendment rights on campus to five classes  

through faculty involvement.
Research Rationale 

Less than 12 percent of the respondents of group #1 said they often discuss the First 
Amendment in their classes.

Strategy 1: Promo Materials

Tactic 1
Create a PowerPoint on the campaign and present campaign to classes.

Tactic 2
Distribute a brochure that has a summary of the presentation as well as 1 For All social 
media links and a list of events.

Strategy 2: Online Material

Tactic 1
Add a link to PowerPoint presentation so students have the opportunity to learn more 
about the First Amendment.

Tactic 2
Create and air PSA during classroom presentations.

OBJECTIVE TWO
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Educate 500 USM students on their First  
Amendment rights on Southern Miss’s campus.

Research Rationale

Out of the 106 respondents, only 55 students said they felt comfortable using their First 
Amendment rights on campus.

Strategy 1: Special Events

Tactic 1
Request front table and dry erase board in Library to host First Amendment Wall where 
students can share how the First Amendment affects them. Participating students will  
receive a donut.

Tactic 2
Host a speed dating event mixer where people with different views (liberal or  
conservative, religious or nonreligious) quickly discuss their views through promoted 
1st Amendment questions.

Tactic 3
Walk around popular spots on campus to talk to students about the First Amendment 
protections. All students receive card with the rights and 1 For All website. Student who 
can name the five rights win a Starbucks gift card. 

Strategy 2: Media Relations

Tactic 1 
Submit a media kit to local news stations (WDAM, Fox23, Student Printz, etc.) to cover 
the speed dating event.

Tactic 2
Interview with WUSM about the campaign.

OBJECTIVE THREE
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Location
• Cook Library Lobby

Date/Time
• October, 30, 6:30-8:30 p.m.

Goal 
• Educate 50 USM students on their First Amendment rights on the campus of  
    Southern Miss

Summary
• Hosted event at dry erase board table in library to host First Amendment Wall where 
   students could share how the First Amendment affects them
• Participating students received a Shipley’s donut

Evaluation
• 63 participants attended the event
• 43 percent of participants had no knowledge about the First Amendment
• 23 percent of participants could name some of the rights, but not all

FIRST AMENDMENT WALL
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Location
• Thad Cochran Center, First Floor

Date/Time
• November 5, 1:00-3:00 p.m.

Goal
• Increase awareness by 15 percent, reach 25 students

Summary
• Facilitated First Amendment Jeopardy in the Thad Cochran Center 
• Participating students received different prizes based on whether or not they  
   answered the questions correctly and the level of the question

Evaluation
• 37 people attended
• 49 percent of participants had no knowledge about the First Amendment
• 27 percent of participants were able to answer at least one question correctly

FIRST AMENDMENT JEOPARDY



22

Location
• North and South sides of campus

Date/Time
• November 6, 7:45 – 11:00 a.m.

Goal
• Increase awareness by 15 percent, reach 20 students

Summary
• Drove a golf cart around campus playing a trivia game
• In order to receive a ride to class, participants had to answer trivia questions

Evaluation
• 39 people attended
• 74percent of participants answered all questions wrong
• 26percent of participants answered at least one question correctly

FIRST AMENDMENT CLASS CART
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Location 
• Student Union B

Date/Time
• November 13, 6:30 – 8:30 p.m.

Goal
• Educate 25 USM students on their First Amendment rights on Southern Miss’s  
   campus

Summary
• Hosted a speed dating event where people with different views quickly discussed       
    their opinions through promoted First Amendment questions

Evaluation
• 34 participants
• 25 prompted topics about the First Amendment

FIRST AMENDMENT SPEED DATING
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Location 
• General campus 

Date/Time
• November 20, 9:30 - 10:30 a.m.

