
 
 
 
 

Human Sciences ENROLLMENT 2022 - 2023 
Bachelor of Science Major Fall 2022 

Number of Students 
Spring 2023 

Number of Students 
Family & Consumer Studies 101 92 
Interior Design 92 85 
Nutrition & Food Science 114 105 
Textiles, Merchandising, & Design 96 89 

 
 

 
 

Human Sciences RETENTION 
Fall 2022 - 2023 

Full-Time Students: Freshman - Seniors 
Bachelor of Science Major & Concentration Beginning 

Cohort 
Retained/Graduated Percentage 

Retained 

Child Development & Family Studies  101 89 88.1% 

Family & Consumer Sciences Education  0 0 N/A 

Family & Consumer Studies TOTAL 101 89 88.1% 

Interior Design TOTAL 92 79 85.9% 

Dietetics 46 38 82.6% 

Family & Consumer Science Community Education 3 3 100% 

Food Industry  10 9 90% 

Nutrition & Food Science General  25 18 72% 

Nutrition & Wellness  30 30 100% 

Nutrition & Food Science TOTAL 114 98 86% 

Apparel Design 48 43 89.6% 

Fashion Merchandising 48 42 87.5% 

Textiles, Merchandising, and Design TOTAL 96 85 88.5% 



 
Human Sciences GRADUATION RATES 

By fall 2023 

Bachelor of Science Major & Concentration 4 Year Graduation Rate 
Beginning 2019 

6 Year Graduation Rate 
Beginning 2017  

Family & Consumer Studies 
Child Development & Family Studies 75% 37.8% 
Family & Consumer Sciences Education N/A 0% 

Interior Design 
 

53.3% 52.9% 

Nutrition & Food Science 
Dietetics 60% 54.5% 
Nutrition & Food Science General 18.2% 50% 

Textiles, Merchandising, & Design 
Apparel Design 28.6% 62.5% 
Fashion Merchandising 25.0% 50% 

 
 
 