Goal
• Reach 100 students and educate them on their First Amendment right

Summary
• Asked students around campus if they knew their five rights protected under the   
   First Amendment
• Students who knew all five rights received a Starbucks gift card
• Handed out fact cards about the First Amendment and 1 For All

Evaluation
• 500 cards given out
• 20 Starbucks gift cards given out

CAMPUS CANVAS
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Our key focuses were Instagram and Facebook to reach our target audience of  
Southern Miss students. From our research, we knew that by focusing on the two most 
popular social media networks we would gain the traction needed for a successful 
campaign. 

Instagram

• At least 1 post per day

• Posts alternate between the following:
 - Quotes about First Amendment
 - Event promotion
 - Event evaluation
 - Other updates on campaign
  • Survey results
  • Interview questions
  • Upcoming events

• Each post contained campaign hashtag, #Femme4All, and other related tags

• Followed platform users related to USM, Hattiesburg, public relations and the First 
   Amendment

• Key metrics: followers by count and page views
 

SOCIAL MEDIA PLAN
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SOCIAL MEDIA PLAN
Facebook

• 5 posts per week

• Posts related to the following topics:
 - Quotes about First Amendment
 - 1 For All articles and information
 - Event promotion
 - Event evaluation
 - Other updates on campaign
  • Survey results
  • Interview questions
  • Upcoming events

• 3 posts per week contained #Femme4All hashtag

• Sent invitations to like page to USM students, faculty, staff and friends

• Key metrics: followers by count, page views, page reach and post engagements
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Visual:

Black background with text: “The First 
Amendment protects my  right to...”

Shot of group prayer with text: “practice 
my religion.”

Student standing in front of a protest 
with text: “speak my mind.”

Shot of Student Printz writer working on 
paper with text: “publish the truth.”

Shot of group holding signs with text:  
“peacefully protest.”

Shot of group holding sign with text:  
“petition the government.”

Black background with text: These  
students know their First Amendment 

rights. Do you?

Black background with text: To learn 
more, visit 1forall.us. 

Black background with text: Media  
provided by… USM Student Printz, 

Southern Miss Baptist Student Union, 
Kevin MacLeod. 

Audio:

Deliberate Thought by Kevin MacLeod

Scan to watch:

VIDEO PSA
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FEATURE STORY
Class Project Promotes First Amendment Awareness 

 
HATTIESBURG, MS—Student-led public relations agency, Femme4, recently held five 
on-campus events to educate students about their First Amendment rights. The First 
Amendment Wall, the agency’s first event, was held on Wed., Oct. 30, 2019.

“We had a goal of 50 participants for this event,” Ashlyn Keller, Femme4 member, said. 
“We did not expect too many people to participate because it was the day before  
Halloween but we ran out of donuts within an hour of the event starting.”

Students were asked to answer the question “What does the First Amendment mean to 
you?” by writing their responses on a dry-erase board in the library lobby. 

The most common responses surrounded freedom of speech, freedom of religion and 
free expression. However, some students responded with more unusual answers. For 
example, one student wrote that the First Amendment gives him the freedom to “not 
have to follow other people’s beliefs.”

Some other responses included: “The freedom to say what I want,” one student wrote. 
“It gives me the freedom to express myself,” another student wrote. Another student 
jokingly wrote the First Amendment gave her the right to “have a One Direction stan 
account in 2019.” Other participants simply wrote “freedom,” to express their gratitude 
for the amendment.  

The agency’s goal was to cover one side of the dry-erase board. By the end of the event,  
students filled both sides of the dry-erase board. 

“It was so surprising to see how many people were unaware of their First Amendment 
protections,” Jessica Moore, Femme4 member, said. Moore explained that over half of 
the participants in the event did not know all five of their First Amendment rights. In 
fact, many of them did not know any of the rights included in the amendment. 

- CONTINUED -
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FEATURE STORY
Keller said another participant began to write “the right to bear arms” on the board 
before she swiftly turned around and asked if she was correct. She was not the only one 
to ask this question.

From surveys the Femme4 members knew that many of their fellow classmates did not 
know their First Amendment rights, said Moore. 

“I added a question in one of the surveys that included the right to bear arms in the five 
rights,” Keller said, “Out of 76 students surveyed, 21 said that the right to bear arms was 
in the First Amendment.”

Femme4’s main goal with their campaign is to educate Southern Miss students on their 
First Amendment rights as United States citizens by promoting the campaign 1 For All. 

“We want to educate students on their rights before the upcoming elections. I worry 
that students are voting for people and laws solely because they feel they should vote 
for them,” Keller said. “When we ask students to explain their rights to us, they usually 
do not know how to proceed.”
      
1 For All was created by the Free Speech Center at Middle Tennessee State  
University. The nonprofit program provides worksheets and lesson plans via their 
website to teachers across the nation. 1 For All partnered with numerous celebrities 
including Ellen DeGeneres, Blake Shelton, and Brad Paisley in 2010 to build national 
awareness of the First Amendment. In 2011, the campaign launched a quiz in 
partnership with USA Today.   

Femme4 partnered with 1 For All to bring the campaign to USM’s campus after the 
group received a grant from Middle Tennessee State University. The agency has 
multiple campus events planned in order to promote the campaign. 

The First Amendment Wall was the agency’s first event, with their second one, First 
Amendment Jeopardy, held on Tues., Nov. 5, 2019 from 1-3 p.m. in the Thad Cochran 
Center. 

- CONTINUED -
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Cash Cart was held on Wednesday Nov. 6 from 8-11 a.m. on USM’s campus. Students 
were given golf cart rides to class while they answered questions pertaining to the First 
Amendment. 

First Amendment speed “dating” was held on Tuesday Nov. 12  from 6:30-8:30 p.m. in 
Union B.  
Participants were partnered with other students and given a prompted question to 
answer before moving on to the next partner.

“It was powerful to see students think critically about what the First Amendment 
means to them and then write publicly how it has influenced their lives for the better,” 
Meredith Courtright, Femme4 member, said.

Ashlyn Keller is a senior public relations student at The University of Southern Mississippi. 
She is a member of Femme4 and can be reached at femme4agency@gmail.com.

###

FEATURE STORY
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EDITORIAL
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PRESS RELEASE ONE

FOR IMMEDIATE RELEASE                 Jessica Moore
Nov. 18, 2019                                               femme4agency@gmail.com
 

Southern Miss Student-led Agency Spreads Awareness of First Amendment Rights
 
HATTIESBURG, MISS.—Femme4, a public relations agency comprised of five senior 
public relations students, has partnered with 1 For All, a campaign designed by Middle 
Tennessee State University, to educate students on their First Amendment rights. 
 
Femme4 conducted surveys, interviews and a focus group to better understand how 
Southern Miss students viewed the First Amendment. The surveys showed that over 
half of students could pick the protections from a list; however, in-person research 
revealed that only a handful of students could recite their First Amendment rights.

“We found that most students don’t know or don’t understand their First Amendment 
rights,” said Ashlyn Keller, a member of Femme4. “The most shocking answer we  
received from students was that the right to bear arms was in the First Amendment.”
 
Femme4’s mission is to educate Southern Miss students on their rights through 
on-campus events, social media posts, media coverage and faculty involvement. 
 
Femme4 hosted five awareness events on campus this semester. From free rides to 
class to speed dating, the agency engaged students with the First Amendment in new 
and refreshing ways. Femme4 designed these events to encourage students to utilize 
their First Amendment rights on campus.

“We want to give students the confidence to speak up,” said Femme4 member Jessica 
Moore. “We want them to feel comfortable and secure enough to voice their opinions in 
their classrooms, to their peers and all over campus.”

- CONTINUED -
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PRESS RELEASE ONE
The agency’s events brought in nearly 200 students in three weeks and increased 
awareness about the First Amendment by over 35 percent. The Femme4 social media 
accounts generated over 1,000 organic media impressions from September 2019 to 
November 2019. 

On Wed., November 20, Femme4 representatives will be on campus for their last  
campaign event. From nine a.m. to noon, the members will walk around campus,  
educating students about the First Amendment. 

To learn more about Femme4 or 1 For All, follow @Femme4Agency on Twitter,  
Facebook and Instagram or visit the 1 For All website at www.mtsu.edu/first-amend-
ment/page/about-1-for-all.

About 1 For All
1 for All is a nationwide, nonpartisan organization created in 2007 by a group of  
educators, journalists, lawyers, authors, artists and librarians. It is currently overseen 
by the Free Speech Center at Middle Tennessee State University. 1 for All’s mission is to 
explore ways to build support and understanding of the First Amendment. The  
organization currently offers grants for Public Relations campaign classes as a way to 
give students a special experiential learning opportunity and support the First  
Amendment at the same time.

About Femme4 Agency
Femme was created in August 2019 for a public relations campaigns course. Five  
students came together to form the agency with one simple goal in mind: educate USM 
students in a new and refreshing way. “Femme” was chosen as an ode to the all-female 
team. The number four was added to express their dedication to their clients and the 
campaigns created “4” them. Femme4 specialized in the following skills: graphic  
design, video production, research, technical writing, creative writing, website design, 
social media management and event planning.
 

###
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PRESS RELEASE TWO

FOR IMMEDIATE RELEASE                          Ashlyn B. Keller
Nov. 10, 2019                                                              femme4agency@gmail.com
 
 

Student-led PR Agency First Amendment Event for Students
 
HATTIESBURG, MISS.—Femme4 will host First Amendment Speed Dating, on Nov. 12, 
2019 at The University of Southern Mississippi in Student Union room B from 6:30 p.m. 
to 8:30 p.m.
 
Participants will answer questions based on their political views. Students will have 30 
seconds to answer the prompted question before moving on to the next participant. 
Ideally, students of opposing political beliefs will be partnered and discuss how their 
beliefs compare and contrast.
 
“We hope students will learn more about views other than their own while getting to 
know more about people they go to school with,” Ashlyn Keller, Femme4 member, said. 
 
Femme4’s goal for the event is to spread awareness of students’ First Amendment 
rights and provide an opportunity for students to discuss opposing political  
viewpoints. 
 
“We tend to stick to the political beliefs of our parents or our friends and tend to be  
resistant to hear from anyone else. With this event, we hope that students get out of 
their comfort zones to hear from people who don’t believe the same things as them,” 
Keller said. 
 
Femme4 has hosted three other events this semester, including First Amendment Wall, 
Jeopardy, and Cash Cart. The agency has reached over 150 students with these events

- CONTINUED -
. 
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 Femme4 partnered with 1 For All, an organization focused on educating students on 
the First Amendment. 1 For All is a nonprofit program created by Middle Tennessee 
State University. Femme4 has received a grant from Middle Tennessee State University 
to bring the organization to campus. 
 
“We’ve educated, engaged, and empowered students on USM’s campus about their 
First Amendment rights. We hope students now of a better understanding of the First 
Amendment and that our efforts will have a lasting effect on campus,” Meredith  
Courtright, Femme4 member, said.

To learn more about Femme4 or 1 For All, follow @Femme4Agency on Twitter,  
Facebook and Instagram or visit the 1 For All website at www.mtsu.edu/first-amend-
ment/page/about-1-for-all.

About 1 For All
1 for All is a nationwide, nonpartisan organization created in 2007 by a group of  
educators, journalists, lawyers, authors, artists and librarians. It is currently overseen 
by the Free Speech Center at Middle Tennessee State University. 1 for All’s mission is to 
explore ways to build support and understanding of the First Amendment. The  
organization currently offers grants for Public Relations campaign classes as a way to 
give students a special experiential learning opportunity and support the First  
Amendment at the same time.

About Femme4 Agency
Femme was created in August 2019 for a public relations campaigns course. Five  
students came together to form the agency with one simple goal in mind: educate USM 
students in a new and refreshing way. “Femme” was chosen as an ode to the all-female 
team. The number four was added to express their dedication to their clients and the 
campaigns created “4” them. Femme4 specialized in the following skills: graphic  
design, video production, research, technical writing, creative writing, website design, 
social media management and event planning.
 

###

PRESS RELEASE TWO
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1 FOR ALL FACT SHEET
1 for All is nonpartisan.  
At a time of deep political polarization, we choose not to take sides. In fact, a shared 
commitment to freedom of speech, press and faith should unify this nation.
 
It’s all about education.  
America’s teachers would like to do a better job of teaching about the First  
Amendment, but they often lack the resources they need. 1 for All will provide  
educational materials, course content and study guides for teachers of grades 1 to 12.
 
1 for All is interactive.  
There’s no point in celebrating free expression without encouraging some of it.  
Students and others will be encouraged to submit photos, videos, songs and stories 
that reflect the value of freedom in America.
 
The focus is on all five freedoms.  
America’s news media are quick to defend freedom of the press, and churches embrace 
the freedom of faith, but these freedoms are interdependent and deserve the full  
support of all Americans. We can’t pick and choose the freedoms we like.

Facts
1 for All is a nationwide, nonpartisan organization created in 2007 by a group of  
educators, journalists, lawyers, authors, artists and librarians. Its mission is to explore 
ways to build support and understanding of the First Amendment. 1 for All is overseen 
by the Free Speech Center at Middle Tennessee State University and supported by a 
wide range of partners and supporters with expertise and interest in education, civics, 
law and the arts. 

1 for All has gathered a host of resources and ideas on their website to help teachers 
teach the First Amendment. The organization has the First Amendment Encyclopedia 
collection on their website that has more than 1,500 articles on First Amendment  
topics, court cases and history. 1 for All offers grants for Public Relations campaign 
classes as a way to give students a special experiential learning opportunity and  
support the First Amendment at the same time.

To learn more about 1 For All, visit www.mtsu.edu/first-amendment/page/about-1-for-
all.
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FEMME4 FACT SHEET
Femme4 Agency is a public relations agency created by a capstone class at The  
University of Southern Mississippi. Femme4 was created during the Fall of 2019 for 
Public Relations campaigns course. Five student came together to form the agency with 
one simple goal in mind: educate  USM students in a new and refreshing way. 

We chose the name “Femme” as an ode to our all-female team. We added the number 
four to express our dedication to our clients and the campaigns we create “4” them.
Femme4 Agency hosted five events this semester to educate students on campus about 
their First Amendment rights.

Our specialties include the following:
 - graphic design
 - video production
 - research
 - technical writing
 - creative writing
 - website design
 - social media management

To learn more about Femme4, follow @Femme4Agency on Facebook and Instagram.
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BROCHURE
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OBJECTIVE ONE EVALUATION
Increase awareness of the First Amendment rights by 15 

percent from October 30 to November 22.

Strategy 1: Special Events

First Amendment Jeopardy & First Amendment Class Cart

Key Metrics: 
• Number of participants
• Percentage of correct answers
• Percentage of incorrect answer

Outcome:

• Events increased awareness and knowledge about the First Amendment by 78 percent

Strategy 2: Social Media

First Amendment Wall Video & Jimmy Kimmel Video

Key Metrics: 
• Views on YouTube videos

Outcome:

• Videos generated over 150 views 

Objective = Achieved
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OBJECTIVE TWO EVALUATION
Implement a brief summary of students’ First  
Amendment rights on campus to five classes  

through faculty involvement.

Strategy 1: Promo Materials

Campaign Powerpoint & Brochure

The campaign powerpoint was shown to five mass communication and journalism 
classes. Within those classes, Femme4 representatives passed out over 120 brochures to 
students, as well as 40 stickers to students who asked questions at the end of the  
presentations.

Strategy 2: Social Media
Social Media Links & PSA

From the five class presentations, the Femme4 agency Instagram and Facebook gained 
over 25 new followers. Over 120 students viewed the PSA video during the class  
presentations. 

Objective = Achieved
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OBJECTIVE THREE EVALUATION
Educate 500 students, faculty and staff on their First 

Amendment rights on Southern Miss’s campus.

Strategy 1: Special Events

First Amendment Wall, First Amendment Speed Dating & Campus Canvas

Key Metrics: 
• Number of participants 

Outcome: 
• 597 students participated in these three events

Strategy 2: Media Relations

Student Printz Story, WUSM Interview & Fox23 Interview

Key Metrics:
• Number of media outlets covering campaign
• Number of social media interactions on 

Outcome:

• Media kits to four media outlets 
• Coverage from three of the outlets
• Campaign message aired on three different mediums: 
 - radio (WUSM station)
 - television (Fox23 news channel) 
 - print (Student Printz feature). This  
• Generated over 150 interactions and reached over 1,100 people

Objective = Exceeded
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BUDGET
Total Budget: $2,000.00

Spent: $1,035.77

Breakdown 

Promotional stickers: $116.48

Event giveaways: $130.00

Printing: $68.29

Event food and drink: $165.00

Event room fees: $85.00

Event decor: $91.00

Campaign books: $280.00

Final presentation food: $100.00
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SURVEY QUESTIONS
1. Are you 18 years or older?
2. What is your sex?
3. Choose one or more races that you consider yourself to be:
4. What is the highest level of school you have completed or the highest degree you 

have received? 
5. Do you consider yourself a religious person?
6. How do you identify religiously?
7. What political party do you most closely identify with?
8. Where do you consume your news? (Check all that apply)
9. Which news source or sources do you find most credible?
10. Do you believe college students follow their friends’ opinions instead of researching 

facts for themselves?
11. Should companies be allowed to track your on-line searches to sell you products 

WITHOUT your consent?
12. Should companies be allowed to track your on-line searches to sell you products 

WITH your consent?
13. What are the five rights protected under the First Amendment?
14. Should the government require social media companies to monitor/remove  

obscene content or hate speech?

- CONTINUED -
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SURVEY QUESTIONS
15. Should protest be allowed on college campuses by outside groups not affiliated with 

the university?
16. Do you think flag burning protests should be protected under the First  

Amendment?
17. How do you feel about restrictions on the First Amendment to limit hate speech?
18. Do you think social media has contributed to the rise/use of hate speech?
19. Should students at state school be allowed to petition the government without fear 

of losing federal funding?
20. Do you believe students should be allowed to protest or petition a school- 

sponsored speaker?
21. Should students be allowed to pray in schools, no matter their religious affiliations?
22. In your opinion, should colleges allow religious groups to preach on campus?
23. Do you believe schools should be able to regulate a student’s religion, speech or 

dress on campus?
24. Do you feel that The University of Southern Mississippi does a good job managing 

issues pertaining students’ First Amendment rights?
25. Do you believe your First Amendment rights are protected at Southern Miss?
26. Should security or police officers be stationed at free speech zones on campus 

when there are protests occurring?
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FOCUS GROUP QUESTIONS
Freedom of Religion Questions

1. Should religion be taught in state schools? Why or why not?
2. If so, should the religion taught be the most common religion in the country or 
    should schools remain neutral to different denominations?
3. What are your thoughts on religious preaching or expressions on college campuses?
4. Should colleges allow outside religious groups to preach on campus? Why or why 
    not?
5. Do you think there should be a separation of church and state? Why or why not?
6. Should the government be able to interfere with religion groups?
7. Should the government be guided by religious principles?

Freedom of Petition Questions

8. Do you believe that USM is relaxed on issues pertaining to freedom of speech, press, 
    religion, petition, and press?
9. Should students be allowed to petition the government without fear of losing federal 
    funding?
10. Do you believe flag burning protests should be protected under the First  
     Amendment?
11. Should professors and faculty be allowed to sign petitions pertaining to events on 
     campus?
12. Is it acceptable for students or professors to prevent someone from speaking or 
assembling on campus if the speech is potentially harmful to others

Free Press Questions

13. As GenZers, do you believe that society is accepting enough of diversity and  
     inclusion of all?
14. As GenZers, do you feel as though you are more open-minded, compassionate and 
     loyal than other generations?
15. Do you believe a majority of the news you read?
16. What news networks do you think are the most credible?
17. Do you think journalists should be regulated for what they publish?

- CONTINUED -
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Free Speech Questions

19. What do you think USM does in order to promote free speech while limiting  
     discriminatory speech towards other students, faculty and staff? 
20. Do you believe institutions have a responsibility to stand up for academic freedom 
      in the face of criticism?
21. SCOTUS has repeatedly ruled that hate speech is legally protected under the First 
      Amendment. If speech was one day limited, how do you think that would affect the 
      minority view?
22. Do you think people who have different views deserve the social punishment we 
      often see on social media? 23. Why do you think people isolate others on social 
      media because of their opinions?
24. Do you feel afraid to speak your mind or take an unpopular opinion due to the 
      backlash you might receive?
25. A TIME magazine article stated that some conservative students believe political 
      correctness has gone too far and they believe they can only have conversations 
      about what they really think in secret. What are your thoughts on this and how do 
      you think USM can combat this?

Freedom of Assembly

26. Do you know your rights about assembling on campus?
27. What are your thoughts about the protesters on campus?
28. Do you think groups that incite hate should be allowed to protest on campus (for 
      example, the flag protesters/anti-abortion protesters)?
29. Do you think freedom of assembly should be regulated if the protest could result in 
      violence?
30. Do you think public universities should be able to retract invitations to  
      controversial speakers if their remarks would provoke large scale protests or offend     
      some groups/individuals?

FOCUS GROUP QUESTIONS
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INTERVIEW QUESTIONS
1. What year were you born?
2. Do you consider yourself a religious person? If so, how do you identify religiously?
3. Are you a member of a religious organization, on or off campus?
4. What political party do you most closely identify with?
5. Where do you consume your news?
6. Which news sources do you find most credible?
7. What are the 5 rights protected under the First Amendment?
8. Do you know your first amendment protections at USM?
9. Should students at state school be allowed to petition the government without fear 

of losing federal funding?
10. Do you believe students should be allowed to protest or petition a school-spon-

sored speaker?
11. Should students be allowed to pray in schools, no matter their religious affiliations?
12. In your opinion, should colleges allow religious groups to preach on campus?
13. Should security or police officers be stationed at free speech zones on campus 

when there are protests occurring?
14. Do you believe schools should be able to regulate a student’s religion, speech or 

dress on campus?
15. Do you feel that The University of Southern Mississippi does a good job managing 

issues pertaining to students’ First Amendment rights?
16. Do you believe your First Amendment rights are protected at Southern Miss?
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CAMPAIGN PHOTOS
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FEMME4 TEAM
Meredith Courtright

Hometown: Holland, Michigan

After graduating in December 2020, Meredith plans to  
pursue a career in publishing and move to New York  

or Atlanta.

Ashlyn Keller

Hometown: Bogalusa, Louisiana

Ashlyn plans to work in the entertainment industry in a  
big city. After her December 2019 graduation, she  

plans to move to New York City. 

Jessica Moore

Hometown: Natchez, Mississippi

After graduation in May 2020, Jessica plans to work in  
the nonprofit sector. She plans to stay in the South to  

work with small community organizations.
. 
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FEMME4 TEAM

Morgan Schwartz

Hometown: Cincinnati, Ohio

When Morgan graduates in May 2020, she plans to work
 in the corporate world of a hospital. She found a love for 

traveling and hopes to visit every country.

Allyson Staton

Hometown: Springfield, Illinois

Allyson plans to attend graduate school after graduating 
in May 2020 and specialize in entertainment publicity. She 

plans to work in New York or California.


